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® For Frequent Fliers, Awards Seem Scarce
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Figure 1 UK Online Consumers Check Out More Than Three Sites Before They Buy

“Which of the following travel sites have you visited or used in the past year?”

Pure-play travel Web sites

Expedia 549} oM 2 KA 5 A LR TR
48%

lastminute.com

Opodo 2B%
ebookers.com 22%
Travelocity.com 21%
Other online agencies 6%
Click-and-mortar travel Web sites
Offline agency's site | 2%
Tour operatar's site | 1%

Airline Web sites

Easyjet.com s4% PR LCC 1 P AR

Bril'.ishain-.ray.'s.cum 51% b asyJet 3. BA % FE%
Ryanair.com 2T ———]

Flybmi.com IF%
Other airline Web sites 1%
Mone 3%
Other |7 205

Base: UK online consurmers who booked a flight onling in the past 12 months
{multiple responses accepted)
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Figure 2 Online Agencies Regularly Beat An Airline’s Own Site’s Price

Percantage of trips for which an airline’s site price equaled that of the online agents
Percentage of trips for which an airlire’s site price was beaten by that of the online agents

AirFrance British Airways British Midland KLM Lufthansa
F 58% 25% 17% 17% S0
Expedia 17% 17% 0% 17% 17%
Travelocity. 4% e 17%: 17% 25%
Lom 17% B9 0% 17% |0%
ebookers. | gog, o 0% 0% g%
com | 0% [ 0% 0% %
33% B 0% 17% %
Opodo 25% 8% 0% 17% | 8%
lastrninute. 33% 506 B7% 17% 33%
com 8% 25% 33% 17% 250
T Source: Forrester Research, Inc.
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