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tnooz.com, 9/05/2012

1. Always connected: Implications of the new multi-screen world for

travel

< NVF R Y —ERIEDEND

T I FHEITRNT, o TRWEEICAZ Y —r (HEHE) BAELELTND,  Fkxalk
YA AW L L bR TeA 7 V= BB L, 2 — P RFRIRFICEEDO A 7 Y — 2 Z{f
AT 2XE202oTRTWD, 200BKEVTHEN, 2D 7 LRI L,
HEEDENENDOAZ V=% OBEHNOTEOIZED LD ITEHEL TWDH0EHL
PZLT, S AFRIZ Y — R ETETEHEBEICRD DO D L T\ 5,

[YuMe D74 ]

BOIOREIX, T4 VHNVETAHIRED Y Y 2a—v a7 F—YuMe D L AR— k
72,  Connected TV ZF|H L CTWHHEZIZIEH LT, A ¥ —X v M TE % “Smart
TV” OZ DTy —h, BEERHETHROEZEZ S50 LIRHL T D,

A<— R 7 LE (Smart TV)& I, £ & —xv & Web 2.0 OFEEZHEAROT L E
Ty FRPEY P Fy TRy 7 ANDRER, avBa—Z LTy by by
TRy I AOHAMEMAET HBIED L RERBLT 5 & Xl HEE, "Connected
TV" &7 “Hybrid TV” & &4 FEIAL S, (http://ja.wikipedia.org/wiki)

A=y NHRFREZR TV OFIHE X, FHFE 34 OB, HEDEIZEE D
T1%1x, 72 & T — LR TA V2 —% v P 2RV TS,  KITO~—7 % —iE
IZE o TR, F— B EGHERHTA 2=y FDRBEPNTHWD EITEEL B S TR
Sl Z LITEVWRY, b0 —FE, LD F =Ry FABETVORY U —
VICBLE SN DIREIC Lo TEESF b TnD (ITihzkZ LTwnd),

FlE~vTal T —EiERoTWRWR, ThbDax—WL 2T 7 8 (FHAZ)
LCEIHEEE T v adT b RERBEN/EEICIFET DS, BHOELFTZa VR
TLARLDDNTEAR—Y T I/VOWIZ, Smart TV D2—W L A 2F 7 NLT,
D& AMD Web A h~GEBITH_RE 7L ZOMREIZT RS AL TND,
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Actions Connected TV Viewers Have Taken As A Result of Ads

Visited the website mentioned in the ad m
*Liked" or followed a brand or product m

Looked for more information about the product
in the ad

Rl 2% |
a store or online
-ty 2% |
service mentioned in the ad
Selected or clicked on an ad to leam more m

Shared information about a product or
brand with others

Told someone else about the information m
in the ad
(| Purcrased the procuct marsonedin e oo | RS )

Leamed about an app which | then downloaded
to my Smart TV or device connected to my TV

-

0% 10% 20% 30% 40% 50%

Source: 2012 Frank N. Magid Associstes, Inc.

Thinking of all the times you have ever weatched or viewed content from the Internet on your TV screen. which of the following actions have
you taken as a result of a message or for g that you or that you were planning to purchase?

[Google D]

Google H v /LT A7V — & Z L TW5,  Google DIHWVNE, BB MNIZLETD
F ¥ FNMCDTE> TIRRKDIEEEZH T D Z & THDITEWRWD, ZOREF~ /LT
27 V= DFERANRER LTS EE-TWS, ~—HFZ—1bli, wLVFR7 Y —
NPT THE T HRA L b EEDZ LD HEZ I AR = A BRI T
LTW5, ZOHEEE, =—¥Rn BER5HMODIZ, DT A4 AR 5)AE
FTHEHLTWDZEEZH LML TS,

HATHBNZE > TRE S, ZITHE HEENT A AZE U THEI 2 5O FERTF

ET D 1 DODTNA ANDIRDT NA A~ L TITHZ R 275 L B
DT 84 A % [FRFAE S5 TiED 2 ©72,
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Sequential screening is common &
mostly completed within a day

90%

Use multiple screens
sequentially to
accomplish a task
over time

98% move between devices that same day

FRATIZE o T, vV F A7 U= OifAE TR b EERR A FTH D,
BIZIE, ZHBBLELRY,  Jane X, 2 ADOFHEEZFFOIC LWREE, Tt BPER
ORABE OGN, SEOKRITOTZOIHIZEHEEZ OTA DASYETHT 7Y TF =y
73 BHEAY, TR E—LT RSB, ZTORBITKETLTLE D,
ZOW, FEPETHL TVORITHY 7 Ly MER<,  AEE, 17&% (Hpy) o
TITAET A —ENVA NI UV ENFEEORRICREVIR, RO, DTl
DT 7~y T ERIT. SEOKRITE TRT 5,

FATEAIE, 2RO DX v FRA » P THMO 07 N 2RFETELLIICTIHHLE
Wb, FLT Jane BWEEDT NA AT DT T 0V TEREE T — X ITHEREIC
T RBATELEIICTDONERH D, BUICHREMRELTLbDOEZHBERETDIZEA
FTATTHZEIETRVWOT, £2CxhJane DY 7 K AV AT ATHF—TFT5H5Z LN
RFEIZRD,

Top activities performed when
sequentially screening between devices

81% 72% 6/% 63% 46% 43% 43%

Browsing Social Shopping Searching  Managing Planning  Watching an
the Internet Networking Online for Info Finances aTrip Online Video
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Google 73, = —HIZED X I RIEFTT A RAEFHT 20 EB N0, FRZT 7T

4 BT 4 —DBRBRBEME T, A~ KR—-PC DIEFEREIR b v 7T, kMR PCoA KD
BTHDLZ ENIMhoT,

[ 2~ ]

Smartphones are the most common
starting place for online activities

Started on

by 65% 63% 65% 47% 59% 66% 56%

Q @ il ¥ 4h & O

Searching  Browsing Shopping

Planning
forinfo  the Internet Online

Managing Social Watching an
aTrip

Finances  Networking Online Video

Continued
onaPC

60% 58% 61% 45%

56% 58%  48%

8% 8%

[#7 v F]

Tablets are most often a starting point
for shopping and trip planning

:t;r;le:tm 7% 7% 11% 15% 7% 4% 11%
meonesen——

Q @ @l » 4h 8 O

Searching  Browsing Shopping
forinfo  the Internet

Planning  Managing Sodial Watching an
Online aTrip

Finances  Networking Online Video
Continued on
asmartphone 1% 1% 0% 1% 1% 296 2%

Continued

onaPC 6% 6% 10% 14% 6% 3% 9%
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(pC]

PCs are most often a starting point for
more complex activities

Started
il 29% 30% 25% 38% 34% 30% 34%

Qe@ﬂ")'alnl‘@

Searching Browsin, g Shopping ?'Ia g Managing Sodial Watchin,
forinfo  thelinternet  Online Finances  Networking Onlin Vdu

23% 24% 19% 31% 29% 27% 24%

6% 6% 5% 7% 6% 4%  10%

7— L. Smart TV, <V F 227 U — R OR T, RO Z T A TRE72 ik
)R GIETHM T 2HEE DIZDIZ, =7 ZAXY = ZDfkE L WIBEFO R S 2
Rd 2D Z LiT~v—7 2 —EIZ L o TERIT,

TNA A>T, arvsry a7 A = ZAOMAEVEA (interplay) Z#RE L
T, B~ —r 7 —ZE X, FYrMCbloTa—FERPIEBIZAN L Z T 54
VR N LRI OIBRAEEORWF ¥ N — U EHFE LTV D,

LIF2S, WHEFEIZRH LT, BLI A AVELOT Y ARY T ZAEA[REIZT D 520
FE,

© THUUh alAry (FAA42) IZEoT, TAAL R EHR (70 v
T B A ET) OB ERREIZ L A

@ I—¥RERLFHTLE TNENOT AL ADIALT I ARNIT A —NAL, TH
DT NRA AN ET HHEICES LEEHEDT 7 AR = AL A

® vlAUEREGOLAMAMERT —XICER L, BEOITHRKLZEVHL, &
ol ED 7 AN = ZAE{ER L A

® =W, FRICEBEOT A ZZFHLTWDLDT, 1 DT OO 23—
VaAZEFR LTIV Ry, RRE 3TEDEEREMAL T, T ATD
TeoTT7 7 RXNEIRTA, EHIT, ARETANAANLT AL AZY — R
5, BIFHAWVWHIETHE EHT I XYy o= %E2x5, BlziE, r—7
TVORTZLya—0avw—yyVIZBITA0TA7VrE—Ta BBz LD,
FIZ_Lya—FHOA =V ICEEINTHEETICH LT, 2O EY—RD
EZ2 740 —9 572 DICERRZ 0T I®DFIER,

©® AXARNRT 4 TVENOMROE S FERFELR T, (BEED 4T% B AR T
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ATRIE 2B LT\ 5, PC ZFH L CRHE & BG4 2 DI 37%72)  HE-> .
EFNRNANDEYT ARY T AR BHEGT D 2 Lid, 5B/ PCI2XED Web =7
AR T AR FTH L EE LW LT D, TR TATEIL A !

tnooz.com, 9/-7/2-12
2. What can travel companies learn from other online retailers? [hint:
at least four things]

Fop e VT =0 T DEND

BEIZIEA L7=A% Amazon CTHI LiATe & | TURNICIEA LR TT R 2 EH ZARSIZHEA L
FTh? ) LRWEDLETL %, Amazon %, BEDOBEEDENBRECELTOT — X 2
Z T CRMIZIEMNL TV D,

AT, Amazon (CHE O THIET — X2 %< FALTWVWDLIN, EORLENTENLE
100% FIH L CTWABIRTIEZRY, ZhE, Amazon CMMOERDO U 7T — LR EfE LT\ 5
DI CRM IZIEN S RNFITR, AT RUA R =L DH— 1 24 LF (2
Lo TlRFBEMTET DI Ea2IED T, HOHICKDWIEICHE LBAROMKIT=— X Z4E
L EERBES S b o HOTRET,

ittt Amazon D ZE K D E U 5T —F— (e-retailer) ZELITT V7T —F— (tretailer
= travel retailer) & 72D _X&7Z,  UTMH, TUVT—F—ZR57=HD 4 >OFEHIT,

©® Inspiration

AVAE L= g iid, BRI 2EEDO T T R a T Y OBMEIRDD Z L
Z2& 2, BV A M~ T T4y 7 25T 07010, BEOKITHEZRD, ¥ =
YU TR T 500N DT oY EEYVHERTIRLR, ZhEiE
KT B7DIZE, 7o X NOTTA T ETXATEN T 4 —DFAF Iy T
YHE=R=ZADFIREAREICT D, MEFRIRRL T T U TR Al AT IV —
NEMHT 2 _&72,  PhoCusWright 1T KAUE, L ¥ v —FRITHE O 0 1Tk T 511 BA hA I
RTEHEHEZRD NRNTWNLIDENL, A VAV L —yv g Uaitd 52 81372
SLEER, O EEE, RITEE. T 4 X7 MATH OEERNRER Yy 7 A X0 b T
BRI DA T VA MRT 7T A BT 4 =L THRELTWD, BEEA
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AINA ¥ —7F 2 729 1Z1E Facebook X° Twitter X°> Google+? SNS % AL Tld7e 572\,

@  Personalization

BELEOIAI 2= =g VOBENMITIINTIEEZOBEIL. b0 s M
BALTINDEAD, BEOMEAEHATHC=—XE LonVHDZ LITLD,
ZOWELWMAETELTHZIENTELHEAD,  ITEMIE, BEOBEDKITS Y 7 7
Vyx\ﬁﬂﬁﬁ\D%?»?%~7D7?A®%ﬁ@&\@%%ﬁ%&hﬁhﬂ%ﬁb
TWb, ZOBEREBELTR—=YF T4 XINTI—ERAZBERICERMLT L&,

BEIT. ZHREZR > TS, HEOZWEANKITE Th D & RIS, FIERITA
BNHLRXBTHY, FFELAF—DOBEERA L TVDHIAR—Y < Tho7oh LTS,
s nicr 7 /ey —28H LT, FEINTEET — 2 ZFH L7 CRMIZ L /3 —Y
F A4 X Ry —EREBRMET XS,

®  Differentiation
Zhlelx, Bftogis (BIH USP = Unique Selling Points) OFRi%& Cb H 5,  USP %Al
LENETEHT 272 OIIZU T2 BE T 2N & 72,
RRDEROY T IA Y —DT 0y roa=—rgihabt it L5
BEEMESEL T 0L 7 b (KT, RNolr—2 Y7 —) Z@OHE,  RLTK
ge A RO TiESZ,
TN EBR LT 0 &7 MCOWTHIERN 2 fi~,  fiHTar=—277R2~_XZX |
N a—Darr oYzl LA,
flikg, 7rE—vay, v—VrELETITAYALERL LA, ZHTHIE, Kl
TEEEHNERTE D725 9,

®  Conversion

A=V aiE, TRELSETPROMEOW S 2 LR S8 5 U 7 — ViR & BES 5,

ZOWIKIZIE, TREOZ B AL ARSI EERTE AL Ty TR,
AL FRNETATFTIv IR TP IREEND, I —RERT TRKEDO 7 0
AEBNVDENT, TRZIZ, 3~4 OBE L OEREED HLTYZ v 2B VIREEBLIC

BRLTWD,  #lxiE, /\"UJJ‘W?%?%’\JL?‘:EE%FC’E—XJII“/7—7§:E&%T5’<‘:75§%
Abhd, TUT—=7—=&R510ITIE, ITOETOERS T, Bk & O R Ak L T
%%ﬁﬁ?’ﬁ’*fﬂ/\"x@ﬁfi%#ﬁ?@ﬁ‘é%\%#%éo

|
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tnooz.com, 9/03/2012

3. SteadyFare sells airline ticket price guarantees, like a next

generation Farecast

fLZE EERIEDE VA b

KB 2 SteadyFare 23, THI% 1 o AR, THIN RO E L~y 721%5&#5%&&@%
FIHH L7z,  Steady Fare |d. Bing Travel @ Price Predictor & [RlI#RIC, 18 & D iE 2L #)
JBIE A N — 2R DOEE DL 2 THI L, EEROFAEE LA LIZR > TV DK
EDO LYY —REII L THIRFORF R THALIZD BRWET R 23 %, (Steady
Fare [ZENMHEF ITITEH e n)

IOV —EAOMARHEL 835 157K, ZLOKEOMZERADOLE A TEEOT
KIS FHORE $75~9$250 K0 IXFIZZTE, 2010 A K FFMZE 4L 20 #EiE, TAOEE
EBUEFECEFC $2.9bn ZBEUVNTUN D, SteadyFare 1%, Z OO WL T HEERIED
WHEIIZ W E TR LTS, [AfkiX, R/31 @ Seedstartup Accelerator 7 12 77 A6
Bz G L CEERBIES AT,

SteadyFare DIEERFEIL, B IZEFTMMEICEA TS, FE H OIER & JRig oMz
FEAEZRET DHLERZR, 10 HE 1TEHIET, FWHOE 4 WIFY O L < OHiH
DFFEIC & DIEEMIEN AIHETS,  SteadyFare [Z B2C D7 u &7 hZidh s, 2o
n& 7 b OTAILT A 2 ZR5Ed %5, UA @ FareLock = FlightNetwork @ Price
Drop Protection —E A & {Hlil>TW\W5, DFEOH., T, PHRTERVESHE BT
X T 2 REDIEATHH EBEZ D ENTE D,

Bing Travel (Jt Farecast) @ Fare Guard 3R L72, L ¥y —REIL, EHERITEZ Z
SABIZUMEERE L22vy, EERITEZ T 555813, 2%, Expedia OV A MIIT<7EA
9. BRI ATZHIE, EHERGEE L THRIEEREA T VICRIT TS, Zh
HDONT=HIE, Kayak X Yapta DV A N&Fii57245 5, HBHENVESEBOMERIED
= DITVHE A 3 3L - To B AHE M OPREBRE D55 1% ., 406 D8 2 Ik5E L 72 /NE NG ~
BILSNTWD EHEIN TS,  SteadyFare D7 7 A bT—H ~DT 7 A&k
T OHMESENEZNE RS 722V, SteadyFare DR IZI%, % < ORFEO AR D &
Zilenzo72, W
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tnooz.com, 9/03/2012
4. Kids back to school? Now back to work with a seven-point

technology checklist for travel agents

ATt D 2013 £ HEfF

HOBIH KT URITEtn., £AF A 2013 FEOMRGEEHE 2 35 T HHEHIC 72 o 77,
BT 7 7o U—OFEIIANC LT, LTI Y A b L7 DIXRIT S0 RA5HH CTE 2
B R xR EET,

® ~<wNAFF ¥ RXNVIEKTE - B2B/B2C/B2B2C/co-operation
=V MI, HEEMIZENTY L EBEZTENEZI DL RNnNar sy
T RAIHEA,
Bt Web A ha, B— AU — R&£570Th <, FEEEIZ OTA ke & (e
SHEAS (OTA OEILFETIT 2V
HHFSEIIH RO T =2 MK LT, BV AT A~DT 78R BT B
X7 hOftEE RIS EA
AT TELO 72D DR R AT 22 B L T D s O3E N0 T O A R — > [H K
7 ELZL OMIKE DRREEZBR LA

®  Prepaid versus postpaid

SRTAANAF = Bk T = T r—= = OWRGITE, #ifVERIBVO 25
®£@5iﬁwﬁ7y5/%ﬁﬁbéo % < DRE D, S OFAT FEO R 2 8k
5T ZOMOBEIL, RTADF =y 77U MEROZINWERFLET D000 L
N, ZIWAT v g Y OZERIE, o LRI EINDTEA D,

® Payment options

HITDARY v U A FThIL UMD 7 Z 47 0 FERGITLRITEETHN,

Fi2 DRFFEOZ T ANTIRGEHICHIRT 27255, BE=—AH->T, 7L¥

v b= F, A0, B, #TRAOFEREZMELA,  ThIZINA T, 1% TH

RAAHE/RR R —F ARA v R~ AN DOT 7T N EREL T EEDOA T o
77a s LAORMEAREIZ LA,
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®  Recovery of lost %

NI U v a CFEBIOZFITREMICKRE R EE 525, o T, HAEOME
L= IR EDEIICEBRIN TV DLIDONEHRE LA, Fs/ LYy M — FOFH
BRRIZOWTH L Ea—LA, Al%DOHIET, FlREOM EIZH AICEEST S,

®  Agent/client incentivizing

TV MIBEEPRT D bDITEBMLET FREREEEHLA, ZLTT—Y
= MIHTOWMBEHRELEAL S, a3 viarUARELHHRHERSRIEE DI
KN, ==V = FOBEMITZFHER LKL 2= TEL125 9,

®  Specialization

HITLD AR Y U R MIRD T EIFEEL,  WEEEMO7Z0IZIE, 2z THiT
WZBIE T e DT e Xy e —EANE IS RRIC T DR ERH D,

F IR R AR 2 FF O B AR LI L T DI 6 0GRS 217G LT
HICHbARTLIZER =y TF~—Fy FORhEZRAAIE A,

@  Market research

BT 7 7 7 m V—IC L TERE R D72, ey —Lzdk L Thbh, ki
YA 7 NV OEMECEEO GHLPTIE O ML N FIR TE 5006 L,

YA 7V 7 BT HMEEDORITERH > TiE, TFERBIS, BEELAE L THE
TEOWY fTe N EE A LR A G 2 \HBE LR & 2D, ZOHEERZ A I
YT ERRELTIEWNT R, M

5. Hohoo==2—=R

| FRATHi@ - TD |

[GDS BiE = = — 2]
(1) GDS==—RX 9H4H~TH
9 H 4 H BA 7 Amadeus Passenger Revenue Accounting 3 A7 A % F| 7 2 e g D2
&thb e oz, ALTEA RAT 4 27 VAT NI - T2 FZEEOF B AIE
2014 FEHIBH E 72 D,
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9 H4H Amadeus 25, 1> KD OTA T 5 Cleartrip &7 7 / 1 ¥ —F &G LT,
Master Pricer B E MR T AT LA~DOFiA & & H 12, Amadeus Web 2.0 > AT
LADOFERHIZ L D Web A b b & 1305,

9 H 6 H Travelport 23, 47 > % LCC Transavia & GDS 2 & fift L7z, HwOITHA/L
FNNATGTNA vy P AF—L2RH L, FRNICL Y BV 2 —r T
7 b9 5, Transavia (X, 77 AEFT U HXDERENGE LE 100 #HAIZ
KA Z > T\ D

9 H 7 H Travelport 73, Global Travel and Tourism Partnership (2195, K7L &
V= XLDOMHR L~V TOHEZIIET 5,

(tonnz.com, 9/08/2012)

(2) GDS LRAITRHEHEE, AL 27 b axs MELTHRSE
AA TZE)3, GDS & ASTA K OF Business Travel Coalition 73, AA DX A L7 | « a3 %7
MELTHRELTWDL EHIZHZATWD, U, 8 H 6 HICHEHFTICZ 7 A L&
o AA OFRFT, 7 3 2N AL ER X H 5 B IS5 Terry Means 2355 A D #8045
HOBEREHT LB OFH THLNNZSNTEHDTH D, 5 Means 1T, AA D
AT EZ A L TR BHTHIIFEET O2MLERH DL EF > TN D,
AA X, Sabre & Travelport 23, KFFRITE LD Orbitz X° Travelocity 83T FEHAR D
ASTA ®° BTC OXHEZZT T, RAICED AADK ALY h» ax7 MELR AA &
DINA T ARTRENEZEIZ LD AA HETRIERORZELZETTND EFEoTND,
IO —ATIX, Kk =T O/ Amadeus (FHEE SRS LTV S,
(travelmarketreport.com, 9/06/2012)

[ & o il D FRATH B = = — R ]

(1) RFEFTAVFz—r L OTA KT 2 KEMFR
8H20H, KFEFRTNLFxz—r& OTA DRTIVEEL — FOEHERTR A 2k 2 7248
FARRFADS . IO AEERH 5 I ph TR S vz, FF 2 HAL7Z DX, Expedia, Hilton Hotels
& Resorts, InterContinental Hotels Group, Kimpton Hotel and Restaurant Group, Marriott
International, Orbitz, Priceline, Sabre, Starwood Hotels and Resorts, Trump International Hotels
Management 72 & D472,  SEA ~X— A ® Hagens Berman {EEFHE AT A3, 45 O Nikita
Turik & Erick Balk & AR7ZH 570 S TWZRWEMERIRH 2R L T 5,
ZOFRFREIE. KT OTA D387 /WA U CHe[R] C P sE it ks ME R B 08 2 s S8 C/NBE
1 OTA OMRFE 2 55 L S FI5I1 kT L7 OTA IZK L CUEE=ET 774 OF ks L<
IHE NS D BEGPITAE LTINS LA TS, —BIICIE, A7 45 OTA &
Fe#t— e (Price-Parity Agreement) # fififiti L CA7T /LD BALEMRY A b O HRARARAS PR
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REE AL T D, L L, ZOFFRTIE, EEIZEIMNESE (OTA) M/
OTA ZM I 2 DIF57-DICZ DL D RARME 2 AT VICIREL TVWDH EF 5T 5,
PhoCusWright (X, 44® OTA O K[EHRT/VEGEIL 2011 FLb +9%HE (2009 4Lk +37%
H) $16.5bn (Z3E L, OTA DR T /VIRIRGERAD & = 71X 13%1 5 15%IC LR+ 5 L F
L TWD,

Hagens Berman JEfEFEATIX, A7/ E OTA X TRIOZRMHBEE LN A NekT v
ik a A 74 THRLRDTND | EWVIEEREEVHLTHDR, HEETIZETO
P A F TRl (o Th I< DTNk E) LR LEEZRNTNSEF > T
B, NIVT 4| T KFMEFERD Robert Lande iz i, FUA M DS MHRHERFICB T 5
OTA M DORAE ZEH CEIUIHBFRORREENTFET a2 PLTWD,  fEZ
DOFFBPIMTEZ SN EICE®RDBZH L EE>TWD, N TIE, 7714 v —
LT —7 ~ﬁ@ﬁ%ﬁ%%ﬂ@#émM;b%ﬁbwm%%CmMgm%ﬁﬁfﬁé
UL, ZOEETIEIRTVOEEITRE TR TV LThrlasnbsl b, £7-
_n_meﬁ%hMMEkfaé_&#Ekémé®f\_wﬁﬁgé@®&~x_
Cartwright YEDNEFH S5 02 & 9 NI ARHENTZ, (travelweekly.com, 8/29/2012)

B : fH R 548 ~~— 9 TR T /L& OTA OAfik& IR G L] I X OME#R 549 ~—v
13 [(6) =T k&R e 2 > B OEMFFL ] S/

(2) FEA Y FA4 VIRITTHRARE

PhoCusWright ® China Online Travel Overview 73, WIEODOFREA T A U hrATIRFBEAN
2011 AE~2013 FDOMHIT +70% HM LT $154bn I ETH L FHIL TV D, [RIHIH
ICHEORIRITTHS L +25%8 M LT $105.5bn (2725 & TRILCTWD,  LarL, &
VIA VIREEDRBKREIZ OO T, AT A MERIT 1IS%EEICE EE D, SHENTH
EFRAT I D 20% 2 HERCT 2 O b Fr7E,  BUM OFHERE G THE A OFFIR-CME A #®
GIRITT DR, 7 Ly M — RORWE KR R FEE AT 5 B Ek ]
RENHEDE av—ADREZH T WD, HETIE, A 7@ BT 7
v b T U R =N HERIZITHIL TV D, (travelweekly.com, 8/31/2012)

(3) k¥ a—NKRIT7u s T ATHRERAE

A S BHEIX, 2011 42 1 AIZ, Rl v ¥ 2 BOHEDS 2004 FEITEA L7 = — ST T HL
ZfRAN L 7CL2003 H-LISRAE [ X 31TV 7z people-to-people B 7' 1 77 A& HIE S W7,
KETREF 2 —A"THRORZWEZ HY L T 4SS = — NEfT A 25 L 72 o

2, Zo7mr 7 NER D HERIEL HEE O Office of Foreign Assets Control (OFAC)
WHTARADRIGNEE ST LTS,  OFAC 1E, 2011 LK 140 DT 4 &
VARFIT LR, L TAN, O OFAC DAFRETTA B ZADOEHFHFENH -
TW5, MBEOFED Y FE, T4 AHBEORKBEENEIEDFKT, OFAC
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= WCEEHREDBELIEDICEEZR L Lz, Fa—MIICHLERH S
ﬁ?:“—/\%ﬁfiﬂéﬂtﬁﬁﬁ% . Y=V R NI —FOREEZEF ST ONDN, 2D —
ROFATIENER SN0, T2 THHEIC KD RWVRE#R > TS L
9 D72, (travelweekly.com, 9/03/2012)

(4) 7=A AT v 7 DFRITX— Y OFMEREL. LIKES 721F TiXZen
Facebook O JiffT~X— ¥ O FFAli ¥ (L, LIKES O#ic L 2721 TikZ&v, DMO

(Destination Marketing Organization) <° HHyHiD~— /4 % —|Z & 5 TiL, “People Talking
About” & “People Reached” & “Where Here”® 3 > FB 7 — # % KPI (Key Performance
Indicator = HEFEFFMFELE) & LTHEMNT L2 LAREZ L B~ —0 7 0 71
¥ Betapond 735 > T\ %,  FB @ Likes IS DT — % %5347 L C FB @ ROl & HET
HZ EEHBEDTVD, (tnooz.com, 9/04/2012)

(5) BBTI Yy EIIAKMET. ®mIZ— X2
KRBT, Mississippi )1 D KALAFEERAIIZAL T L American Queen (436 AV ) & Queen
of Mississippi (150 AZEV) DO 7 — Xy (Fhlf) OFATHREE L 72> T,
N7 =X E Mz EO 7 = XIBE SETRA L 2 ORISR L T
%o 10 ALARRIZ, BHA T Va2 — VB TED EHHFLTWD, TRICITEE
AHI T2y, (travelweekly.com, 9/04/2012)

(6) FAT UMZE, WIODESRA AT FIEY Y —2R
Ryanair 78, fJJDE /A /L7 7V Ryanair Cheap Flights # U UV — X L7z, THKEL,
i — B XA, R RFBIRTE~DT 78 A, VX B— (Hertz) THI72 ENFA]
HE7Z,  Ryanair |L, iPhone (ZHAIAALTZZDOT7 7V Z45FE3I A 1B LV T 7Y AT
TRFERALE (77 VDX T m—RiL €3 75) Leh, SR FTHRERLEX TR,
Ryanair (%, EXRV YU —213X9 H4 HIEEF > TW5, (tnooz.com, 9/04/2012)

(7)) F—=FVHERAECZ VT4 =BT =TV "TNVT T4 R Ads IS
Pegasus Solution ® Open Hospitality 73, 50 7~ 7 /WIZ AT 5 alliEH O P4 12, Google
® Hotel Price Ads ~DZ % R T JVAZFEONT T 5, Google @ Hotel Finder 7' &2 &
7 MEL AT NADY TG A LOMERREZ AT DM, BT E > TEEmna X
FD OTA e 2R T&E 5, XOL, Y&, AN ZOMT 7T 48T 4 —=72ED
T — B A DOIRFEN FIEEIZ72 D RevPAR D[] EIZHENLSZ &l b, — 7R AT
b Web A RO KT 7 4 v 7D 1/3 X, Google @E%*ﬁg&b%@ N G
AdWords <° Hotel Price Ads (Z& N3 X, 21— 3 V$®f%b‘ NZ 7 4w 7 DN
TH57EA9, LOLERL, @V ROIDERDTZDIZIEL, =7 /LD Google+ Local
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—VDFEWRR, L DEBMEDT ANV E 2 —DEMBUEIIRD,

SEERD . Google (X, T DAEHA R O _LERIZHG#E L TV 72 Hotel Finder 2 T#E (H &
BB B CBEB L7z, REENLO, BT v ¥ M2 ARURE X0 ELL T
5 &EDORCANTHELRE L 72D 72, (tnooz.com, 9/04/2012)

(8) ®F NV Ky haLDKRTNMERA VT v 7 A
Hotels.com 7259 H 4 HIZ Y U — A L 7= Hotel Price Index 78, AR DHET ILEEL — k2
2012 4 EEHNCHTERIEE +4% EF- L 108 Lo/ LAR—FL TS,  LavL7%
255 Index 108 X, 2005 D L~ & [ UfE T 2007 DO E—27 D 119 L DK E LT
KIFIIRT L7 AKHETH %, (tnooz.com, 9/04/2012)

(9) H727 /mv—
RedPepper ff: (CK) 7233 L7z FaceDeals (%, JEIZERIE L7 A T DB OB % HER
ik L. % DORE% D Facebook ® Like DJEME & G L TA A X v MIBE DR BRI
KBSl 7 — R xZ T 5, ZOBERGEY AT A& FIH T 4UE, Facebook ™ check-in
AR5, Allerta (1) 1%, E ~X—/3—Fi Pebble B3 L7=, Pebble i%. Apple
& Android DE /A VSR & 70— b — ZMERRGEEH TR LT, Pebble (2 A —/L, K&
T, 77— FEFRRT D, (tnooz.com, 9/06/2012)

‘_—‘A

(10) 7 v —X LA +5%HE 0
Cruise Lines International Association DFIRFIAIZ LD & 2011 D 7 )b — ZULAND
+4.8%HM L C $18.9bn L7257,  CLIA M 26 tho 2 v — XR&EEIE 1,630 75 A

(+10.2%3H) . PKEANE 1,040 A & RIKD 63.5% &M LT\ 5, CLIA2ZSEML
TWAOREEBHUT 347,787 N (+5.4%) IZDIE D, BINOEAGIT +18%H . AL kix +5.4%
WMThotz, KZNL—XWF > 7101, Miami, Port Everglades, Port Canaveral, New
York, Galveston, Tampa, Seattle, Long Beach, New Orleans, Los Angeles, 4tk 7 b— X
% Cl%. Bermuda, Hawaii, Alaska 7 /L— XD K Z VY, (travelweekly.com, 9/06/2012)
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[k W]
(1) ¥y R X MZEA — FEKGR
WN L2205 3 U O A — b RBFHERBIL +2% L ES LR WEER7S, 25 2 I
FHD +6%H L0 b RIBIIKRT T 5, didid, EEE TP TE2RUTIT RS2
DOooh5b, CKHIZEERESETIE, 2011 FIC 8 BIOEEME RIFICkZ Lz, 2012
ETHHRAETA4ROMETREBSEN TS,  WN L, 2012 42 B737-800 X 34
Zo, 2013 FITIE X T8 B2 B AT %, (wsj.com, 9/06/2012)

(2) =2FA47 v M2 #E0 > b
UA #2253, 9 H~12 H 31 B £ TOMAE 2 HHIEHH O A1%~ A2%0> 5 A2%~ A3%|C
BICHI T 2 Z & Lipodz, 2012 @B OMIGIE. A0.75%~ ALT5%IH E 72 %,
(chicagobusiness.com, 9/05/2012)

(3) 7Vvo7 v MiZE BHBRMEILK
KHir—=a X hF% ¢ U7 ULCC @ Allegiant #2275, /MNREAHTIZR D ANV TW5, A
U/ A M Bloomington & X2 3L N=7 N Harrisburg [IZFE D AiL7=, Lo OHAIX
AirTran 7% Southwest (ZE UL S 3V CHGE L 7= #4872,  Allegiant |Z, American Eagle 73 i
BT EEbNDHE~DOFEY ANLBIH->TWD, ZOSEOMZEEHBEMEERIT 1 A
B0 K6 RFH & ed TIRBE 72, HTE TG 7 AT AL~ A T I OBOLH T~
MMEEZRS TWVD,  TARHATE OB, 1ZE A EDREER RO AR A
MHIERIFED 20T, B HRITHREZRITTLERRNDTE, (cbsnews.com, 9/05/2012)

[BRMN&T 7V #]

(1) M7 IV EERBEEMREGA M 2HE

LH OF=FEHEME (UFO 18,000 A) 728, 9 H3HE4HOARMIMATIH T HIC
92 W OMAE 24 FEfIA FEfT 72,  UFO 1L, & EiF+5%& . FIGRHEIR —F % 1
y AT U R —=R2 (BDHWTERFEFSEORM) 42k LTS, LHIE +3.5%
O R LEERFEREBO—REA T IEZEE LTS, FfliE, 70, REITEES
FOERFTBRTHDICHET e X AD Z LITAEE L,

LH |, 41% 3 {E/] CA€L.5bn © 2 X MOfFIEZ EfiH TdH D, FTO—ERT, HF3
ERPH DKk % A3,500 HIJE 9%, (wsj.com, 9/04, 07/2012)
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(2) =7 NR, BEBERD Z L FRAR
T RAN, BEET LY ey MEOT D AR AR D 72 I EER T D A B
(rolling platform for runways) D7 A 7 4 7 Z et L TW5D,  ZHiX, =7 /32D 2050
EOMERATOT AT 4T D1 OThD, MZEREORBINE S & v b D REZE %R
ER~DWEH 72, Tnooz.com, 9/07/2012)

(3) A1 —v Vv VNEFEEMIE

Easylet 28, 11 A b2 AREIEEREAZE AT 5,  Basylet (X, 4 A0 b —BEKE#MHE
THBRL T £83~£12 OFBEFEEZEBMRERITIERT L, F42300

Ryanair [, FATHISCIER O EEE 72 & D A — 2 D JRWA EHEE 5 & LA O FE 11X~

V= —7 4 7 OFEET, (FT.com, 9/05/2012)

(77 &H ]

(1) =7 R, REMyL THRTE A320 (X E THRE
T ONAE, REEHN T8 CRIET D A320 OfGE &2 ME—FEENICRET S,  HE
ICBC U — A&tENHEAT 2 RE TR A320 DAEMZES A~ — X SN EEA1EH
NIGDMR, ZTOEIFLL RLRNWETT RAFFE->TW5, ICBCIE., MH7a< A320
L —3 T O AirAsia |IZV —A$ 5, g, =7 /N X & Aviation Industry Corporation
of China |%, R T30 A320 HEEFE% 2026 - £ T D7 &b 10 FERER 3 5 ER
KzrEAT, 2 OKITIT A320ne0 DFNLHEEN TV D,
8 H 30 H, FEIZ., A320X50 # (83.5bn) DEEAZIRE LTz, 782 F, BRINLL
ST 2 FHH LR DOMEMENL T2 KT 73w NIRRT DL L4544 7 HITEE L,
(channelnewsasia.com, 9/03/2012)

(2) PEERGME HBHE
HRE R T ATZE DS, Bl T 5 [E% @ China Eastern Air Holding Co.[] 1 FAZEHE & % FE i
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9%, CEAHolding (%, BAEREFMZED 43% %A L TWD,  HHMZED F ik
B, BRI OB A 2T A6S5%IHAE D 8 690 it ($127m) & 7257z, (wsj.com,
9/05/2012)

| A7 & UV — 1 |

(1) =AY Ry hR—F 4 —HRED
Bwin.party D Kii%5 T 2D AR —Y JEHERL 5%DFEN (i3 Bwin.party DIX
AD 20% %R T D). ANA Y RICxT 5 €31.5m OB & R DOF (5 H) I8
59, Bwin.party (FTSE250 $44) @ E - HE/ N Uiz, Fii7e AR — 7 fEHE
EHY MDA, R—h—L b TORHEM -7, (FT.com, 8/31/2012)

H— B —ITA EUIRA | AR—van Y EBITDA BATE K
€96.4m €31.5m €410m €92.3m A€153m
A% A45% +3.0% +14.2% A€3 5. 7m

(2) PKF 2012 8K 7 /L RevPAR +6.7% & T #
PKF Hospitality Research 73, K[E D RevPAR NAEBH T +6.7% EH 35 & FHIL T
B ABANIRE LA =2 ROBULIRE NS TR EIZHEML THhA 0T, LLRTO TH
+5.8%% RFICEIE LTc,  AFa7e 2012 AEICHE< 2013 4EFLIE LIZ DWW T, +6.6%70°
D +6.2%IC FHEE LT, (travelweekly.com, 8/31/2012)

(3) ERXAZ U ATNVAFaR—IVEH
MOW DIESH)T A 2= 7 757 /L T 5 Hotel Metropol (363 =) 73, 89 fE/L—7 /b
($276m) TEAZ U B AT VAL —& D Alexander Klyachin (Z72EI S 7z, IR
DIRGHZITLNZ OART IV TIEL, 17 ¥ 7 FaLLEic Viadmir Lenin 23l % L7285 CH
%, (travelweekly.com, 9/03/2012)

(4) FoIRNmy P REBERWRID
Travelodge (5%) 73, 500 "7 /L DOND 20%D 109 &R 7 /L DZFEF & Corporate Voluntary
Agreement ZifififG L CHEEDOBBIZHKII LTc, (49 AT ViE, 6 » AUWIZH 7R 7
NWANL—=RIIBESNDZ &l o72)  JeH. Goldman Sachs & NYC D~y 7
7Y RN 2 4R, EERIEMEOERS L ORIKY ICHITAM £235m LI —uR R
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£482m DIEMELHFE L, Fi7clZ £75m OFEAREGEHE A LT,  ZHUZ LY. Travelodge
DESE £635m (FFREFISHLY £100m) (T, BLELHFHO £329m (TR T 5.

2006 #(Z £675m T Travelodge % £475m O debt financing % & ¢ & D LBO TEIL L 7=
Dubai International Capital (£, Travelodge D#% = 7> HBENL 5,

Travelodge (&£, Whitbread @ Premier Inn (ZxfHt L T, HEDNY = v AT AVHRHITH
FHR— 74 VA EIKRT D, 2012 FFICHET 41 OFRTVEBHZE L, 2025 FFHIC
(3 1,100 A5 7 /1 (100,000 =) ZHEKT DRMFEZ AL TS, 2011 FOUA
B +16%D £370m, FIZSi%, HHIE +20%D £55m TH -7z, (FT.com 9/04/2012)

(56) "y b7Vl yv K (¥) ob—HFREK

PRE T v 7 A =T =55 4 LD Betfred 25, FEF 6 H | B AFLICHA] L T £265m TH[EH
DREAL ST Tote Z# HIL L7z,  Betfred CEO Fred Done (69) 1. Z OHEILIIHE L
TWo, Tote (X480 /5 (25 )J57EH%). Betfred 1L 840 JEZH L T\ 5, 44 181
10> Tote D78 P IE, R OMALDTE BT BTN ZRWNT &1 5 T RTERIBIEL +18%
BN L7z, EEON T 2 —RIEO~— 1% +6%H M LT,

Tote (%, 2018 £ FE TOHLR D pool betting DI E#EEZ A LT\ 5,  Done %, HEfAZ
AV ZABGOIZOIZ, BF £9m ZBEERIISHL D,

Betfred DILADH-753 75_’1‘%552?—5/1/*— Ly R ED fixed-odds betting Vi A D58 T & 4f
A7Z,  Tote ® 2011 FAERMEFICINIT, ~ P OHEMHY Zm 27 A i3, £680
72, L2»L. William Hill ® £1,000 2L EIZi3&iE 72wy, 75U X ME, RE/CERSE)
DifHICH o7 Tote DF Y v F7 v T ORITRE RN AIIFFTE 500 LALZRWD,
RHIFICRAE, L0 ROSHBIIC L 0RO~ v o 2 L2 A T b~ —7
v kU —%—@ William Hill X° Ladbrokes D~— > EJE W RD5DTHE L WEAHH &
3BT LT 5, (FT.com, 9/04/2012)

(6) ~v—v7 Fr74v PETAFZ—HHAR

~ L — 17 @ Genting 23, FE L4 T 80 = — A D A ¥ —1; Genting Resort-Secret Garden
(130 75 Sqft) % 12 HicA—7>45, ZOAF—HE, T I a—RA A h—7
Vavy 7 VARNT U BTN FEGOREMA TS, PFTEHOAF—AADIX
2014 FE2 2,000 TANIZZ2 D TSN TV D, REDVBRWAF— A%z, HEMBEOA
L CHised 55 272, (channelnewsasia.com, 9/05/2012)

(7)) YV HR—NOBEHIY VI —F
o> R —)VC, Las Vegas Sands @ Marina Bay Sands & Genting Singapore @ Resort World
Sentosa D 2 DOEE N Y /) VY — BRI N, 22500 /1%, 2011 FIZ $6bn
D7 v AN AEZ#RG LTz, LoL, Y R VBIFBMLOEREEZL > TS
AT DFZICKT HEEEOTMIIELELRE, Wy HR—L A (18 #L
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ERN) O GBS, AR— VI, < 0) I 2008 ££0 54%7°5 2011 £ 47%
(IR Lz, J0IRRE 2010 FFLLAS3%IK T L Tl 20 FR CRiK & o7, L
L. BT CRFEZRD D 5T ML TWW5b,  National Addictions Management
Servicer [Z B & KO 7o HUTIE 2007 FEE D 88 725 2010 FEITIE 398 IZHAM L TV 5,
Tanjong Paper Family Service Center Cld, 2009 £ 86 75 2011 4D 132 (2N L 7=,
VBN, HOTERO A Y AGEBICHEIT 5 L &b, BAER LIz ¥ 2 1TkT
% e a7 v AR D 10%I2 F TE B3 2,

LU, ZOHBABBENRRHE T 0BRSS TWD, AV EEDOERPENL
AL, RRKRIR &S OHEEF O T2 D OFIHFEF & 2 H vz IR0,
AR DT 7 TR ORPT, B O Z R LW 20 CGRFE 7 2 7) O
BENDBIEHINTWD, BARGL IV OEELZ KRG L C\5b, Zi% Las Vegas
Sands @ Sheldon Adelson 3% L L TW5, 74 UVELTIE, ~=FF%cHY /U
V— NEREHE, 22, BRONRF I RA—h—OKRYWTH LM BEFAEKRPKRE
LTW5, (wsj.com, 9/05/2012)

Hedging Its Bets
Singapore’s casinos generate big bucks, but the government has tried to temper the social fallout with
moves to rein in gambling. Still, some counseling centers have seen an uptick in gambling-related cases.

SINGAPORE'S GROSS GAMBLING REVENUE SINGAPORE’S OVERALL GAMBLING RATE"
IN BILLIONS OF SINGAPORE DOLLARS
| oot I
‘D (DO ¢ ET
3 4 § 4
=1 S | a0 — s
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Note: 1 billion Singapore dollars = US$S01.9 million 2008 00000 9000 88
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(8) 74—v =XV X,
TR C 90 ODEFERT LA TEE LT 5 Four Seasons 73, TAAE 50 O 7= 72K T L% B3
h7e,  [AfEOREIZIL, Bill Gates @ Cascade Investment °H 7 7 7 B 7 B K1
Alwaleed bin Talal ® Kingdom Hotel 23MF1ET 5,  AHOERIL, FESE K E 2572
59, HETEEBOEMANZIAMIZHE 5 F H O Four Seasons A4 —7 2 LTz, 5%
BEDNIZ 10 LEDRT VERRET 2 PERL, BATIE, 7TAEBESFUT1IO U
NTATIODEEELTND, TI7V0, FU, ~b—~bilEHT 557, A%
TATIL2 ODRTINVEEE L TWD,  (EJEDO#EE E Four Seasons (Z& > THETS,
RT N EFEROFEIEGIX, AT NVEIZL > TR 5, Orland Four Seasons Tl A7 /L 450

15 550 SRR 24 429 H 10 H -20 - TD fhsh%



HIZx LRI 75 572, Toronto TlX, "RT /L 250 F|IT% L CTEJEN 210 F 72,
(wsj.com, 9/05/2012)

Countris Cemployees |
2012 2011 2012' 2011 2012 2010"
920 85 36 35 33742 31312

Four Seasons

as of Sept. 4, 2012 ‘no figure was available for 2011
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[ZNPDOITHSOENEE D L2502 7 Y7 « BRMHIZ? ARY —Y
A L~DOHE | (Ol Tui AG =& Michael Frenzel K A iHzE1E)
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D3N, TDOTF—F:DTal T LT,

3o07nr T Lk, RIEIZ CRMEID) 1 OATA RICELDTAHLE, £HT5
L30T T T ARRRITIFRICZ L EF > TNDH T EIZRNDONI,

[DR=VFNDRDOT T AR = A% RO TUVWDHFE D Wants & Needs 2 L o720 2
BLT, fMIMHEZE-72ijkTT (27 Y) ZEEICREET S 2 &0, ITarhiak
HHILTWD, ]

IRMN. ZD3oDTa T T ADE NN I L LB,
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