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wsj.com, 8/6/2007
1. Will Virgin America Enjoy Much of a Honeymoon?

NR—=Ur TAU A, ¥ Mt

8 H 2 H. ¥ b Virgin America 73, SFO=NYC f& H 2 f# & SFO=LAX f& H 5 @it L
oo ERNBGRTZ R L TG, KERE 2557 5012 17 » AMBESL I,

GHEEE X, Virgin America D K[ERZE L L CEKEZ, MEHRBIEICIS LTt L < %
HLT)

T oo:00 0348

01: 26 03:
B @ email @ getine @ geteade WD & menu P B email & getink @ getcode M) @ mENU
F. Reid (57) 7t DL COO (. Branson & o Bf&H358

Fred Reid, CEOC of Virgin America, talked to Kelsey Hubbard last

manth about how the carrier plans to succeed in a competitive | A SIS oS
market with rising fuel costs. WEDELT, DOT LU ARREZFRINLTVD,

Massage Chairs in First Class

) a If not for you,

upgrade for your
shoulders, back
and neck.

-

s
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Everybody Likes Main Cabin
the coolest living room in the neighborhood.

Welcome to Virgin America. A brand new airline inspired by the idea of
changing domestic air travel. We started with the things everybody likes.
Seemed like a logical place to start.

I T ——] 2 .
Everybody Likes First Class
first class.

Everybody Likes Lighting
a little mood lighting.
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Bzttt & U Tk e o0$128m (153 fEH) O& 4 (25%1% Virgin Group 23591 A) ;
AT NLERHEIENO TR a v TETHRA L “Vigin® 07 F 2 K
-+ BT LU 10 B> A319/320 FUEKIC & D HRIETEICE ATEF v BT
 WETV. U4, BT A - Fu s T a0 3000 HhoFEE, EFEMOTF AR - Ay
UM, NBE ORI AR X A« VAT A
SFO=NYC $310, SFO=LAX S44 (7 HHAZOMEAN) DOIRES ;
- $3m(31& 6,000 ) T lo~—rT 47 Fy =1 (SFO @ City Hall % Virgin
DHESFHRIREOFEHTTIA VT v 7 Li,) ;
LA RHE L 3% Virgin America 13, £ SIKENR O ERHE & BIK Y — A D EEDRE
HNB LT,

Z DO RTIE, 2000 FEI2AINE L7 jetBlue ORI ERI TN D, L72rL. £ jetBlue (&,
AL RIATEFEEY . 2 HIQIZA Y2 — L ORIEE (AL RF YY) Zl&E#EI L
TLEo7, FEHEOSILKOLDEFEESONL TS, T LT, ZRANED
1 AT & % CEO David Neeleman 2353k S 4L, & 52 0 fiAE D1 LIG D TV D,

Virgin America i%, fiOfiZEstt & [FERIC, RIEICE D A7 ¥ 2 — /L OIREL, 1BMEL 72
WM > AT I, AV v 7 BB ORI END FIIRDLTEA D,
RHIZIE, NYCHUC IR 2 #2438 L. LAX=NYC {5 H 3#EZ BT 5.

Richard Branson (l) talks with an employee of Virgin

America at New York's JFK Airport before boarding

the airline's inaugural flight from New York to San
Francisco. Massive storms delayed the morning flight
by an hour. "What a strange day," said Branson. "I

think half our guests haven't made it to the airport”

& Gatty Image:
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wsj.com, 8/7/2007 ; Daily Mail, 8/7/2007
2. Lufthansa Weighs Offering Beds To Its Economy-Class Passengers

W7 AT, 23 ) I— - 7 TRy FEA

LH 23, =2/ I— -7 JRZ, 3WETDHDNY Xy K — fly-and-lie “kipper class”
P —ERAEHEATDH, ORI, WZERERZ RS LR ide blenie & R7EH
EOYMERIZH D, & LH ITFE->TW5, Xy ROEBEIX, @ HEOFIBREDIT,
BROFNIIRIT I & F— RIS TWD, D% Y., fo'Foi (herringbone
style) CTHEEHDOHBAV%E I =~ XL TND,

HfEAS R, B OFESE OARIE T, AT I, B DA Ry RICREDY 35,
ZDY T ADREIF, HEREZFE ICHLL TWDHDT, HNEITT—ER IR0,

BT, Y —~ L& +£120 (28,800 ) DV —F v — L Ae DAL,

LHIZ, 2o 7 Xy Ra, A8 BT ) I — « 7 T A TEATHF &2 FE L
TWn5,

SLEEPING ON AIR IN THE A380

JM.I'-L

Ty
Whing,,

3 l;'_I!- ':']I;;;ll ; ” 7
-"""h..._ \ 'r"ulr].l I+ ITASm LT ;
1 B . !aqsa AL J "

Ty PRt
ely to be in the
B 5eats convert
lower deck : into lie-flat beds =i NOVE aCCESS O
after take-offl

] -, L B . . - =]
= . o, 5 Py e
# A My
ol

M N Triple-deck bunk- e L additional rows
e heds set out ina el Of hunks run down the
herring bone pattern centre of the plane
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wsj.com, 8/7/2007
3. Tallying Summer Travel Woes

KEINKR ERME &EZ &

AAE IO KENARD . EE 23R 2 B0 H L7z 1995 LIk, f MO ERHE 2 Fisk
L7z, AH1H—6 HOERMEIX 72.65% & | i K TH - 72 2000 40D 73.58% D .
AR EZ T, KFERIT 252% T, 2001 FED T — A hitdka HH LZ, KEREE
IZ &AL, 6 HOERHET 68.1%ICF TIKF L, KFLERIT 2.7%I2kia B3> 72, (RI4E
6 A OEREFARIL 72.8%,) 8 1#HIX, ¥y 78 53 —153 /3iEIL & | 6 A D], &fE3E
JEUTz, 440 fE28, ERFE 20% LR R e o7z, 462 82y, 7'— M AT
mh, #ry—yx— T 3RFHU LoBRESG D 2R b, N 12 fEA3, 5 KR
U LDz RMER< SN, ZREFMPO T 71T +36% 6 HEAN L T 451,260 1#E
DFRD, RSN, BoTo BRHIZEI TN,

7 HIZ A THERMEDOLEITR S5 Tu7evy,  FlightStats OF&IC L E, 7 HDE
REPEIZ 71.7% 8 6 H L 0 IZdGESNT- b OO FHER A BT 4.1% K1~ MELLT-, GE
WEIX T AOT =X ZRIZHEEZ L TR 45 53U FIRIE U 7= 85T, AisEb +25%
Hhint,

ZERTDE LIF D2, k& DOREEITRFE DA REHT D0 | U OTRITSH A 7 —RFff %
E<LTWS, ZLT, A7V FLEREORIBMEDIERN v~ bR /to T
D2, BT, ENTREET SR E A LRD RS L LT, HEEZELE
TLEIMHAMNIELS 2o TWD,  DFED | LEOEBIEFEDFHAEN, KL ITMOFEDE
EEFHEITETLED EEIERRNIFEEL TND,

BIEE OIS T, PR LB SN TS, DLk, VAT T, £tk
DHEEBEBERIEMINC LA AT LB A VX 2 7 —RBAEROHIERINELIKT
LTWb,

ZDOEOHIZEREIL, ZEICAT LW X2 T 4 — Fxv s BT, O
IZF 2 UEEOIZ STz B, (5N & | BIESSRMUC K D A7 ¥ 2 — /WRELO R %
bbb Tn5,

EOSH L EBI T, P —EAREEZFIR L ~NVZR TS ETLE o728, &R,
BES—E A EFR RO o T LE ST, ZOHEREEZKET DA EDIL.
IREHERIBLE DBAERFT L TV D, EE T, B30 FIRVICA AT 2 —
77— NREIZRTHarXote—a i, BTO $200-$400 76 fFHEIELH
T LTS, EIBUFIL, ZEORMMRIE O 212, R 2RI U 72 AU 22 5 )
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VAT LADEANEFE LTS, ZFLT, ZOAIZ, 51% 20 F£HIZE > T $20bn—
$25bn (2 Jk 4,000 (B —3 JkH) O&EfEHEZFE L TW5D,

100%
Slow Going in July couth v
Airlines continued to be outhwest 7815 H

bogged down with late Northwest | INENE 7.5
flights in July. wirtran. [ 727
Here are the on-time United | 714
ratte_ﬁfurthe 10 biggest Alaska I 7.5
carriers.
Us Airways [N 0.1
Continental N 5.5
Delta | 6.
Jetzive | ¢7.1
Source: Flight5tats.com American _ 66.5

U.S. Airline Performance

On-time flights*
Juna 2007

I c.1%
R —— o

Cancellations*

Service complaints

June 2007
1,094

June 2006

I

*Faor domestic flights on top 20 U5, airlines
Source: Bureau of Transportation Statistics

Gary Havlanad

B2 A ME, BUE, EEIMZEStEE ZORENIL ) 2—F— « 7 ¢ — L RZESRL,
5k 8T OMUZERED BB S VDB, £ DD — U iD 3 2D Y — X Tl T
W5, EHIZESAIE, T4%OEHY—E A LZ T TV RWZH ST, a2 A ko
WNZHAMELTNDH LI L—ALTWVD, —J, a—FRby - TYxy NREOMOD
TIAR—F Vv baELYo 3T TET—Y 3 U, 16%DEHV—E 2%
ZFTWARND, 3% Ak LvELTWaY,  EFfE, Y —Ee20R A
SZE o T, 22— — T —HLOF TR AT ADOEAE R L T D,
VxR IN T =g VERIL a A MMBHE LR ZORIEKFELTEY, Z
OFEIE, MZEERITAT 2R KROBIEHELE 7o Tnb, (AFHEEZRET 5 K4e
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RIL, HEFEORZRBUSNZHEIT, ZOFHEELEL RO TEBMFIZE)Z 0T TWnD,)
ﬁﬁ®%ﬁ77V?4V7&%?Ai\%ﬂ%f%@@h&&é BUFIX, £hiz
2 BTV AT D F L ORTLR LR, ZIUCKIT 25613, ZZ0RMEM
HERZENZITEOS FITRD,  FAA L %ﬂWﬁﬁf KEDORMEZEIED T 7 4
v 7N 430%~+40%, VR T)L TEIZ—T 3 D8, 1y FOTRITREEIA 2020 F
FTIT +59%, ZNENHMT L& THIL TWD,

Wsj.com, 8/9/2007
4. Case of the Vanishing Airport Lines

T T A JRZE D 2SR E Ay

N7 4y N—=RATKRER INDT T AAMLEN, Toh Ly DT, ek
zopleEZ L, T IZ7AMIE, 2008 FlA—T v LTcaryra—Xx C O
447,000-square-feet |Z, # > Z L DD/NIRF Ty b7 o Z—LRE LR o7,
T T ANT A= Y AR BV T —EADF =y Il N
v T-Ray 77 A7 —varEERAL, $x 0T 4 —EEHESE, AY T ONE
BAEFH LT, Ty 74y aX MIBEKH ST, iy ZEWRISIRT D IRE D
P 2R & RIEIZHIR L 72,

TNy VRO a—A C X, S0, BERIC—INZTF ry b v E—%
E WG R ZER L 1T, < B HErE—DL AT U Mo TWND,
ZZTIEHADVADD I T Z—DBOY T 7T LRI B FEELRY, %
FETRMPOBANREIL, BOtEX 2 7 ¢ —FEL — VICETT 2FENHEK S,
RO R V71T
O “NRyr-Fury7” A7—v 3T, WV barX7mhefits, (7728
WZE D2t B TR T, REB DM % ~L 3 TR TR 5 0)
@ T I7AAMEDOHE (L N) 2, #BHEEL ID 2GR L. Ty v 7 OpEEikE
T (FB 1 AR, RE 25N R 7T 5)
FIERELNTND, ORI 7 HRE, O TRAL—RZEEINTEY,
BWIINRAET 2 FIETENES S5, (=) —F FFP FHAD Ny 7~ Ka v 7135
ICHEENTVS,)
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T I AAMZEIL, TDOF v Ay Ttz (2006 FI2 8T FEE) Ik, ZE)

ﬁa@%%k@ﬁﬁ%ﬁ%¥ﬁéﬁé$ﬁﬁ%b\A%é&é%+m%wﬂwmuﬁ
BLENHEIZES o TS, EOV—U X MRELRHEBYTH, KEDT o h L
v VZERE D B —IEREIT 15 DRRETHEATLE Y,  FEEOBEBW T, 2 b
MBI,

T T R AMLE D2 X, RAEIFZERE R FEER ("skunk works” lab) & LT 10 RN D
RS TWD,  ZOFEERT, MLZEMITONy ANVERIET 2207 7 7 n Y —FIH
DRRFT S TR, MEHROF L TA VRTER, T4y Fov A0 ET
BHZOEROPNLAENLTND,

T T AAMLENL, T A by DIEERITHNT D25 i 2 . SEA SO T 25 HRIT % [ BR
THOERLZFE LTS,  SEAIX, ZOKIZITWETHENRMLESNDIES D,

T ALy VIEEROEIR R LA T T M, 74’/\/%’@&#6%&9 EhTnwb,
FlL, ZOEBOHEDOHBIZAHBY NHAZIREL TV, = ii/fﬂ Flifhe
Hartsfield-Jackson Atlanta International ZE#EDF = v 7 A /\—/1/75:$26m RLEM) 2
JTCBIEL, 77 ABMIZEL K OOk & 5el S,

New York University And PhoCusWright Inc. Joint Survey, June 2007
5. Travel 2.0: Trends in Industry Awareness and Adoption

rZ UL 2.0: jﬁ?—?%ﬁ@ wu\:% L BKFH

% TUL20 EF 9 SR TR, Bl A VBT T 4 T T I a—F &
T D777 /| ~/—<‘: LT, FATERERIZE > TEbIL T\ 5, k7L
20 7Y vk, BHME (transparency) . 2 X 2 =7 4 — NX—=YVF U EB— 3

Iﬁxmji/x%¢@_%%#éo a2—Y— VXL —T v RRA XTI 3
YOBMIE, ITT aA X — L EEFEOM T, EORBRBNEED HLTWDH I,
K~ 20 #EY BIFAEBIOT 7 2 v o—cxtd AFAT. L ULaERS LT
AN

New York K2 Preston Robert Trish Center for Hospitality, Tourism and Sports Management

& PhoCusWright Inc.iZ, ED 7L 20077 Ja P —RNEASNTHWDEOHN, Zh
HOT 7 uT—0RBEIMO), EOMBEEINTWDHO0, £ LT, ERI, &
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DREZZNEHLED TIT OO T, EFEREL FEM L7z, AL, 203 A
DITT B 7 = v 3 5 F L% HL17 2006 EOFKIC Ele <7,

ZOMETIE, FTUL 20 KEEST LT/ nYy—LT7 7Y r—3 9 ZiE, Real
Simple Syndication (RSS), Tagging, blogging, mashups, mashup-enabling APIs, Rich Internet
Applications(RIAs), vertical search, vlogs(video blogs), podcasting, social networking,
behavioral targeting, contextual advertising % 7 7, & 715 O HFEMERLIX BRI L7,

ZOPFETHRLE LZEEEET. 2 TOT 7 /) ul—52 AT 55 HE2FA LTV
Tl b, 2R, ENEMITEERA SN 220H 5 ONI O THE 2> TB 5T,
IR L7 D BV ONZOWNTH S T, L L, ZOMER, BEOTHIC
ANWT, AR ECFAOENER LTS T 7 /e y—», D LIIFEET 2 HE2HL
ML TWD,  ZNFEICL, UITREEND,

O BEaAYNT 4 —%EDHBDY—v ¥V Xy NU—F 7

O WAZEBMTHDO, 2T 7 AF ¥ NVIREETENZ—7 7 42 (behavioral
targeting)

O 1B Web A MIhT 7 ¢ v 7 ZFFONATe 2 Real Simple Syndication(RSS)

O MEOHMZRILT DADTay X 7L Y= x )b Xy hT—F2 7

O Web %A hOFERER LD/ D~ v BT

TRAVEL 2.0 GAINS MOMENTUM

Yery

Fasnilisr
Table 1  Familiar with Travel 2.0 e
T%
14%
Q. On a scale of 1 to 5, how familiar are you with Travel
2.0 (1being “notatall” and5being “very” ) -

&%

ot an ail
Familiar
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FERICF TN 20N EDRERBELTNDENE, RN IEDEI1C, RIEEIT, 7
7 )ay— Tang Z—(28%), 4T A UidTiE (21%)  —F A 2 —F (12%)
WML T 5,

[EEFEEL, AT V&R Y Y7 (30%), GDS (17%), =7 74~ (16%), ~—~7 7
47 (36%) IR L TWb,  AIEE O 43% (very familiar 21% + familiar 22%)
By FT7UL 20OV TRLS M- TS LEIELTWD,

GOALS FOR TRAVEL 2.0
Table 2 Most Important Travel 2.0 Technologies

Q. Please indicate the three Travel 2.0 technologies you feel are most important to your
organization

e —
a0 =

1% —

3%
b
TE
s —
%
ot — IT%
n%
"al

ofs

fff"sff;ffffgff
fj?;ig/ i/ ;f /

&

&

BDOLIFL 20 77 /vy —0N, BHEESEAEICHRW A ) —RT5, &5
WOT T ) A —NFET 5, ROEBEEEDNLS 3 >OT 7 /v Y—4hilikd &L,
EEIORMITK LT, BEZEEOHRELS (4T%) 23, TEZ =7 T 4 VI PREET
HLHEEELTWD, T, ary7 7 AF v VR B1%), Y—y ¥ /b Xy hU—
X7 (30%), /X—7 ¢ Fv HP—F (29%) . Rich Internet Applications (28%) &#c< .

ROLEETRWNTZ /unY—E LTL, viogs (EF 4 &2Eo72717) (43%), Ry R
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XY AT 47 (34%), Ty FX T (25%) EZEITF VWD

ZOWMERRIT, RIT7T e 72y v a FER, HEBEIIRT I~ T 4T Ay
=V AN TOHDICFEEZH L TV L FICKBFN TR S, 71 7RZ DOfthod
ayva—v— VxRl —T v K a7 MNMIEDPD D do-it-yourself = K & (ethos)
ZXT A RITL D OEIUENFE LG L FLREL TS, 1 ADORIEEIT, HEH
EDORIFMMEDIEINS, 2T MRT 2 ay ba—LzEdb s, 1 FomEx
KTFSETLEIOTIFE RV EBEL TV,

R TV 201%, FRITER T, BARAMOBICHEREATHS, HorDKE/H
FICIX, WAZERHTIZD L, BEED Web V1 OFEREZ 18] E & 5405 5
ncTnd, L, —FTEHIvZALEEMOEIZEDNL TS, ZOMOT 7
/u9~ﬁ\%tﬁ%éﬂfwﬁw SOMELFEET S, 2T, BEFIL U
TOESOHBDOF NG, & 8T 20T 7 /) a =TT 5 b TEZRH &%
FTorELEREIND,

- K vA YT 4 —DAIE (build consumer loyalty)

- N ADFEA (generate revenue)
ALY A b~D T v 7 ¢ 7 O (drive traffic to company Website)
THE 2 OMER| DAL (empower consumers)
I MEBED I E (improve site functionality)

« A (not sure)

Table 3 Purpose Category Leaders
Q. For each of the following Travel 2.0 technologies you are using or plan to use, please select
the primary goal for its implementation?

Purpose Technology
Build Customer Loyalty Social Hetworking, Elegging (07 %)
Generate Eevenue Contextual Advertising [3B%)
Behavioral Targeting [3T%)
Drive Traffic to Company ‘Website Real Simple Syndication (20%)
Empower Customers Blogging [21%)
Improwe Site Functienality HHFE [35%)
Hot Sure Mashup=-Enabling APls [28%)
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FMEE L, M E (DEVIRADIRE) ZBHNE LT, a7 7 AF v I)VIRE (38%)
CITENE — T 47 (B3T%) OF 7 Jal—%EEFEHALTW5D,

TIMELINE FOR IMPLEMENTATION

IB3DORTN207 7 /a0y —0ONT, MEEHA L0, 80X, MRFEERH %2 3 L7z
OPOFEMNTET L TIE, FIEEEX, WAWGFEZH 5202 L Tnb,  Web 1 Fd
BEREIM BITfNr-D & LT, 2004 AELLRNC, &b — RIS SN oRn~ vy B 7T
b5, 2006 FFTIX, BEOHEFBEILOTDDOT 7 /) ar—Thd7ayX 2 7O
MR, iz —RLTWb,

Table4 Most Implemented Technology by Year
Q. For those Travel 2.0 technologies currently implemented by your organization, when did

implementation begin?

Year Most Implemented Technology
Prior to 2004 Mapping [15%)
1005 | Mapping {15%)
Real Simple Syndication (RS5) (15%)
1006 | Blogging (19%)

FIAHEIL, FFEO NI 20T 7 JuP—%, BICERA Lo G), BRAHE 24
LCWaA0, HZFHEL T 20O, IOV THlESN, [RZEEDOUSHD
WL, RS, BEIS, vy BT N T g v s =F 2T 7 AT v VIR,
X7, RSS, RIA, TEW X —4 T 4o, Tay X V2L TWH EEIZEL
TW5, (Table5.2H)

BHZHB L TCWDEE %S0 077 /Y —{ZiE, RSS, 7uy X7 V—I%
WXy NI—=F T vy BT AT =TT 4 TR VARD My FITEEN
b, ZNFEDOT Y JuT—(L, Table3.® “Purpose Category Leaders” (Z U A k&4 T
WoHT 7 /ar——8T5, FREODLNTINN20T 7 aP—ORHABENT 572
HOMBHOBEIR NNy XU L TWALINEDT 7/ nd—F, EVITRIEHAS
nN5712%59,
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Tz, T, o077 s a =L T, BIEFEN, MEFERHAT 50, 8
T 208\ 0NN T BN EEE L TV DERIZ, 15O/ B R 72 B0 B /Y
ZHELTWRWEZHLNILTWD,  FICHMENEA THRNT 7 v o—ITid,
mashup-enabling APls (55% not sure) & vlog (49% notsure) 73U A F LT 5,

Table5 Top 8 Implementations of Travel 2.0 Technologies
Q. When do you plan to implement each of the following Travel 2.0 Technologies?

0% — Already Implemented

I —

i
f Uf

‘?ﬁ’

{5 282 Rk 19428 H 12 H 14 TD fhssss



BUDGET

2007 D KT~ 2.0 BIE TR A, 2006 FEE T, BN, ARZE, B B D WIEARIZR
DOPDOENCH L TR ATENY — 7T 4 V72BN T 2 ThT 7 /Jay—IZx L TR
B” ORIEN Fy 7FE2ED TS, (Table6.BME) Table3. T/RL7ZIEY | fTE1X —/
TAUTIE ROBNAZBESETINDGTZ /vy —LEZ0NTVWHDT, ZhIZ
FEMFT BN D OITEITIHE L7220,

FATEROBEEIX, Ay KXY AT 4 VT EBRWT, FAERTO N T~ 20T7 7 /
OYU—ZR LT, EVELSOEEEFE LTS, 1TEIX—7T 17 (48%) (ZHi
W, RIA (41%), Y— /b« Xy hU—=F27 (39%), 72 vX 7 (35%), =
YT I AF x VIR (38%) . RSS (34%) OF 7 /v U—ITESEIEE A EHE X T
Do ZHUTHIA T, 2006 LT, EOMZWTEBMENTZ ORI LTI,
74 NDFRATHEERAN, “+25%H8” LA LT\ 5,

Table 6 2007 vs. 2006 Spending
Q. Considering your 2007 Web development budget (versus 2006), please indicate the planned
change in spending on those Travel 2.0 technologies you will be implementing.

Behavioral Targeting
Rich Internet Applications (RIAs)
Social Networking

Contextual Advertising Mote: Excludas
“not sare” respanses

Blogging
Real Simple Syndication (R55)

Mashups

Mapping

Yertical Search
Tagging
Mashup-Enabling APls

Vlegs (Blogs with Yideos) [

Podeasting

]
I
0% 10% 0% 300 40 50% 607
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CHALLENGES

ERIT, FTUL20T 7 7 V2OV THKRZTNTNDER, &9 THRY A
ZHRWVOMNIHNTORBIC, IKARLE L TRIT WD, FREIL KiT7re 7oy
TV, FTL20T 7 /Y —DEANIRLTEDORERF v L VICHEBE LT
WHMNIKRIT Ha A MERIRLTZ, ZHHEOF YL VE, v~V a T 40— Ok
IS E 60%) &, A/ UT4—DY J—AIZHSLE/ (35%) (24370 T
W5,

Table 7 Challenges Facing the Travel Industry in Implementing Travel 2.0 Technologies

Q. Please comment on the challenges you face in
implementing Travel 2.0 technologies.

Resources
38%

UTFIE R 7020727 /P —0HANIERL T, EART ¥ o PICEE L TWDH 2 ?
DT D EEEEDEZTH D,

BT AT, FEL LWTAES, 5000 bHEHETAOHRNL, ANTADNY 2—F
HET A ERDOTFHTORKREL,  TIUTEEEIC LTSS,

Fy L Vid, BFOT Ty 74 —L A7 T CxTHMlEEHRAEE. HiT 7
Ja =iz TR =DV V—2,
c BEONT R TTUREN— = TTUREFR— b LARTRIER DR,
BRKOF XL IIE,. ZNEDT TV ROA—FT 4 = A (FT7 T FrTA 0,
G EFTOEFICEST, L DRL ST =— X5 FHoTND) [T H~—7T
AT LT 7 7/ a =2 BO T HEE,  ZORREAEWA—T 4 = A%
PR—=FMT280, KbHEGLWT B Y27 b AT HTHIEEE L WDISEN R,
ROI, BEfFE YR ADHWE L DA, Fiich—ev A0 et —v a3,

154 282 Rk 19458 H 12 H 16 TD fhsRs



s BTCERR Y FRHKS TV ) a U —2thE RO 5 E,
s BAREAALTA KT HT I s —OEBROAE— R,

INEDT 7 ) av—%E8ANTL80, BYBRWAHEMEY Y — 2 DRfElk,
- RN OPRE,
- FIRMMEO @SV LeT 7 2 v U— ORI T 2 EOEMOBIG L, FhE
AT HEDONY Y — 2D,
- T aY—RRORNE HEENERICKRD 5 =— XD BN AE TS RV EE,
s =P =IMEV T T NMIRT S, e X FosKRbE—E R FTUNY
—DRMERNTAANOEEL, ZO|BUT, Ziw, T E IO r—2AH Y
BOEEEBEBICAN TR,
- AH T DHE,
c BREDRNTL20T 7 7 uU—OFHBRBRORA,

a7 (Fi%) OMERESEBHINZZTHUE, FTUL20DT 7 ) v Y—I(T,
FHESLWT KAV ERDEAD,  AREICH, L OITORMIE, BV M E T
E7e b2 a7 OERERED, Ko 07ey =/ Mz Tnb,

CONCLUSION

N T~V 20 3, ERFGEOZH CLIEEIEROBSR L2225 DIXERWRNWETH 573,
T R2—F =D AR = AZENIL, TN LY bEy NEER, ROl #H72
L ENHRLE, AE L AmORnE RHBRY,  ZoF&EIR. FTUL 20
77 /P —=OELDOR=RF, FITERD, EVRARED FTAX—=DHD, Th
SOT 7 ) aV—ORADR—RAEBE LE > TS HERRLTND,  HITERD
~—TT 4L AT OFMEEE, FTUL 20 T 7 7 v Y —ORMFEEZA LT
DN AEFEOE LA DOEE L 72> TWDHIE, U Y —ZATide < TH#ESORMBEICAH %,
ZOMBOBEEN RS, ELT, FRITERRT 4 V2NV T2 7 ay—0%E 01—
TEXY T T T T LRI THO T, FT7~9v 207 7 ) v —DRMANARKL
SNDHEAD,

LADEZEEIZ. TR 2013, AVY—RT AT —FEPBRUERD LEWVD, H4E
TLHEAI I TENZ, RITO~Y—T v T 4 T BRI N EBEIZA LT
51, TEVRAFATICEE L CTUX, 4TI, ST ADO~—7 7 4 7 T/ T, &7,
BERTEDORTNOa—F— LE2—%2flET 5] LiE->TWD, &9 1 ANDKAT
a7y af A, THRICEENTET 7 ) n U —08HIZE, NT R EHER
FELnn ), [Z2ZIED T 20 DT 7 ) aP—OM0 LATIE &85 % 25 T
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WA, X —HF o R ENTEA—TFT 4 R A HET I a T 580, L0RER
AR N/ TAHT I )=l 73— N AEM T CORET HRET, LiE-TW
50

APPENDIX
KRNV 20T 7 ) av— FiEMER

T8N Z— 77 + > (Behavioral Targeting) :

2= —DLUHTD Web Hh—7 1 o Z{TE 2= LTz, FEMAZRLRE LIZIRE
T, =¥ —% BEOHEANNRA L TA AT T 0 7 7 A VICEEE#E L7 w77
k&Y —ERIFEOT 5, BARAYZ2 411X, Yahoo! Travel 78— % /L [travel.yahoo.com]
WCRDHENPHRD,

vy /7 vy .27 (Blog/Blogging) :

HFLA X A/LT Web =227 > M &2 5 “Weblog” 73, %E#E L C Blog & 72 ~72, 7
v 7%, BLfE, RealTravel [realtravel.com] <° TravelPod [travelpod.com] ®#n< OJfigfT =1
TR AT, 22— =2 HEDOAGTLERORITERRZ, BAHWICZWRT 551
g A < b T 5,

a7 7 AF ¥ VRS (Contextual Advertising) :

a—HP—NEE L7, Bt MRV THRE LT, FEBEO Web X—Y EoarTr
Y FOMBEN—RZ L, == RII LA T A VIRE, AT ATy
JVIRE I, Travelocity <2 Orbitz 72 & D5 E D JiATiE Web ¥4 MII@ L T o,
0%, A EORE A, LIy T U bOR—=IICBE L T\ 5,

<y 7 (Mapping) :

FFEWebz > 7 > R & Webi— EOHBEMN 22 AT~y v aT v s,
Y B ZIE. TITBEER, AT A URITHRTE R L TR . AT VOMERFRE
Google MapD#E &Iz, RS ZDOHIBELTHND, LVBEMEIhz~y 7081
WAR— T g b LTIE, &I H k2S5 7z Sheraton Hotels D 48 — & ~— ¥
[ www.starwoodhotels.com/Sheraton/index.html | A ZFoivsd, £ Tk, RO
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Sheratonds 7 /v lr— a VB RS A AT T 4 TR A~T 7 AT AHHET, £
ZICEALIENGED, ERT v 7 u— R LEEEZBET2HNAEICR> TV 5D,

~wyvaTryre~yv=2T v 7 AER APl (Mashups and Mashup-Enabling APls) :
YyvaT v e, arT U beEL RN SN T T I a— RO/
HWLTH, 12U kDY —A0nbar 7 MafEE LT, 2<HeR—Ev 2 %2/EY i
TT TV r—var, ZLOBIEDO~ v v 7L, Google Maps & =27 K & D
AICRBND,  flxIE, The New York Times Travel Section @ “36 Hoursin ...” < > ¥/
=7 v 7 TlL. Google Map #:H T “36 Hours in ...” DA =V —D7 —hA 7 & H%E
T&E5, X~y 7oflE LTiE, =—F—721o Web 4 b
arTFy et L, EhE, AR N Web B A N oo —H—HHORFREE Y — /L
X v MIHE K5, Triptie [triptie.com] ?”Marco Polo”#7E<°>. Yahoo! Travel ™ “Trip
Planner” B&RESH 5.

Ry F¥x¥ AT 4 7 (Podcasting) :

HEHHEIRC PC T L— Ny S8 5%4I2, RSS 7 4 — ROHEMZHHAL T, A 4
—3y MET, =T 4 FHDINIETH T 0T T L0M DRI T « AT 4 T i
WEELHE, RITEEAR Y R v 2 R ZREEL TWDHRIT Web 4 hofilE LT
%, B 2 B O AT O RERIZ 7 + —F + — L7z Lonely Planet [lonelyplanet.com] <,
A —TF 4 A& VT — %3 % PodTrip [podtrip.com] 27FEET 5,

VTN 7N T 44— a v (Real Simple Syndication <RSS> )
A—P=NY =2 YA Feh b FE BEDO T U e EFEDOT T UF—IT%
THRD 2D, Web ¥4 FEERA FREICT 52 77 XML X—Z L AT A,

Bl L, BIEOKITOR G2 BRI LTI ND 7 4 — K&, 22— =38k
T HHEMNHED . Expedia [expedia.com] ™ RSS 7 4 — K=o, HEgi~—>r7 47 4
—H=F— 3> Web 1 kO VistLasVegas [visitlasvegas.com] N{F1ET 5,

VyF A F—xy b 77V r—3 a3 (Rich Internet Applications <RIAs> ) :
GHINRT AT by TOT TV r—a D7 4 —F ¥ — L HRELHT D08, T— 4D
Wra—Y—DTFR7 by ara—F—TERLIZ. 77V r—vay $—r—
ZEZ2DT TV r—vary, flE LT, AJAX <—2Z (Javaand XML) RIA 23, Kayak
[kayak.com] TEHLNTWD,  ZOHEEEIX, 2—V—RNRIIOE LT H2 AN LIZ2T
T, BERZR B MR EEO U A & BEIICALHTERH KRS, AT Pz
k72 “auto-complete” HFEZ A L T\ 5,
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I—v ¥ xy FU—F 27 (Social Networking) :

Y7 — LS D 3 EME (shared interests or attribute) % X— A2 LT, {THHE
LTI BITE £ 72D NBIZTEW LT, BAEWNRR Yy N —7 T 5 H &2 HEICT
LD, ATy a—P—ROBEROER, AU TA URITHRBICRITL Y =y
Xy NU—=F270fFlE LTiE, 2—F =0, HEORITRERCHEBEOE O~ a7 »
ANET v7r—RLT, 7 RS ARG EE2 =T —35 (—HEICEHEZLTLE D)
AT, TOMOL—YF—Lbxy VT =27 FHHBHEKD Tripmates [tripmates.com]<°
Gusto [gusto.com] 23Z&1F L5,

7/ % y¥ 7 (Tags/Tagging) :

BCTR—D) Y —ZREFEBHITROTHLT 7 B AT 5HNHKLERIC, Web <— | &
B, HHWIETAOML D Web U Y —RZIEREFHT D 41D 2—F— 534
ELEXF—TU— R LIZZoMmox—U—F, ffThA N CTHEY v ¥ 7 % EA
LTCWADIE, 54 27> b %A b d Travelistic [travelistic.com] <, GED Y =
7V 7 YA b Flickr [flickr.com] Ot 7 > a Y BMEET 5, £ TlE, =—
P—lX v X7 L 2= =Ny 7e—RLiaryrr e JH T~ L,
AL, R L, BT, =7 —T5ENRHKD,

N—T 4 FINKRFE (Vertical Search) :

FERERNSNI=y T2 T+ — DA LEGEICHEMME LIBBT D0, FRITERIC
BT oElE LTIE, Web IZE > T, R7 Vv, =27 —, L2 ¥ — ifft=2> 7 MZH
T DHATHREEMR R 2 #2925 . Kayak [kayak.com] <° SideStep [sidestep.com] N{F(ET 5,

74w (vlog <video blog> ) :

HWEIX, KFRINDIEFTRRTH, 74 77—~y hozur, KM 3 » HFH
Ny 7 Xy 7 kAT & iR L 7= EndlessEurope [endlesseurope.com] 1%, vlog (ZhHb L 7=#])
D TORAT Web 1 N TH 5,
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6. Koho=2—X

| fATHE & TD |

(1) =7 ARFT 47, FE2MWEHRE FZ7T > b
Expedia Inc.D %5 2 MU -HOFZ 1L, RIFEFHIE +0.7%MH 4% 0$96.1m (115 &M) & 725
7=o UK, +15.3%#40$689.9m (827 &) Th-oi, WAL, ALKITHT Dt
2254k E GDS MH DAL N —va VO TICL Y, BEBEZIT TS, ek
1K 72 0 DI ALI%IE T L7, (DTW, 8/2/2007)

A7 Million $

2Q’07 2Q’06 =7
71 A 5,224.2 4,564.8 +14%
A 689.9 598.5 +15%
Fla 96.1 95.5 +1%
o |1 K 3,723 3,445 +8%
LA 1,035 752 +38%
g Z Dth, 466 368 +27%
o Expedia.com 4,130 3,614 +14%
(% Hotels.com 696 621 +12%
) Z Dt 399 330 +21%

(2) TAEHZE, avT v b Tad T ARSMHITHD b FERHEIR
DL (%X, 8 H 1 H»bH, GDS A7 v a /v arT vk 7al T LMIARSNMO Sabre,
Galileo, Worldspan figf TAEIZxI LT, 7 A FY720 $350 DR~ U B AU —FH
B2 5, LU, BREDKITHEDN ATV a T a7 7 AZEMLTWDHOD
T, ZOFERORIG L 22 AT, Dlen e FAEIRTWS, DL X, Amadeus
FRATHES LTI, 2 A b U AN —FEB 2B L 72V, DL & Amadeus fH T
E R GENHRTWAE L Amadeus 23, [AIfEOH 7 27 A N—JRATHEICx LT =
AN VAN —%METLHEREEZ LS TND AT,
frzEsthix, BT ¥ R VRRB O PRI LT, 7w GDS Tkt A T te,
AL UB AN —FHEOBINE 2T FOFIROE LIZK > T, BEF v I
SN LTEATHEE, GDS o DA v T 4 7DD & RERL S Tnb, (DTW,
8/3/2007)
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(3) HEM, 4Ty NiREE FraieiEiE Cr

2007 4 EAHIOHE A T o RIREES, BiERIM %2 +18% L[A1% 1,200 7 A &7a -
oo ZORLYRBHERT DL SFEOHEA T FiREBIL, FEFED 2,200 1
Nzl LT, wEmaiska #2724 9, 2008 FiiTdbmA Y vy 7 2010 4F
I EEAERATESNTEBY ., FEOA R RREEIL., $72E728mL <<
7259,  WTO X, 2014 i, FEIZT 7 AZ2 RO THR DN EHKE L 2D
P L CW5,  China National Tourism Administration (2 L 2 &, E¥Hloo, 13
Y RREOHE (EBEHEL~ A 2R THE T, +13.1%HM L T $18bn (2,150
@) L7xo7c,  WEBUFIZ, 2008 48 H 8 H226 24 HOAERA Y vy 7 Wi H,
500,000 ADSES OFGfEAFEZND & FHIL TW%, (channelnewsasia.com,
8/5/2007)

(4) ST NMEBEBARMFR., BHFA—T ¢ v FER

LAX @R, 42 T4 VAT 16 4L 240 B> TS Z Stz A7 VETRRLER
FFFFADEMIT, JED LAX & San Diego OFFATIIH LT, BRE XA —T 4 v
NEDITE L L TOYRDITADFE A ER L, TINFATEINDHIZOM], HH OET
I T D REEITo7z, T OMOETHOFEERDOF NN TS, LAX OB
AR —IZ LT, T A UIRATHANC & o TIAFE LWETE TV D,

LAX & San Diego OB FTIE. ARMBIEHDOREAN %2 Z D7, TEOEEL 7 vt 2 % Biad
HEEoTWD, ZLOHMAEOBBEIX, A7 /LVOEAILR Y MEHE &/NFEEHEH O
FERNTHT DR T VEARE R L T D & LT, A T4 Uikttt 2R 2 T\ 5,
F T A VAT, B IR T VORBEA TR THARLMMNEETH LD T,
X b ENGRAIAE D ISR T HMBLEHE L. BELRVWEERL TS, (DTW,
8/8/2007)

(58) FTARTA, 52 M4H 2 176.2%

Priceline.com D#fiZE2s, BIND AT /L BV R ADKEREE L. KEIRTE~—F
Yo b EmTAELEI—ORE (organic growth) (23X x HUTC, 176.2%Hi48 L C
$34.6m (41 {EH) &7xo7z, 7w AT PHAIL. +33%HE D $1.2bn (1,440 {EM) T
Holz, BKMDOET IV BV RATH D Booking.com D7 v A FH)1E +93%HE 1 L T,
$687.1m (825 {5[1) & 72-7=, (DTW,8/8/2007)

Priceline.com 75, Lexyl Travel Technology (San Diego) &#2#5L T, 10 = LA

AV RTINVERE T V— T FRIFERE FindGroupDeals.com 2 b Eif 7=, Zo7L—7
THRIVA NI, BARRFEL— b VAT AZEAT S, ZOMIZ, Priceline.com X, 1
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O T T arThrIFA TR AT AEEE A 4END 9 RITHINE
7=, (DTW, 8/9/2007)

(6) T<=7URLE—N— BEXI SRy 7rh BT
TYTTALE—=NR—=L, RTI IJ—=R eI T — LU E— - FEDOY T T4 Y
—DHOBMFZI T oy T VT YT e AL BEA (reconciliation)
DEDY Y a—araEE LD R, miftiX, MNEZEESICX LT, Zov
a A NUF v —DOERBERD D, CKETIX Amadeus 0)“/:7~75>/J\?§b\7‘:&)
FEE ~OHFHINE L SNV,) BINEBES~OWEFEIL, 5# 3 WEHICRAR ém
LW TERY, EHMIEZ, 94 73>f575>%mé>hfb\%’>o ZDVY a—var
X, ¥V F GDS DY AT AT, BCOWMEF ¥ xNVE AN N—F5, FLT, a2y
VarXHEMEEEDIIL T a Ry VU TOEMED, VT T =Dy I F T ¢
A == RIERERTTWVD, FEE. BOINEESOKGBRZICRRINDIFITRD
DL w2 LYy b A= ROFEEZ RS 5, REBSHATFEE R F R MIfF ST
Wb, TRTUAELE—AN—RHETLHIOIZ, ZEERT, ZhB2FHBERD,
DIRZ, = BMZER0A X M) —ZHlBRESNT5A. mERZE0A X R
— 2 AG T H A BB I E & 2+ CORERE Lo, (Z O EIFBEICRZ LTV 5, ) (DTW,
8/8/2007)

li

(1) ZEEMLZE, 5 1UEHRE +75%H 1%

BA O 1 IR A +75%HI4% L C, £269m (645 (5H) & 72 >7-,  Z 4L, Reuters
Estimates %D 4 ADO 7 F U X hDOTHH £206—£237 2, K< ERl-7-, BAIZL,
BRSO & LT, DRWiRE L ES R MONAZ, HFELWBEREZET TN
AT, A24%E/) LT £2.19n (5256 (EH) L7po7-,  IXADREAIE, LHR 223
IR HEX 2T 4 —fb s PO N7 TV E D, Ty MRE DML kiR
Bl NVEREELT, RPKIX, ALO%ED L7, A — LV FREIRETH-7-, BA
X, FHENARELZ, AL%KRA > MO SHT H4%ICEET L, BE= X M
AR DIRTO PR LD & £20m H 2V, +£120m (288 (5H) #4+ 5L LT\ 5,
EERGICET 281412V T, BATZBEIZ £350m (840 fEH) DH|%4:% #efi L T\
%, AEIOY OFC &2k DOJ 26 DFI4 (Gitl &% £270m) Z7L5I< &, Z 05|
WMEOFRABIL £80m & 72 D03, ZAUE EU KO DD E OBEG Y4 8 h b DOFi D %12
il 5, (FT.com, 8/3/2007)
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(2) KedfiiZe 5 2 WPHRE cRFEH E

KE 73, %5 2 W5 C. A214.4bn w4y (278 8H) OfkT A ELEZ, Z ok
BICE, EERAICET 5K DOJ DE14:$300m (360 M) 2FtEshTnb, T
U A M, —FE e Z ORRIRE O ZBRITIE, BRRFEOMMIZx 5T,
KE X, W o#EEEER L, bbb vy U LEERRE2EE LA D &
TR L TWD, (wsj.com, 8/3/2007)

B B v A

2Q°07 AR bk 1stHLF’07 AIFEEEL
A 2,107 +8.9% 4,138 +9.8%
(=EIEA 75.4 +9.3% 226.8 +42%
2% A214.4 +14.9 A336 +142.2

(3) BAADZEINLE, EHFEFEERELT Y7/ T
Je[E DZEPE DL E L NE &R A & LT, Office of Fair Trading 1%, 3 HIZ,
Competition Commission (Zxf L C, H[ED 7 ZEPAiHE T 5 BAA DFAZER LT,
ZEEsE 2T, Competition Commission 1%, & DO KMZ KB IZ HRET 5,
BEIZ, BA, VS, AA [T, Competition Commission (Z5%} L C BAA O 5fEF 2 Zk LT
Do EBAERIRERRO I, BAA DDEIOA T a b EENL N BHNR,
BAA (. Scottish Market ZMl /5 L, =2 N ZEEFIHT HRED 92%53, BAA 3l
=9 % LHR, LGW, STN Z#F|H L CT\w%, BACEOWillyWalsh |, 8 H 3 H, LHR®
AL B = RIFZIT AN D ERHRRN L VZIZE T LTS e L, J0EpAH
Y 7 EREERAORE e SELRETELHHI L2, BAA L, BEIC+550 ADEF 2 U T
4= AFyTOHAEL, EX 2T 4 — L—1 D +25%EN%& i L T\ D &G L
7-.  WEFE, BAA % £10.3bn (2 JK 4,700 {&H) THIL L 7= A1 > O Ferrovial {&, LON
3 ZEUBITBEICM D 7 v — L Ip TR L BB g A LT W S R A BRI Tl
BRIk LT 5, (FT.com, 8/3/2007)

BAA 2N E T L HE 7 2O 7 A EFIT, REH LI BEAANERoTz, ZhITAIE
DixEicdk, L2 L LHR 22883, AL7%E HORIAREZMET Lz, AL
ABTFRHN 1 EITHAK SN DR 72X =V 7 0 — Al E ZRETm b7 7 V%R
WAL T, IKEIEL. LHR A OMZEFIH~> 7 F LTW5D, 2006 45 8 A 25 2007 4
7AHETO1IEMO LHR FI A k%4511 66.8 55 AT, ALBWIK L7z, BAADA—
F—TdH D A1 D Ferrovial 1L, LHR [ZINAERENDORRIEL TWHWDHD T, F 3
VT A —EPERT HET, FIARERIIIEMLeNWEE >TSS, L, 13y 7
=, ZOREBOWDITEEL TNDHDEAH, (FT.com, 8/8/2007)
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(4) X"=Vr T30 T7 4 v 7. BERE THIES
KENEG B S+ & Kk (conditional amnesty) %15 CUh = VS #TZEid. & OFFIRE &
D6 ODFRMEOND L DL LT, REHLER TR L THifE4 (restitution fee) D3Fh%
SRR I D, LHIE, BEIC $85m (100 M) OHiEEDOIAMIAE L TWD, (Bl
1B, #APFTOEBEMAED,) L L, VSiX, 8 H2 H, (AL ZDRETAH—— F
Y=V ENTVWARNDENS, ZOMEEDOXINITE L bt a Ay FLTn5,
ZARFITFTFINRNTEA S, (DTW, 8/3/2007)

(5) ==2—Y—F v, NS OZEBREIIZR*F

R34 @ Auckland International Airport ™ 3 Bk B I I E BOHE 5 0 57838 23 SOkt A2 2B L |
IR OMEE 2 L TRz, %A, RAAEEMRETHS Dubai Aerospace
Enterprise (X, AIA @ 51%% ., NZ$2.6bn (2,385 M) CTEHINTL2FICAE LT, 0D
ik, BUGED R D LD LR 5 A 5 H OFEAIZ KT LT, +55.9% D 7" L I 7 L% A)
G 7Alids, BUUEHE, N7 Y v AT VA RNDELEINTOVDA, HRIZIE,
“HRHRAEE T AT E Y T —RHEEL TS EEb TV, RSA X
D P&O (a7 F—I e 7 —#ER¥E) HIUIEEL T, kot
EUT 4 —ICK Y, KEBUF LY KIEE 5 OEEHOHEELZ RER I TWD,
(FT.com, 8/6/2007)

(6) TA T ULEARRL L HHEH
R 8 A [EZ 20 HEi 2 JEBH L Ty 5 Ryanair 23, A-3A > @ Valencia & Alicante (2T
Tl A BRR T D, FEEE RA VTRV TASS, VISR, LCC DG L 720
©2% %, Ryanair 1X, BEIC BCN-Girona ZEH1iC 9 #E 4 Bikk St 49 BSR4 EEE. BE
11 HRIZIE. MAD FEHC 5 BB X C 15 B A PRk L7z, ZFL T, AXA v
BEHR T, 900 W ANDIRED#ESGAZFHE L CWD, T4 731D easylet £, MAD Barajas
ZEPE DGR 4 RITEHE S, 55 4 B X — I APMEHBMG & e o722 iz, A
A TRAIOEMZHFR LTz, BAFOHIGIEL. 3 FRNCHRIL ST ANA O
LCC Vueling @, 441 H—6 AD I E 4 AE33.7m (54 (&) ORFE EITE
VIAATE, (RITHERIIZAES5SM=104 B Tho7-,)  WEA 12 HIZ 135 L7 Vueling
OFFAMIL, A30% F7% LT E15.80 2417 CT\%,  Vueling i, MAD (AT, IB D
LCC 142tk Clickair & SAS O£t Spanair (FZENZNT HILTWD) D, B LVWME

HEFF AT ONTND EE->TW 5, (FT.com, 8/5/2007)

Ryanair CEO Michael O’Leary i3, 122 %4 JR 53 AZ PR3 D 412, 12—~ D/NZE3 Ciampino
DFAIEE A T~ FLTWD EHH L7z,  ENAC L. i, Ciampino O35 A o

54 282 Rk 1948 H 12 H 25 TD fhsRs



v h& 11 A0S, B H 138 [BA>5 100 B4 5 ERFELZ, TDL, HONLD
LCC f#i%. Fiumicino ZZ#~OBE#IZ R/ ER2< &b, ENAC X, ZEHEEIEROER
B EANFEOEFE~OXMIEDLOHETH S EHH L TW\5, (FT.com, 8/8/2007)

R}ranair Hlng » FT Cityline - Reaktime prices by phone

- DATA r NEWS ARCHIVE » PROFILES r FINANCIALS

Quotes | Analytical charting | Consensus forecast | & Free annual reports |
Analyst reparts

RYA LSE 10008/2007 » Create News alert - LIK:RYA ¥ Add to my portfolio
Quotes 10Aug2007 RYA Dai |y w=

Last 5.270 EUR &3
Change .0.34 =

% Change **  -5.98% 2o

High 5.46 =0

Open 5.40 EUR 4.3

Low 5,25 ol

Net Voluma _ |5,585,700 S0 NDOTFH AR I IR
Fundamentals

gi;’;"k High EI%'ZMT Time Frame: | 1-year ?‘ ¢+ Analytical charting
52 Wk Low 4.55 Last 5 days guote
Date 300772007
Date Cl=se Met Change % Change **
Dividend -
) 108ug2007 527 -0.34 -5.98%
Diw Date
Market Cap 7,966 M DAug2007 5.605 +0.02 +H0.27%
EUR
BAug2007 5.50 +0.10 #1.825%
P/E Ratio 27.59
EPS 0.19 TALg2007 5.40 +0.13 2 435%
GAug2007 5.36 -0.07 -1.20%

(7)) TAU B, RELVENT o — RV F S — XA
AA B3, AIrCell LKL T, KBS THD THNT 7 — R K —b 2% XK
ERMCTRIET 5, AA OFREIL. BBRNOEFRIESLT v 7 Yy 7 PC oA 7 —
X M~OEEGNAIREIZ /2 D, 2008 EnDT A MBBItA SN D, BHEIE, KRR
EINTVRY, AAL, BEFBEET—EXZEME L2, (DTW, 8/5/2007)
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(8) 41—V —V=xy I FEFERBEL +40%—+40%IE5E
53O A —/0 R L72ic b 59, easylet 1%, 9 H 30 HICHKE TJ H4FEER
B, BiE ORI RE L Th 5H+40%—+50% DR AR5, 55 3 DU o0 5 24
7o VAR, £41.46 (9,950 M) L RI4E[FIMIL A8 LTz,  EEIT +13% & 72
SToRER. WAL +5.7%0 £486.5m (1,168 (&) &Lleo7z, BB Z R\ 2B =
Z ME, Ry FEic kv A10%380 L=, (FT.com, 8/7/2007)

Easyjet ¢ FT Cityline - Reaktime prices by phone
-~ DATA » NEWS ARCHIVE » PROFILES r FINANCIALS

Quotes | Analytical charting | Consensus forecast | & Free annual reports |
Analyst reports

EZJ LSE 10/08/2007 ¢ Create News alert - UK.EZJ v Add to my portfolic
Quotes 10Aug2007 EZJ Dai |y =
529.000 L
Last GBX
Change -27.00 Foo
% Change ** -4.86%
00
High 561.00
545.00
Cpen GBX 00
Low 524.50 400
NetVolume 10,413,700 s o HDFERARJSA
Fundamentals <
1 . - == ahstical charti
52 Wk High 741.50 Time Frame: | 1-year v v Analytical charting
Date 18/4/2007
52 Wk Low (=) 401.25 =l L
Date 15/8/2006 Date Close Met Change % Change **
Dividend - 10AUg2007 529 -27.00 .4.86%
Div Date
SA0g200T 556 +11.00 +2.02%
Market Cap 2,216 M
aBr BAug200T 545 -0.50 -0.09%
P/E Ratic 22.82
+37 50 ¥T. 3R,
EPS 23.18 TAug200T 545.5 37.50
BA0g2007T 508 -0.50 -1.84%
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(9) ZFETVRADA —F R, $700 2 I vy a Kb
NYC(JFK)=LON(STN) i 32 {# (B757 %% 48 i, 20sq ft) % iEE L T\ % Eos A%, $700
Kroayvarkz, o>, oz vyiraidi, NYCHL<LIZLON
DOESAEEE OSHAMTEH S 4. (Bos 1%, flitte A 2 =T A = 78 Z kAT
RN FRoTolE, ATHPEA D & F ) AMA T, ZuE, 9 H 15 HIZDIRGEIZIR
E LTz, Eos (B vE— 3 Uk, NYC=LON OiEE X, FFHfEEES $2,499

(30 HH) M, AR RESIL $3,700—$7.800 (44.4 5 —93.5 5 [1) TR
INTW5D, EosliX, 58H D B757 B2 305, LON #4140 (EIZHEET 5,
(DTW, 8/6/2007)

(10) ==a—3—27 M, REEFFELZEA
NYC Mk, Jeill, kK 1 H256Hif79 5. The Airline Passengers Bill of Rights 1% % il
ELTZ,  ZhUCEY | st 7 — MR % BRI R T 25581,
WOFRENZKTT DFRER 225, BB E ATy 7 Dk L | N L O & 7 OV % 255
DIFoND,  ZAUTx LT HIZEERII AENT ¥ L U a2 G L TV 5, (nytimes.com,
8/7/2007)

(11) Fx'—HiZE, EEFE +55%H i

CX %, 8 A 3 H., EPHIOFRIZEN, FRZALHK & BRIN O 5 B BERSHR 0 B 72 ik & 75 2
EXVEWVEEEE (LT A ZTAREH) 12X, BfFEIZH LT +55%HE4E L
H$ 2.58bn (387 {E M) (T2 >7/-&FF L7z, CXIEL, 8 H2 H, B777-300ER i X5

WAMAT L LKL, ZoOBMEAKZEZDS &, RO EREORHT, &
PREERE X 23 FE & 70D, PIXSHERIZ A TEIICEA S ALKRRRICEID HTENR S,

HKG=SFO, HKG=NYC #REATEIHEH & 70 DM, B4, Z, B ARBEIROULE 3L
KEND, (wsj.com, 8/8/2007)

1" Half’07 | RiFE#Ak B &
SN H$ 34.63bn 27.04
2% H$ 2.58bn 1.07 7 U A NP 22bn & B[RS
RPK 6.67bn +11% MEAE 9 H B I Dragon Airlines %h 5
A =L R H¢ 50.8 45.8 Dragon B &, 4bK+14%, BRIH+15%
5w 75.7 A0.4% | SK4E B747-400F X 6 152 1
R OEk H$ 10.55bn +22%
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(12) <=1 —v7 FAX, 2008 Eic BT 1 FRE S

R Y = > MiZES AirAsiaX 235 Eif 7=~ 1 —3 7 @ Fly Asian Express Sdn.
Bhd. (FAX) 1%, 4 9 ARA L <X 10 AW E EAZBLA LT, 2008 FICIT BT %
it 9% & HFEFTEE O Tony Fernandes 2355 - 72, (LARTOFELATIL, 2009 40 H7
k)  FAX . AirAsia ®AIJS.5 T CEO @ Fernandes & . #| CEO T % Kamarudin
Meranun, Kalimullah Hassan, Lim KaianOnn IZ X > TR THFA SN TW5, IO
BUIZMR E 2227255, F LT, MM OEIRIICEH K528, 2008 412, HIE,
AV R, BA, #EOETIZERERT 2% & Fernandes 135> T\ 5,  FAX (X, BA
RHMEIC L 2B ELLELET, BT rvia 7n—LRHHEASORIZ L
D AirAsiaX 2325 EiF D, [AFT R REEE 0O A330-300 TS X 15 B A FETE L TV D,
(wsj.com, 8/8/2007)

Virgin Group I, AirAsiaX #£® 20%% $6.9m (8.3 €M) THEILI 5,  Virgin L,
EZEMITNT D AitAsiaX D N T > 7 4 7 &N R 795, AirAsiaX (%, KF
TERGOEE D22 Air Canada & & #2#59 DA%, '
SQ X, Virgin Atlantic Bk D FEEIZ #FFT L Tk v . Virgin Group
D AirAsiaX $#2H51L. SQ 12D T U T b O K HRBERAR IR
T DERIEHY N— R — & e D A REME A D T S, (FT.com,
8/10/2007)

Sir Richard Branson opened a fresh foray into Asia as his
Virgin Group took a stake in AirAsia X, a budget airline

run by former Virgin Music accountant Tony Fernandes.

(13) A=V =z v b, Fr—F —EMHAH

KRBT EY XA« 77 A0 Silverjet () 73, F2FhDOF v — & —234t Flyjet 23
U—=ALTW% B757 RUBEX2 88D 10 AUBO B H 2] kD 5,  F v —F—HM 0
PASHIZ LV | Silverjet %, A£35m (B4 1EM) ODXBOREZRERS SELND, [
X, 2 ERIENS, NYCH#RO 2 H O BEORMEZ 9 AIZIER L72iEnn, 4 AR
JRC 200p L7-fRMfilX, 83p £ TFRELTW5D, B757 ARk X2 #1X, Thomas Cook,
MyTravel, Excel 72 E DY 7 AN F v — X — L TWDHN, Ny 7r— « KU 7 —DKkK
IZED, Fr—F—FHEDOY X—UPHE/N LTS, 37 - EVRADOKEHEREN
EYURR 7 T AEL, T HD LIF FEE76% %ML TRV, ERICES ST
T, KIGIZ T Lo E, —BOBREFRIC L > TUINM7RT /) Lo T Db H
v, 7F U A RME, 2010 gt BFEFEREHELWE S > TS, (FT.com,
8/8/2007)
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(14) AF/KLM #83§ +70% 25 1 WHiRE

AF/KLM %, 1@]4&;@@5&51 AR 2 +70% L0 % E415m (664 (E[1) OFiE
ZEERL LT, OF|ZEIZIX, Servair 7r—# VU > 7 O5EH (E40m) &, Amadeus
¥E7eHE (E82m) ﬁ)aihflﬂéo Z OF|2E1X. Dow Jones Newswire D7 F U A KF
A E31L7 ZKIRIZ Bl >7z, WA, +2.5%H§0> E5.95bn (9,500 fEM) Th -7z,
wEREIT, REEH O E396m 1Zxf LT, EWEHMITIAELTM THh o7z, (wsj.com,
8/10/2007)

(15) HHEFURF/., "NV=y MIESHDOEERTROELE L ER
ARG AR XY J O 2 [E] Office of Fair Trading 1%, Ryanair, Aer Lingus, easylJet % & ¢¢ 13 fi12¢
ST LT, B E oMo FEE 22 TEDIEERROEmMEER L, 13
i, EAEE 0)7%0)%5755 Web 1 I\%%@f’ﬂ@fiﬁiﬁi IZFR LTz, BlxIE,
HlE & uFHOEEX, £19.99 L ELEINTVDD, BLEXFEE2ETEINA 5
&L EEREEITMEU R ‘ﬁ/bhinofbi 9, (FT.com, 8/10/2007)

(16) / —AU TR MiZE, Iy Fu=X NERIZSMH

Midwest fitZZ1Z%F LC $380m (455 &) 12 k2ot B I Z N T\ 5 AirTran
Holdings 1Z. BN LRWEE, 47 7 —OHR (8 H 12 H GMT 4:00am) %t
THMENITONT, 8 H I3 HIZIRET HEHEK L, AirTranix, 8 H 10 HE T
2, IR D 63% Dk, RO FRHEFT#H AR ES-oTnWD,  —J7, Filz
ZpEjE & LT, NW 23, Midwest BIUZTHMAIIZSINT 2 F&2mat L Tnd,  BEIC,
a— Ry =T —, FFP 707 T MEAZH E OIS Z Midwest £4T - TS
NW 1E, Z OREOHER D% IC, H=F 0 EINALEE (Midwest 12, BI/E 4 tED BN A
it Wikt) O 7 7 —IZSINT DR, (wsj.com, 8/10/2007)

(17) B787 M, MIFRAT 9 AKD 5 10 A FIICHER
8 H 9 HfFIF ™D SEA HiytikiZ, A—A > 70 B787 BB O WIHATZ ., 9 H RS 10 HH)
DIIEH LT HETWD, BHERTZ7IA b aryho— YATAEY T Ny
— DI, KLV OIS EIZ/R>TWDH 5 LY,  B787 BUEOHISHEIX, Kk
TS HICEAEICTINY —SNDTFTETHIN, F X TIZAT T a—REA MZ
725 TS EOASFEIOHRATIERSIL, “RYIZHITE S D27 L5 IBEEERNIC
HIZIAN®H T 5, (channelnewsasia.com, 8/11/2007)
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(1) PEFET, HE=X N LA

IV aTT 4T 4 — DR T — AN, BETOINEDFR A, BRHCEE T —
N ADOHEIGESMAOTREIZ K E DT TWD, Ak - A« BESONLT 2
BT 4T 4 —DOWFEI R M JIRVGEEE IEIEIREME,. B O v — FOREHHEIZ L - T,
RAEEZBVEZOLNTND, MWHRORTA - L7 fEEa 2 N OFEETH % Baltic
Dry Index (%, G, #J&T 7,000 &1 > b (Fi4FEEL 103%44) A2k L7, 8 A3 H
® Index 1% 7,007 T, 2000 4ELLTHE 5 fFD L~L L ipoTns,  EH/L— b ORI
b (WPENX, 8K8547 8,000 Hilia 77 DAnbEgA) &, HIBORM (HRRKOA R
FE A H L#E D Newcastle< 5% > Cl3fd# 4 MEHFD) 23, FIHATREZR AT O AR R I
T TND,  HEIX, A% AROFy MGAEIZEIR L7255, £ LT, il
DOEIY L S AZMAL TS, Panamax #isfno 1 B XY 7- 0 O = 2 M,
1 4ERT00$25,400 75 2 504 o> $58,500 (ZBkia L3> T b, 2005 41X, $10,000 L
MURRholz,  WRESHZ, SV BYMoRELEINSE WD, &E - PE -
AAROT 7 OEEREMBTO K> 71X, 2010—2011 Fi2 T Tk & 72 > T b,
RIA - L7 ipE=a A M, Yl F28 5720, (FT.com, 8/5/2007)

(2) Ao=n¥y b @R LFHUNEHFLEIER

B 72 ME 7 — L 2% Inmarsat DR BERKEROT L2 EnsETns,  —EDH
B EOMnCIX, FERE OB - Fax - A V¥ —3 v MRlEOREHES, EEREIC X
STERESDTOHN TS,  Inmarsat () (X, ZOHFET 7 /v U—2#{EL T\ 5,
LD R OWEE L 2 3 AL, +12%HE 0 LT $158.3m (190 fEM) L72-7-,
et 7 o — RV RS, ZOIRABMEZHZML L TW5S,  Ryanair,
Emirates, AirAsia 1, fit, ZOMEBET 7/ ao—28HA L7z, AF b, S4FEFKEZ
WIEATS72459, Inmarsat OFTZEE R AT, +45%300 < &ML T$20.8m (25
BM) ICZE Lz, I +15.6%H 0 $284.2m (341 f2M) . BimiFlLEIL +63.7%H
@ $77.9m (931&H) & 72-7-, (FT.com, 8/8/2007)
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[ & nVRT 4 VT A |

(1) FERNE LT v 7 ZAT 255 5AKRY a—

KaZ A 7 NRERORERER T, 2408 E LTz, =a—Vy—I— DX A TigA
3£5 Foreign Tire Sales 1%, 2004 4=—2006 4= (2 A L 7= P [E %L % 1 7 (Westlake, Compass,
YKS 77 > R) 255 FARZ[EIUT %, (nytimes.com, 8/10/2007)

Workers at a Chinese rubber company inspected tires after a United States importer blamed it for defects leading to

two deaths.

(2) PEBEHBL—LO ZIERRO LI TNDS

HEBFIX, £ $6bn (7,200 EM) WG THLIFEOZ 7 27 LA FUNY —iiil;
(2008 A=1Z21% $7.4bn=8,900 &[] & THI XL TV D) DIL— DB X 5
ENbhDHE, UPS REDOMOD /Ry r—2 FUNY—ERPHI LTS, PIEEE
1L, 1986 AEICHIELLE, 9L ESNTWD,  FED, #ESA»SOHES AEEIC
LT, 4%D “a= =W Xy 72”7 ZHEATLOTIIRONEREIN TN D,

¥7-. China Post D=7 A7 L & F Y NY —p¥DI, 1509 LL T OEAEY) O Bk
THHUARA SN TS, UPS I, PEIENT 0 2kg LT O/ EZ 13 TR,
UPS 1%, H1[E > WTO M iA EIZ4E - T, 2005 42, $100m (120 f&[) T Sinotrans
ZEILL, R4 KREBEZ — VU oM X $ B PETEREF2HICE DT UA
U—FELBA L., ootk (E¥EE 4500 N) 1%, BUFE. R EERT B R
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HCdH b, (FT.com, 8/5/2007)

(3) ¥F—AA 7T 4 —Pdgk. =—ERBFEF, F 2 WEHRE

2Q°07 Vs. ‘06 | &
Dollar Thrifty A $451.6m | +6.9%
IES 15.3m A43% | RtER X 7 A25%HIIET 5
Avis Budget A $1.5bn +4% | +73 JE¥EIN, EIT+74 JEEE N
FIZE $24m | A1.05m

(DTW, 8/8/2007)

| xFL & VY —Fh |

(1) AZ—vo v F H2 UEHEE A +4.5%H
Starwood Hotels & Resorts Worldwide D5 2 TUM-HAH 1L, IRAD +4.5%3E D $1.57bn

(1,885 {5 M) . F%&7 A80%IR D $145m (174 {EH) THh 7=,
BUZIX, 33 AT VOFEHIE $511m NEEN TV D,
DHEBERLA Y, +13.1% E5H L7z,
BH) o kLot
RTNDIT Y —DRT I,

WEAE DB 2 DU = H7R
ReVPAR (T, EEE7 m /35 ¢ —
B A L= T —IRFEIL, +40%H0 LT $268m (321

HIAE, 105,000 EXEZRF T, Z£DOND 70%LL EA kS 4E

Z DGy ALK R

(2) UAF L B2 MNEHRE HIE +28%03FM
Wyndham Worldwide Corp.i&., &5 2 PU IR E T Hi45+28% & 7 S #fi4s $96m (115 /&)

. (DTW, 8/1/2007)

ZREERK L7,  Cendant MO AE AT Lizthd 14EMT, 3 2OFEMM LT THE
WEER LT, FHlonr—yay F—F—v v 7M. (DTW, 8/1/2007)
2Q 07 IR L " =
A $1.16bn +15%
(\VVacation ownership) (629m) (+21%)
(Wyndham Hotel Group) (166m) (+6%) a2y Yys 2=y k
(Group RCI) (288m) (+10%) Nr—ray TIAFzY
A2 96m +28%
IR 282 Fpk 19478 H 12 H 33 TD fhshex




(3) HBUF. FEREEA L TA Y BTV ORENLEERIE
4<% Department Culture, Media and Sports (%, #EEL /A MG Y1 N O RERBEE 3T
LINEEREILET S, 9 ANLIATINAFRANE, EE, BINKEE, £ofho “RU
A MURA R #HIROY A bO, FERNIZHT S TV & T U3 L HIRBHED [R5 O 2% 7
AT 5, HFTIA RU A MROBEZSZ T 55120, FEIF, EEICXFLT, Yob

VL-HHERAZHE LTI HEZIETL, TOBZHFBFLRTNIER LR,
PartyGaming, 888, Ladbrokes 72 & D56 & DKFA 2 T A Y A M~ 5. Alderney,
T INENCAEEE LS EET, BRICEEOBGICAE L TWD,  KEBUFIT., 8
e, WRERDOA T A VREERENFET D Antigua (500 BA =D F A & 2 A 3MF(E)

& . Kahanawake Canadian Reservation (400 7 1 £ ) OHEEZKRFNFTTHDLH, I

1 OOKE R ¥ —Th D CostaRica & Belize (%, HFEL T2, FT74
78 Antilles & Tasmania (%, 5 Z G S 417=,  William Hill Casino, Betfred Casino, Poker,
Interpoker.com, Littlewoodscasino.com (%, #[E TR G AT B2 T UL, HEDO T A A
Z, RUIA M)A NOEICBE L 20U be<h5,  HRITIE, B3X% 2300 D
F I A VYA SBEET D, (FT.com, 8/10/2007)

(4) "5 —X_ HE28+85%ERK,

e KD A1 Y /7 423 Harrah’s Entertainment Inc.iX, %5 2 DUHIRE T, B8 +85% %
R L72, LAS & Pennsylvania DL — 2% « T w7 Y7 OIS, Atlantic City O
kA FHF LT 5,  Atlantic City @ 2 % A%, NYC & Pennsylvania ®#i7-72 A 1
v b NR—=F —DBETHEANEL L7 EiC, 4 A 15 A72>5 D New Jersey M O ZEfE
HIOE AT, ¥I8A2%I1FC\W5, Harrah’s TiL, BlfE. Apollo Management Group &
Texas Pacific Group (Z & % $17.1bn (2 JE 500 (&) @ EINFHe = BETH, (nytimes.com,
8/7/2007)

2Q°07 | Vs‘06 5 &
SN $2.7bn | +14%
(LAS) 9225m | +14.8% | ‘=F|4E +13.9%, Caesars place, Bally’s, Rio & F
(Atlantic City) |592.6m | +13.7% | & 37145 A37.8%
2 237.5m | +85%
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Z DAl

(1) BARLMEOMZEICHT B RAEERDHEE TR

1985 2B @ A LN HIE S AV TLOk, HARBEICRT 2 ZMEORFERTF » b b
BFEIN TR,  ILO OFEIZL D &, AARLMEORZES (2,700 5 AN) 13, &F
DELTTEBOME A L TV b FHIBAER 1T, £ 10.1%C LAEL TV
RN, CRETIR, 425%2%, BHIBALICHW TV D, ISR D REFHEE O &
L& B8, BEEOSHIBE DR, Bz a0 b, BELRO R 8820
N, [EHEB¥ 7 1 /' Z A0 “gender empowerment measure” (ZcMEdD . Z DOE DR
EBUAE~DBEGDOEANVERTA VT v 7 R) Ik uE, BAROZ L, BHLEOHF
THEARAIE I TS, 2006 40 75 » FEFAE TiX, HARIL, v7 FR=7 12k T
RFHIZT 7S T0D, CREIZ12%EHB,)  BATIE BLANEERDFEE D
b LlLTWb,  ANARED, FELZHRET LS RS0 HLV, (nytimes.com,
8/6/2007)

Women in the Work Force

Maore than 20 years after Japan passed an egual opportunity law,
Japanese women have made little progress in management

Percent of all - Women in the work force
management jobs HES by age group
held by women W 2005
Philippines 21.9% 80% American women 2004
57.8%
u.s. 35 N
125 [N
Germany 255 [N
a7 N
Australia 176 [
srs N
Britain 2o 1N 40
s R
Maorway 220 IR
sos N it
Singapore 120 W
250 [N £h
Malaysia &7 [l
-z IR 10 Do
Japan T | 0
10'1 . T T T T T T T T T
South Korea 37 | 20-24 25. 30- 35 40- 45- 50- 55- 60-
78 B yearsold 29 34 39 44 49 54 53 64
Bourpe: infersational Labay Crganization; Japan Siabstics Buraaw
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(2) HE~=Z NP R, BFES A—VHEIEN
HE~ 7 RV RQR, ABR¥EA A=V DOUEEIZE ) LTV D,
T A NNVARZED KFC & Pizza Hut F = — A & LTV % Yum Brands Inc & 22, JRR
B T— hORANES (RjHG 7.50 ARIE =120 1) % 5F 2 TR & 2 [F 5780 A
BT S NTZON, ZOA A—VBEIZET LTRRK,
PE~y 713 Eo7as b T4 COEEBRDEeE, +30%E LTI 5, URREDT
NE A BPEEBO AL, +21%8M LT 1,072 ARIE=17,000 & 72 5,) HE~ >
7 DUEERIT, BUE, £ 0 80%MHE B & 72> TV D8, AEKRIZIC 100% D& Bk
ZTEL TS, (wsj.com, 8/7/2007)

Golden Arches in China

815 restaurants currently,
with plans for 100 new
restaurants a year

50,000 crew workers employed

1990, first restaurant opens
in Shenzhen

2% of company’s alobal revenue
generated in China

Olympic sponsor

20,000 to 120,000 new uniforms
will be issued this year

Runs 86 food-processing plants

Source; the company

Eloomberg News/Landoy
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SBFNE, A R_X—=va VFHEET LEoTERW B, A R T 4 TREFEOFLEN
%73“37”:0

FRATHGEZESICRT 5 “ N 701 20”7 OHRTIE, SWEEFERTZIE, &<V ZFER
VT LWT 7 P —OSENLE L TWS,  Web 2.0 OFFTHE -~ ] 2 Pk
LTHRTUL 20 L E5 TWDHEEREDN, ZUE, Bdhut, A 74 Uit A Mo
WTC, 22—V —=BMBIOA X T 7T 4 TR EZ, Bt T2F2ERLTVDHO
=59,

T T ABMLEN, Ty VOZERT, EREGEEZ LTS, SkEOWALH
MEENTZREIC, ZBHEOF = 7 A 7 2 —DEENEREA TV DR, 0
MEIZIE, Ty b RE T4 T2 74 OERBRESEBEHRLTND
Frzv I AV OHBLOREREE L 72> COEZEFMIIZONTIE, Ny 7-Rn
T AT—arERBLT, 1 ADZ— 20 MIED 2 REL— 2 O Z AT RE
LTV EE9,

MEATBR MG 2 17 » H b 4%7- S7= Virgin America (3, R OEAN T & —F 1 A
Y VAT LEEAL,  JEREEOAZ V—inb, RNREOER, BRI O
RERLEOTFAR - AP 7O¥Y PUBRHEKDLL LY, MbaFuE, 7
2— RV REERE, DE VN WI-Fi Ay b« ARy ME, Y72 R0 —e R L
HTEA D,
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ZLT, LH®, =2/ I— - 7 7 RAZEB MWL ORy FEEAT L, & HEJE TR
IR T RERHEO =2 ) I —« 7 Z REFFOMEN, T CREMICEES LD
A9, IR STeENmn, ZOmERTL T, =3/ I— 7 7 ACEFELFRL
eER ROBER) PEEINTEL, EARIZEWEAY EEWEERLDL, £
AR, bITSEBEINZEDE, LHIX ZOBEEHOMNEEEZ., Y /—< /LT
77 A£120 (28,800 ) IZRKET D TETHDHEFE-TND, HE=mrr KOs
E. Y /== U3 EE 663,930 1 (Rl===—3—7 4768801) T 5D T, BH
I£70 5 (50 T ) BAEEZRoTLED,
(ZOEETIE . « « - BHEOEE ST LEDRVDN?)

KBURFIE, ZEORMEZ BN T % 2, IR OBELFIN Uiz, S8Rz i > A
T LAY HEEZED T D, (H.U.)

TD fhmss 15282 (UL E )

=R

=R AT A
1 1R FEA

H 100mm X W 146mm
1988 4= 8 H 1
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