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Air Transport World, April 2007
1. Malaysia’s leading airline AirAsia, now looking further afield

TIVTHERNLCC =7 — TIUT7DEE#

RN LCC KT Ryanair & [Fl CFEEDHL 2 A N &2755H CX X° SQ BFETHT VT T
I%, LCC X, L TREI LW EE il Tk,

&AM, 20021 HIZ,

B737 Bl X 3f & . CASK 25t N (RERRX) oo

ARDETHRA - ETNATH-TCLH ER ST AitAsia 23, A4 2 ALZ, AIZELSKE 3,000
HANDNRE %45 L7, (CASK=Cost per available seat km=HZhEF ¥ 1470 = & )
2007 4 6 AIZ#& T3 2 AFHEE T, AirAsia X, CX <° Emirates % L[a] 5 4= 1,800 5 A

WREEZESTH255, AirAsia D EIZ, FEOBYEE ULV,
2002 41 H X6 Bk, 2002426 H 1> 6 » AT fikzs X611 T A
2004 &2 H AFp4B2E Thai AirAsia K U8 Indonesia AirAsia i 7.
- Thai AirAsia, 2006 410 A —12 Hiffizg +33m /x—> (1{&2 T M)
B737-300 X 11 F&f# 47, 2008 £5(21% B737 X 13 £ + A320 X 6 1
- Indonesia AirAsia 5 2 U1 izt IDR+2bn (2 F5H)
B737-300 X 6 F&L£ 47, 2008 4E121% B737 X8 1% + A320 X< 6
2004 46 A X 26 BEHR, AERIIRE X 280 7N\
2004 412 H | A320 7k X 80 57 — 2005 4= 3 H X 100 #&lZH9H% (B737 587)
A320 Hifir = 2 h B737 LlLA12%, HOF v v =« =2 FA20%
2006 46 A X 65 BEHR, AR X930 7 A
2006 4 12 H | B Mi%E 227m U X (80 (=) FZSER 2500k, EHEE
A5%164 Y ¥ (5740 ), BUAE~EWHEY =7 —X51% (105=25%)
2007 #- 1 H A320 U X 100 HEB IS TE, 4 +18 #§~X— A, CASK22 &> b
2007 4K 7 U — I B737-700 X 34 1 + A320 X 20 K&
FY2007 R L | #EH24E +5% ~ +10%., fit%4k +10%, CASKA1% ~ A3%
RAE A330 45 L <UL B777 12 &0 KEREETF- 1 AirAsia X BRI « > K - A
A GEE - SNTEM
BN —E A | AT LCC =51 (nofrill service) BEE, RPN &R 50,
BENICEBIAA T OB EITEEIE STV 5
FEAR 38 2 RERECAN O BRI EE

RERARIT. BKK=7E1 . BKK/Kota Kinabaru/KUL=~ 7 A 25t
FRERSRRI . TRATIER 23450 Y Kota Kinabaru JhZ BKK 75 R T /E
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Forrester Research, 2/20/2007

2. Travel Sellers Should Adopt Alternative Payment Options
PayPal And Bill Me Later Appeal To Travelers And Make Sense For Sellers

REZIFBEOL Y a v 2EAT L

CREDIT DARD FEES ARE TRAVEL’S NEXT DISTRIBUTION BATTLEGROUND
7V b = FEER, FATOROHE = R bHIFTER

JfAT e-a~— A L FLBOBENL, NEER TEAIZIR > T\ % Bill Me Later, CheckFree,
electronic bank transfer (EBT), PayPal 72 & O SIAFE AT & 72, A TiiED
RN T S, A T4 VEEACHT LOWHIATFEAE AT M3 0 E > T\ 5,

GDS = A F OHFBIZHE) LToffizz=ttid, R =2 b $7bb 7 LYy b« I—RFOF
B OB L Y THRD TN D, BT AAITHD, T OZESOE X 23N
HIEAD, HEEOI VY = RXEPEEND FHAND~Y—F v FET /L 7R
TNRLAFT Iy « Ryr—rom 7ay s he, F=v 7 A %DH— RIHLADHK
for LToHEIMT X 0 %3, 7 — RIS SA ) FEB 2T LD Lo & o TV DT,
ZIUTIMA T, AT A UHATHRGEDMSNERZS, 7 LYy b« 71— R LT
Ex ~OMEERR L TWD,  ZORREMERE 2Ny 712 LT RESHWFED
B, AT e-a~—R LIRIBOBEIZLL F OS24t 5,

> =T UPEK

$500 DFTZEFRD 7 L2y b« I — FOFIGIFEEHE, EED 275% =$13.75 (I b b, 2
I B GDS 7T A vy FFNED bEE,  HEDE S RUE. 2T LT
THEEbE< 725, A MHRBIZEWL 72 LCC 2, RESHAWTEZ B LG T 5,
US 1%, Bill Me Later 24 L7419 TOMiZzE4E72,  AirTran Airways 73 US % 7 o+ 12—
LTW%, COIZ, [FttoA T A EHkY A M T, B, Bill Me Later & Western Union
A7 7 —LTWD, Ll EENET LD, B HWFEREZTeE— M 5R
D, fifaO~—T 2 LTLE IRRRESZ L TINTRne 5 9 HE,
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> ZVVv b I—FRDEF2Y T4 —RREE

2% DKLV —fIT?D Lookers 23, A7 T A VHEAT HEBIZONWT, LYy ko h
— ROEFX2 VT 4 =TT D& LT TN D,

(Lookers= A>T A > CIAEITXEMT D2, A4 T4 UHEATEN L7V AZE,)
REZLWTFEORAIL, NEOF T4 VHEAE LIZRNLRWEHED I L N—T 3 v
FEES RS LI, BIMIRGEOIER b HESE LA 5, Bill Me Later Dan< ok
NEE A LTS T, 6% DA RE LTI L 55 8T v ANFET D,

> VESVERE

AARSHEE CANZNHA D, 2 B = Kiosk R B2 B3 hNA T a DI v 7 A
ORI, WO A T A VEBIZIIRERV,  BHATIE, T4 LV —ifjfT
HOD 1%NT LYy b = REFAL TR, MR 2RI I LT\ D
Marriott International, Hertz, Expedia D41 < OfITOEAIE, 7 V2w b« — Rk LT
WRWEHIE T, A0 T A VR E EDRRITIERT 208 L Tnvd, A RORHD
TClE, T4 LUy —RITED 64%N13 T — RERA LTV, KA YT,
2% LA TA LTI VYy b e = R LIENL20OICK LT, 45%I13 EBT @
EHZ 4 AT %,

TRAVELERS HAVE UNMET DEMAND FOR PAYMENT ALTERNATIVE
AITE ORBEXLFE=—X13, FRENTHRN

I LYy N I—FRDouaA YT 4— - 7077 L0KRA 2 MEEER, ITEICTE
— VLTV AHITEWHENFEETH LT, BEd 5450 Bookers 23, Bill Me Later
R PayPal #ffi~>TH T A VHEANL TW5,  Forrester @ North American Consumer
Technology Adoption Study ¢ 2006 445 3 Ui I L 5 & -

> KV ELOFRITEPREINFREHBEN B o TS

RELILNFELT, eBay DI D e a~—A « A FTIIARE 27— bHNR0A, ik
ITTIX, DL Z AT, FERFEMOBEMEICH D, KL v —Bookers D 3% {704
VIA VAN TPayPal ZEH LT 5o TV D, L Lans & LAHAHRS 22 51,
PayPal Zff\ /= & 5> T\ %, (Figure 1 1)
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> HIEFERBAREBEXIILWFEEREZ LI RDTNS
95% DK L ¥ v —Bookers 73, ffATOA L TA VHEAIZZ LYy b« A— AT 5 L5
TWHMR, I— REEBEHEHL T D NEIX BTN T T2, Ziud, e b 13%
Dy, RSN FE 2 ) FITERE L 2WFELER L TND,  FRZZ O 5 H IRV
DL, HFINA3$50,000 (600 ) LA OHHULAD N2,  Celebrity Cruises, Cunard Line
REOT v T A=V OTERBIT ARSI FEREZRYLEL LRNWEAS,  LaL,
~vA~—/ v § 77 KT#H D Carnival Cruise Lines, Royal Caribbean International » 411 < 1%
RN FEN LV ME L 72 %,  $50,000 (600 HH) LAFOWHUAD NEIZIX, 7
vy b« H— K, prepaid cards, EBT DX FELEE T H &, HlziETey b A
— Rid, AEUA3$30,000 D AFED 28%HMENZA3 > TWDDIZHR LT, EHLLEOFERD
AEEIL. Bookers ™ 9% L FN A28 L TUNARWy,

> 20RO AN PayPal, £ LA EdD A Bill Me Later Z#f¢e

Millennial-generation Bookers (18 i%—26 %) (%, Generation Xers (27 5%—407%) XLV & 2

% b PayPal & 4fT el 3 5, (Figure2 Z8)  Z OfF[AIL, Millennial-generation Bookers

23, PayPal 2315 & 72> T\ 5 eBay DI DAL T A v A—T v aEZFRHALTHNDD

TATOREFEL I, Zh & 1T, Generation X <> Boomers (41 7% —61 7#%) <° Senior
(62 WL _E) @ Bookers #(%, Millennial-generation X ¥ ¢ 3 %12 < Bill Me Later %, Ji%

ATOSHNTIFATEE D

Figure 1: Travelers Have Unmet Demand For PayPal And Bill Me Later

i 95%
|
Credit cards 87%
. 17%
Debit cards 17% Ever used to buy travel online
send a check 3% Prefer to use to buy travel online
in the mail 7%
. 3%
Bill Me Later 10%
3%
PayPal o,
; 1%
Gift cards | Jq,
Other }%
Electronic bank | 19
transfer | 3%
Prepaid/stored-
value cards | 2%

Base: US leisure Bookers

(multiple responses accepted)

Source: Forrester's MACTAS Q3 2006 Survey
Note: Forrester included Western Union, Yahoo! Wallet, and Microsoft Passport in our survey but received an
insufficient number of responses to include them here,
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Figure 2: Preferences For Forms Of Payment Vary By Income And Age

m Wealthier travelers are the most likely to prefer credit cards

“Which of the following forms of payment would you prefer to use te buy travel online?”

Credit cards

Debit cards
Household income:

B Less than $30,000

PayPal

0 530,000 to 549,999

Bill Me Later 450,000 to 575,000

S75,000t0 5124999
Gift cards §125,000 or more
Send a check
in the mail
Electronic bank
transfer
Prepaid/stored-
value cards
0% 2% A% 60% B¥o 100%

Base:; US leisure Bookers
(multiple responses accepted)

m Younger travelers are the most likely to prefer PayPal
“Which of the following forms of payment would you prefer to use to buy travel online?”

Credit cards

PayPal B Millennials (18-26)

P Gen Xers (27-40)
Younger Boomers (41-50)
Older Boomers (51-61}
Seniors (62+)

Debit cards

Gift cards

Electronic bank
transfer

Bill Me Later

Send a check
in the mail

Prepaid/stored-
value cards

0% 20% 4 al% 80% 100%

Base: US leisure Bookers
[multiple responses accepted)
Source: Forrester's MACTAS (3 2006 Survey
Mote: Forrester included Western Union, Yahoo! Wallet, and Microsoft Passport in our survey but received an
insufficient number of responses to include them here.

41600 Sourca: Forrastar Research, Inc.
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RECOMMENDATIONS

USE PAYMENT ALTENATATIVE AS AWAY TO OPTIMISE YOUR ONLINE SALES
REZINFEE, T T4 VIRGEDRBE(LIER LA

ROBFEMFATO @ 2~ — R LFUBOEIIL ARFEDO A T A ol 2 58k L T,
T T4 U TRIORKRILE, ZHUZEDDDa R hOf/MEERD LTV D,
DT, PEIT

EBE TRV A YLT  —BAMNT, REXXIFEREA 77— LTRA

AR OBIEIZIT PayPal &, i DIT - TCBIR T, BUT, SRS OAE TRV E
FOREIZIL Bill Me Later 247 7 — L2 H RV, FRZABRLEX 2 U 7 0 —ITHik %
i 9 BAZIIE, Bl4 & A% prepaid, stored value cards, CheckFree, EBT #4~7 7 — L7z
RV,  iZEStha 1934 41251 B 72 Universal Air Travel Plan (UATP, 56 E 73BN
—FR) b, aXARLL, MWD Ha—P— XR=REFFolo, RTARLLVA N T b E
IENHEEDES 1 28 L COAHWEFEDO B W — K72,

WATRTIE. V2V AT 47y Va—vaZRBEALA

WIS T D4 T4 VIR, X FEOAT v a DI v 7 ARpMEL D,
JVVy b =R, LTy R W= ROREE, A7 T A DA, BT K DK
7P DI w7 ANEREN D,  GlobalCollect Man< O IL, KEICE 72KV Y
a—¥ay (ARTEA T4 U THAL, fHEOa B =TE&IHANHRD) &R
FT<ha,

BEMIZR SRRz

fiTe a~—A, Fxx/, TaX7 "OwRT ¥ —it, BEOXHA T 3 1082 T
RELHFEAZEAL L) REEEZTITIWTRY,  FHTEARLS T, Lointr
TAVATEICKH LTI T =T 5810, REBWFETH > THISET 2 FE2 5 2
HREE, REBEHBOWTEEZBAL WD ITOSIL, Forrester (2, O HRITA
I A RFED 2% (Forrester OIHEEFAE L F—) ICL0EZ N0 ES>T0D,  ffT
DT B 21X 90 A OEERF4H L IS TEDO—ERIZL 5T rE—T 3 I
L0, ZOMHAFELZG & BT L2ENRHRDL DDA, L, AT, RS
WEEIE, 7Ly e I—ROazxRRNEYHEL A>T LES,
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Forrester Research, 3/13/2007
3. Topic Overview: US Online Retalil

ey 788 : KA TA4 VT—n

AT 2B KA T4 /s Y ilkse (B2C) A3, 200bn (23 JK 5,000 fEM) (2L T,
B 2HEN I SN TV D,

ZDRED KT A 3—%;

O HWEEOL L TA v/ <TF - FXr R Ta v BT ORM,

Q@ HEEDe a~v—RA I ANV U REEYHTHBORA N 777 4 &,

@ MNEEHEDOF L TA VRFITEET Ha—YF—3MEV T 27k (UGC) dan<
DF LR LUK,

\ZH 5 &, Forrester IZ /7. TV 5,

B2C ® e t~—A(X, BEIZ 6,000 T DFTHI N AV T A VHEAZIRER L, #/INE 0 BREED 6%

EHERR LTS, 2006 4EI21E, =DM, $2000n (23 JK 5,000 fEH) 1ZEL TV 5,
(FRIF 11, WEkITIEDIBY A2 T4 UHRITIRT 25 A TUHRU,)

Z LT, 5% 5FEMT, +10%KET 57259, (Figure 1 )

Figure 1: Forecast: US eCommerce, 2006 To 2011

Total US online retail sales (US5B)* 12%
150 14% —
17% ——— 5 280
%% $220
4191
5164
5138

2006 2007 2008 2009 2010 2011
Percent of total US retail  5.7% 6.6% ¥ .5% 83% 9. 2% 10.0%

*Does not include eCommerce travel revenue

Source: Forrester Research, Inc

&4 265 (FRk 194F 4 A 15 H) 8 TD fhie



Forrester iX. 650,000 DK « 1 « /DR, T X7 v —E R %24 T4 U Ge LT
WBHEHEET D, HEIX, LTFD 3 D=5 HIEICL > THEEICY—ERAL, =v
Fied T4y TAY—L L THRIZENDTND,

1. EAls 2Rt

e Av— A, WEFKIC, HEORELBAOT mE A LT, FEHEHFTOT 7 k
ZAREICT D, ZAUT, iBEICHERN) B oM BRI S ORI & 52 1 ORI (F1
Z X HE BEIE OB, art house auctions) # R CIUFRBBAETH D, T76% DA T A
voYa = AN, AR THACT DR T A v va v B TR D AR R OE
IR TS,

2. FaA AxEM

VoF AT47 7TV r—varbd oA HRHmRy — Ve flT 5 HICL - T,
HBEF X RO TIRAWT B &7 Mo — B 2% BRI T 2N ARe L e o7e,  HE
BR.60% D7V —r = "NpF U TA HBEENL. ) v TF AT T TTV = a3 U,
FoTAy T ANY DRI 2a—FBIL TS EE- TIN5,

3. fliA& DT A R AL

BED e a~— A1k, HEHE (pure-play companies) @, BEfFDO B&M DE T R A -
EBTNVEEE D LD | BB REEES L a2 X NEEIORRTH S, kg
DALF v /L& LTOEEIL. b bl 57259, 16%DF T vay
PN=RE R V2L TS, ELT, ERLLER, AU T4 T
N a—DFHTF 4 —NE BT HEERHRI-EE5TND,

T TA VTR, AT TA VGO LND Y 2T — ST LES TN DITNE S,
BELAEOT ¥ XL & LT A7 T4 VORI b ERLL T\ %,  Forrester (X,
A2 T4 08, $125bn (14 JK 7,500 (M) OA 7 T A VIGEICEHBRL T\ D EHEET D,
KEDOT v— R« N2 RFIHEOSEMN BEKEFTH O 0L EAFIH) L #EEEREH O =
YT NORERIERN AT A NGO RGO IS A ED LTV D,

&4 265 (FRk 194F 4 A 15 H) 9 TD e



Forrester Research, 4/3/2007
4. Good News: Quality-Focused Travelers’ Rank Have Grown

B B OFRITE N

kA TA 2 VPR —ATEORIT, IRITR K& T, DA EENT v 7 L CHENET
N 2 — PN D EEDOEWITEREAT 2 AENHINL T\ 5, (Figure 1 2:HR)
ZONET, SWEEURITE (quality-focused traveler = QFT) & IEEIL 5 AT, 2007 4
Wi, A T4y LUy —hTED 28% % LT\ 5,  QFT (%, Forrester 732 O
g2 LipoH7- 2004 FF 1D & +33% HEINL TV 5,

4 H® QFT IZ., Figure2 IR L7-@ v

- Bt

BVEN 53% &R T 5, 2004 D 52% L W 2 L LTy, BHOER, LiEX Y,
KU RWIRIT= 7 AXY = R @& fEH, ZhUE, FRITERTE L TWD AED, 2otk
T o~—rT 4 VT BN RROHFEZH LINNIRL TN D,

- B

QFT DIHJAEIT $94,654 (1,120 ) 1. QFT TEWAELV & +47%HEV,  QFT
D 8%IE, $1m (1{F 1,200 7)) suIznLl EOMPFE ([EfE, B¥FE4E, A REEERL)
STV, L, KEOEF L TFA L LIPYy—IRELD S 2MEHE,

s ZUE—TA A MFE

QFT @ B1%23, =& —T7 A A2 MFETE, F¥ VT ERIT 260WFET 5, 5V I,
FEENIRTS,  FATOREARERCWEE~ 1 2 v —I%, 1% Blackberry SR 2 #/E3 5
BRI TR F Y o (FTE Type-A AR &5 SEABLAETRITIUZVT 220,

Figure 1: Quality-Focused Leisure Travelers Grow 33% In Two Years

Percentage that agree with the following statements:

50%

| view travel as an area in which I'm willing to indulge myself
40%‘ V/

I am willing to pay above-average prices for noticeably better-quality
30% 1 travel products of services

[ . . .

2004* 2005! 2006

Base: US online leisure travelers

Source: Forrester’s MACTAS Q3 2006 Travel Online Survey
*Source: Forrester’s Consumer Technographics™ August 2004 Narth American Travel Online Study
"Source: Consumer Technographics Q3 2005 Morth American Travel Online Survey

Source: Forrester Research, Inc.

&4 265 (FRk 194F 4 A 15 H) 10 TD R E



Figure 2: Profiling Today's Quality-Focused Traveler

Female 47%
Average age 45
Househald income (US$) 594,654
College degree 52%
Technology optimist 72%
Broadband access at home 63%
Annual number of leisure trips 5.4
Annual leisure travel spending $5,240

Base: US online leisure quality-focused travelers

Source: Forrester’s NACTAS Q3 2006 Travel Online Survey

42036 Source: Forrester Research, Inc

QFT HAVE ADYNAMIC PERSPECTIVE TO THE PRICE-VERSUS-BRAND TRADEOFF
QFT iX. fli#EXf7 7> RD FL— FFZIZONWT, AT Iy I RAEFEZLTND

7T v ROMISITRE LTI EE N ? 2 TE ISR EZ A, QFT I—B LY
T2 RBMIRSICHE S LR LTV D, TR FRATORMAEEIE 2 & > TR TH 5,
(Figure 3 1)

TTTAVEVUEA—TIL, N7 T Rics - L LZOEBITERS

21%D QFT 1%, =7 74 L OFGEIE, 3FHLLED T T4 M T, 77 RAMIREIZH 5 )
AL TWDDICH LT, 56%70 (Mt 237 7> Fichb] LE->TW5b, T7 74
AAEL Mk L TR 7 AR o AR TH-T2D T, T O B EBROR R 2
TV,

LB H—DEAE, B olF Y L UICER LTS, v X O 15%0 QFT Mk
FVHET T REEHLTOVDR, TV Z I —BEZDO L OPENTTL TIXR,
VU AN, BRI T TR A A=V EEAMT DB LT RWETE, T
VR =0 GPS HEEDIRMIINT TIIT T K A A=V EEDFENHEAV,  Enterprise
Rent-A-Car ODHF4 72 HE~DHEDEHE Y —E 20, Hertz @ “Z' U —r - —" 1%, QFT
DT TR e A A=V DEERIZKRII L T D,

RTNVDOBENIT T RES 5

BT UL, RNy R, AV —LDT 7 )av— ZOMDOT A=FT 4—%7T v 77 L—FK
LCW5, ZLT, HEEOIKTDHERIIH L CEFF o exit LD, ZoH#E
bHoT, RTAOEE LEOEE) OF Ty REML, =7 74 0 3WHU o7 5

&4 265 (FRk 194F 4 A 15 H) 11 TD R E



A ROBFBELD b 2MHEBREV,  RTAOEEDOT T RERMSEVERICIE, K7L
ORERKIBIE LTSN, 2y RRAZ—L RFARENT EHnbT v T 20—
BT NVOMIRH>TLESTZDT, ZLT, 70T 4 —=NRTAVDOAREEZ TS
DT, WHITLYV 772 REMICR>THWD EWD | b5 1 OOHAIMEET S,

Figure 3: More QFTs Focus On Brand For Hotels Than For Airlines Or Rental Cars

“When booking the following items, how impertant is the price you pay
versus the brand of the travel provider you use?”
Price matters more than brand Mo opinion/neutral Brand matters most

2 il LY | SH

1
-
-« :

A dormestic flight of less than 3 hours
A domestic flight of 3 hours or longer
Aninternational flight

One-night hotel stay

Hotel stay of two or more nights

Rental car

1] 200 403 60% 80% 10086
Base: US quality-focused travelers
{percentages may not total 100 because of rounding)
Source: Forrester's NACTAS Q3 2006 Travel Online Survey
42038 Source: Forrester Research, Inc.

QFT BUY MOST OF THIR TRAVEL ONLINE, BUT MANY STILL USE OFFLINE
QFT X, AL DIfITE A T4 VEEAT D, LOLEIMERE L TET7IA V2

QFT @ 78% (2004 4F1X 74%) M. A2 T A » THRITOMRE LA ZFRIIZT AL Vv —
Jit1T Bookers 72, QFT Bookers (%, 4> 74 > C, WEDHITO 70%%EFHE L. 62%% [
AT5D, 5ANLADQFT X, A T4 ThHiTEZREL, 4774 CTHEAT 2 HNMHE
FZEBEZTND, 7B FY RVEHETL LSS FTERIMET D,

—MRIRR, e-A—)V =2 —RAVF— FITHATa T~ FBANKRDEWRHEY —/v

i, QFT Bookers 1%, SHEDERME T, 4 v T4 VikiTHESRY 774 Y—DY A N Zihi
%, (Figure4d Zf) VEEZZET HDOIE, HESMMOTF v 1L @ —IRRT= 2P0 AT
HNrbDe-A—)L =a—ALZ— BHEOKITE 7 a > DidF, Conde Nast Traveller ™
< OFATHEE LRI LTV D WO FE, 4 N2 1 ABULED QFT 1Z, FiATOMRED %
AT TA URATRHEZ R LT D, LvL, ITREOBSIE, QFT AEakba2Ri-> T
WIRWEZFERL TRV, ZiUE, QFT A3, %07 4~ 0T 1 v 7 7alikk & i b i
W LWITA 7 Y a U EFE LTV E S ) ASROMar L& K LT 5,

1% 265 (FRk 194E 4 H 15 H) 12 TD R E



QFT Bookers i%, > 74 b2 774 Th FITHEZFIRATS

F T A VhkITHEDS . QFTB Bookers 23 b R S FIHT DA T v X V72, Z OB
T4 Y — YA~ (Figure5 )  H7 74— A NI HEOT v X7 F O
NHLTHDHDOT, ZOIBNITEREKD LD X LM, QFT Bookers ™ 5 AT 1
AT T T A FATHINBIEAL TWD L, 774 BT LI T LRTIHIZE > TK
SRE L THERF Yy RV THILIFELRL TS, Fr T4 UITHEE 7T A Y —73,
T IA L Fxy NMEDY =X o TWEDOT X7 N 77 Vo IRTITA4 07
REJIRCV B A « Fx FNVERY—EADr—_E VT 4 —%@b L TW5DT, £774
NIT Vv — BT LEIIRDIEAD, L3R T A VIkITH T dH % Expedia,
Travelocity, Orbitz [T T2 —/L - B #—Z50{k L CW\5,  LA>L. QFT Bookers 28, F
Rt A h> TETL T, HEOITO 40% 647 71V THAL T EEZHET D L,
PN — A, v ha—/b, VARV YT RA, @AY 2—%ROTWDH)
DREL 2015,

Figure 4: Search, Travel Agency Newsletters, And Travel Articles Influence QFT Bookers' Research

“Which of the following did you use in the past 12 months to research your personal or leisure trip?”

Web-based travel agency
Travel supplier's Web site
General search engine

Advice from friends or family

Travel email newsletters/alerts
from travel agencies or resellers

Web portal travel site

Travel magazine or newspaper article

Travel email newsletters/alerts
from travel suppliers

Guidebook
Opague or discount travel site
Calling or visiting a travel agency

Travel sales and special site

Calling a travel supplier's
toll-free number

Travel TV program

Travel-related RSS feed

Print ads or TV commercials

Travel search/price comparison site
Travel guide site
Tourist/convention bureau Web site
Traveler community site
Travel-related blog

Travel-related podcast

Group travel Web site

9
7%

4%

36%
32
32
31%
3%
28%
27%
24%
23%
18%
17%
17%
17%
17%
16%

15%

59%
55%
43%

Did you know?

37% of QFT Bookers use any
of these Social Computing
tools in their travel research.

Base: US online leisure quality-focused traveler Bookers

(multiple responses accepted)

Source: Forrester’s NACTAS Q3 2006 Travel Online Survey

82%

Source: Forrester Research, Inc.

&4 265 (FRk 194F 4 A 15 H) 13 TD fihie



Figure 5: Online And Offline, QFT Bookers Turn To Travel Agencies To Buy Their Trips

“Which of the following did you use in the past 12 months to buy your personal or leisure trip?”
Web-based agency 63%

Travel supplier's Web site

Calling a travel suppliers toll-free number
Calling or visiting a travel agency

Opaque or discount travel site

Web portal travel site

Base: US online leisure quality-focused traveler Bookers
(multiple responses accepted)

Source: Forrester’s NACTAS Q3 2006 Travel Online Survey
42036 Source: Forrester Research, Inc.
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L] sb, i

Opening up the skies

1.5, Transportation Secretary Mary Peters is pressing for more international
flights to and from China by foreign carriers,

AIRLINE EXISTING ROUTES

United San Francisco to Beijing and Shanohai, Chicago to Beijing and

o Ohanghai, Washington D.C. to Beffing

Morthwest  Tokyo to Beijing, Shanghai and Guangzhou. {Seven flights from U.5.
to Tokyo feed into these flights to China.)

.........................................................................................................................

American  Chicago to Shanghai
Continental  Newark to Beijing

Sources: the alrlines: WA research
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I 7% it & 2 215720 o TR T2,
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Alaska fTZ=275, 2o, Hi% D B727-200 FUkE X O ¥ 1B S H-7-,

SHARE PRICE

Qantas Airways
Thursday's close: A$5.39 ($4.47)

AE'.................................................

A
EAIFIIHE Partners - -coco e
Australia’s offer:
A35.4% per share

2...|..r..l...l.. A R
06 0
Sourca: Thomson Datastraam

VA PAT =RV
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(1) ARk ARSESHE BNSFE # Hbh b

SElH R Warren Buffet ® =222 2~ U » |+ Berkshire Hathaway 7> Burlington Northern Santa Fe
PE%$3bn (3,550 {&M) LA ET10.9%0EA L7=, BNSFE Oliix, HiERIZ+6.6% L5 L
$88.17 #O1F 7=,  Berkshire Hathaway O AR—27 2 7—= i, Z OMIZ b EHESH: 2
fok %A $1.4bn (1,680 M) THWAL TCWALHEEITHERHITZ, ABEIDRIT &
ELTZx Yy v va - 7ua—2/ER MmN EERE LR o TO D KBERFEDN, A
TU MZEOERENRE INTWVWD, M7y 7EROMGEARRES, ZOMMITH#EAE )
T T35,  Berkshire 1%, HiIr4ER]. PacfiCorp (BB H¥). Russell (AR A—H—).
Iscar (f AT )V T EA—T—) 72 EORBEINZE THIT T %, (FT.com, 4/9/2007)
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(2) HE BIL. uPRF 4 v 7 DE

HEKREREDITHLEIL (2K 6,380km) 23, BRI AT 4 v 7 ¥EOBWWRZE L 24
DTND, TR —WEREOEHNFEMEZ ., I EORES - B - mEIZ, £ LT,
FERL LT — B otz . ZEO TR TSN O i £ TS /K E2E O EiE
ELT, BIIBKEAREREZZRT TS, 2000 45 2005 EOHIRIC, BiTO &Y
BRI IFIELTWD,
R +36% TREZ T TV AR kO a7l BigE, RO T 7y X0
VA ZEHL S,  RILOMAITAIREDK (2,700km) (21X, A1 4@ AMETe 7 A 03H 72
v, HED GDP @ 40% (GDP F{ED 60%) % 5,  REiLiX, o, NTHEAEMO
BEIE LTV D EEbN TS, 1D CEE L SPSEMZNEE NVE TN TV 508,
bebu P27 v 7 ADOREREENIIFHIN W RVWELH Y, FEREICRTSE
Lo AT 4 v 7 ADOMEIL. WExEEDHEEAS S, (FT.com, 4/11/2007)

| xFNA&Y Y — | |

(1) T4 R=— FEE2T—~ « R—7BFH LIRSS
Walt Disney 1%, 2005 49 HIZBR¥E L TI=FHET 4 A=—F » FITRSHE 2 OFET —~ -
— 7 DREREEIRE LTHAL TWDA, BARMZRFHEIIRZHIR B2 Ty,
Disney D7 27 A FERXBAFE DFEIFERE Wing T. Chao 1%, gk, EigcH S 720
Lilolo, T, TZEIE BET 4 A=—TF U FOBRFELIHBRICHETHEE- T
V%, (channelnesasia.com, 4/9/2007)

(2) F=Hv AFvL—, 2A% 13KTNVER~
Morgan Stanley 73, 4= H 22D 13 7= 7 /L %, 2815 1,000 5 THIL T HiEN E 72 >7=, Morgan
Stanley i%, BEIZ 14 D HADKRT EE LTS,  RHZET, ST VEEEZTEHL,
Z D % Intercontinental Hotels Group PLC & DAFRMBEICT ¥ b Y — A4 5 ¥ & £
LTW%, ZLT, KOMEFECEST IR L TWD,  RTVEEGHRE
1T, SO 13 R TV EEGDTHATI0 AT /L AEE LTV 5, (nytimes.com, 4/13/2007)

(3) "NFUF AT IIEERNDZDHN?
Atlantic City T3 ->D 1/ % &= 3 % Trump Entertainment Resorts (Donald Trump 7% 30%
ZURA) A, FEE. AS$19m (22 {EM) OXEZEFELZ, 3200 Y /7 OHN2-o1E 2
DX DB Y VAT % 2 7 Ol FAICHIE L TW5,  Af&li: $1.4bn (1,650 (&)
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A %, Atlantic City D2 /13, BEET S NYCRRPHL DA m v |k« /X—F —DFEK
SPHETERISZZSNTWD,  BIRY OEEEY 7 —&0 6 LAS AZ A )LD/ r—
a2 URYEIAR 200 B~ Bl X 2RO BT\ 5,  Trump Entertainment ¢, 7
18 » HHEIT, #¥/ « AT AoEIZ$140m (168 fEH1) =& L7, Z LT, BIZH
% 1THELINIC $110m (132 (M) ZBIE 55, 320 7 ONTHHED B> Trump
Taj Mahal [ZITFFIZEZ < 2 ET 2, BEESORHOBIZ, 127 177N Gary @
Trump Indiana Casino Hotel %= $228m (273 (&) TieAIL7-, HIZ, Atlantic City ® 3>
DHY )« BT IVOND L ONRGEHENIS LD D H FILRV, (nytimes.com, 4/11/2007)

Trump Entertainment is installing hundreds of new slot machines at each of its three properties in Atlantic City as part of a
$250 million project to spruce up its casinos. The company also wants to attract more big spenders and rely less on the

day-tripping retirees.

(4) T b, ¥ BEFRTNV 77 Fb BT

Global Hyatt Corp. (A5t CHI, FE_E3ARZE) 28, 7 v 7 A — A AT /v 75 > R“Andaz”
BRSNS BiFTe, Je9. LON (&R ORE(FHR 7 V% Andaz #i5#t) &, NYC (1%
L 34 %@ OMIZHEEET) & LAX (BEAF Hyatt 157 /L% Andaz #5#2) CREBIT 5, 2
D7 Z v Rix, /" = RO Park Hyatt 777 > K & Hyatt Regency 7’11 %' 7 kO A&
ERAY Andaz IX, BT ¢ —FET “personal style” ®OEM, ZOHT T Kit, 2005
HEICAL S BT TRV DY — B A FREAR T /L Hyatt Place 77 > RIZK < Hyatt (2 & > T
=727 5 R, (wsj.com, 4/12/2007)
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(1) =y 7, PETHEMLEIFT
Wal-Mart (%, HETERL WS 62 JEIZRIT5
HATRRZ ROz, 2RV T, McDonald’s
@ 750 Ji5 & Yum Brand @ KFC & Pizza Hut 2,000
JEDS, ALEHRp 27872,  All-China Federation of
Trade Unions I%, S4FARE Tz, PEICHEH L
SNE D T0% T, BIERIRHATEEI S Bls S D &
FEo TS, LA T, McDonald’s K OF Yum
XL TR R E T, RAIRESE (R 95
T M) ITER LT, e 52 £ F Lahb T,
10 B§fl > 7 N &2 883 LT\ 7z, (MacDonald’s 347
ELTW5,) (nytimes.com, 4/10/2007)

A worker outside a McDonald’s in Guangzhou, where the fast-food

chain has been in talks with the country’s largest state-run union.
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Mizestt OB, — 2T BB R T RS LRI D NS, BRI
TAHT T ROBRBHNFEL 2> TLEIDEAH, T —EROEEBEOEE TIE.
RTNDTZ o RERIZ, 227205 Fa2 L TH ZAUIB 52072, (P12 Figure 3 )
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RT IV i 2=
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5. —t R © A
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7. M & © A2 - AU | A 2HUSHBE)
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