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A mining truck that can carry as much as 400 tons of coal in Campbell County, Wyo. (#5055 P-38)



PhoCusWright, April/2006
1. PhoCusWright Consumer Travel Trend Survey

EE KA TA URITE DOEEITERE (2)

I A4 Yy FRNVEAEOT 0T AL

Profile of Online Channel Buyers

ZOR T varTiE, AV TA UHITIAR OMEE R, K0 BERT LA, T4
VEFTITA L ORITIEAE OWEEITE AT 5, FLT, T4 VAT E O
DY 7T I N—T OF L TA EFEMATAEZ & ORfx A T4 0 BiaF 7 T4 Vi
ITHEAE KT 5,

Table 17 - Online Purchase
e LItk WA, [CENTHEATTEY, AH e o oo vl
DY a vy B 7 LA, AR S RIE
FTHATEREDOH R TH D, ot

T T A UKATIEAE 1L, A7 7 A VI TIEATE K 940,*

Db, TR, THAY Y TS AT
BERNEIEGT LTS, 4751 RATIAE
TMEICA T A EAZRRER LT M Gz
. RLCHRITE TS T A VA LRVAGER, o

*Represenits significart difference
(Tab|e 17 7}35@) Source: Tha FhoCuzHight Consamar Traval Trands Sarvay Fighth

Eafvion

Hove you ever bought anything online (not just

80%

TV =722 MRATEIER, A2 T4 URITHE T, ROVEL fETHRBLA oFERE 2R
KLTKRE,  LLadks, ZOREIR AEEBEAbNTREETD7 =2
MEAE Z—F L OIZ LT a7 lim & ITE - T, 7 U —27 = MATE OTHEATENE,
HEAKTROIATREMIC LD | BARDHEATHZRLH 2P LN LTS, (Z)—rx
MEAZE LI, wE VFEMIC, 3B EOITIEARRZ A4 2 NiZEe£T,)

T TA UHATIHAE X, A7 74 DANELD S, =7 — (45% Vs, 37%) &L &0
— (24%vs. 17%) O XV B2 THEMZ2, LV Z<IEAT HERm AR L TG, Rk
FoIA SRR T T TA L, BCORITHEM . XLV b T4 AT D
fHi %R LT 5, (Table 18 Z:1#)
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AT ML, OBEEICA T4 VEASIVTWBIITHEM TS, 74 VIRATIEAE O

FeorPh B (55%) 723, WEEIZ 3 [EILL AL TWa, BBREORIE, FRadr o140/

Wpa 4774010 A8 NIV AZE (79%) 23, 7 U —27 = MEAEZIZK ST

WHEHER, FHE EEF YL THAL TS NEL, AT/ CEMEAE LY b2

TORITREM DA T A4 AT, KV ZIEATHHEmEZRLTWD,  HTILTIE

79% : 50%, Lo X H—TIiL37% : 22%, 2T Ex— 3 TliL18% : 7% L 72> T 5,
Table 18 - Frequent Travel Buyer (1)

Haove many times in the post year did you purchase o trovel component?

Incidence of Purchasing Travel Component 3+ Times, Past Year

B — e AQ Rental Car Combination () e Y]
+sas Hotel| [ Vacation Package -
70— -
‘.‘
B0 — : Ly e 5O
55 : gt "
5o |— o -iivt---q4-p-.:ﬁ 111-14-1#1-111'; ?" ',.-i""-
N —— 17 et
40 S AT s vl Nl
0 —
% | 1%
0 — 17 18%: i)
107 :
10 _ oy | % B
7, % 1%
0 e p— T N I
Online Offline Exclusively Sometimes Online!
Travel Buyer (4] Travel Buyer [B] COnline [Z) Sometimes Offline (0]

Baze: Fast year |eisure ar busiress rawelers

{1} Defined as 3+ trips taken in the past year

{2) Refers 1o purchasing air, carar hatel far the same tip ina sngle purchase
Source: Tie Ao usk¥right Consumer Trawet Trends Suneey Expiith Fathion

AT A CEMFATAZ D, REDZ—7 v b & SN H LM, L% IER
\ATHEM 2T T4 AL T DREREIL, I BaxF oA v ard7T4
DNEIRDTZ,

FrTAMEAEDA o F =y MIT LA ST, ifiTora v 7 e R
JEAICER L C oA T4 VAT RIZN TV D, RITOY 3 v B 7 EIEANCER LT,
T TA UATIANE & T T A CHIAFATIEAE D003, d 0 T A U idTH A8 IR
LTCW5%, (Table 19 &2MR)  HAWHEIZ, £ TORITEN., 40 T4 VT LT,
BRNT T RISk 23EMM: (strong brand affinity) Zff->CT\W5, LT, #7714
FATHEAG L RFx F T4 v ia F 7 T A4 EAE D NZEDDT &b 10 A 3 A,
F o TA VATHARIRL T 5,

RO BEMIARBRRT D OB L xd T4 v Wi d T T4 VAR EE, =
DRI AL O UL R, RGO BIRET Y ARIEL, € LTREMIIE, 7K
DA, BT T4 Y—Web ¥+ F (385%) & a—Ltr 22— 24%) T[> TWb, =
D T TA 2 BT T TA UATIAEZ DS, 4 DOZNV—TDOHNT, IkbH 774
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¥ —Web A FTHALTWL V=TT, (37 I F%— HA hea—nrtvr2—55
T 59%,) A 7I7AVRITIAE SRR, V774 —P A1 FThoTHAL T
Do AEFIT, AT A AT A MEH Bl%) K0 b YT T A — A K (44%,
a—)LkrH—iAAn) BETHAL TS, RORERY =7 —% 50 DATIEAS
D, BEDY a vy B 7 LEAOLFTL, 40 T4 UATH TR RV DT,

Table 19 — Usual Shopping and Buying Method, by Channel Segment

What is your usudl waoy of shopping/purchasing for personal travel?

ol A Col.B Cal. C Cal.D

Offline Trawel Exclusively Sometimes Onling/
Buyer Online Sometimes Offline
Shapping [ ]
Online Travel Agency Welbs Sita 43% (E] 1% S0 (00 %
Supplier Web Site % (B 1% W 13%
Saarch Engine 13% 1% 10% 26% (0
Call Supplisr % 16%: (&) E% 15%
Retail Travel Agent E% 2% B 10%
Buying
Online Travel Agency Welbs Sita 43 (E] N% 51% (0 0%
Supplier Web Site 0% (B 3% B 35%
Saarch Engine i i NA Ma
Call Supplier 12% % [ 10% 4% (0
Retail Trawvel Agert % 20% [ EL %

Base: Online travelers
Note: Don't KnowRefused resporses nat reflected in Table
Source: The PholusHiogit Conswner Trave' Trends Sonvey Fipfi Edition

T T A UATE X, KRB OE & EWNRITZ2O0MNRIT20 0, RIEE R
DML - T, BT RITOMAFTIEZZEIRL TWD, E2TOF ¥R/ BT A RMZ
HoT10 A6 ALLED 1 D53 L EOERIC K - T HEA T IEAZE 2 T 5, (Table
20 27)

Table 20 — Changing Purchase Method, by Channel Segment

Circonms bances wnder which different purchase methods are used:

Col. & Col. C Col.O
Onlire Travel | Offline Trawvel Exchsively | Sometimes Online!
Buyer Online Sometimes Offline

Agree (HETY® al%

Taking a Long Weekend Trip - ’ ,

ws. a Longear Yacation g ol it it
Traweling in the United States vs, Overseas A% 4% A% N
Traweling Alone vs with Other Adults EEL ETL-1 E [ A6% (D)
Traweling as a Couple 26, i 0%, 27%

ws. with Children or Grandchildren

Beee: Online travelers

*Level of agrrement with statements highlighting the croumstances under which different purchase methods are used. Represents
“agree srongly” of “agree somewhat” ona 3-point scak

Sourca: The PoCus gt Consunar Trave' Trends Sonvey Fight St
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ZOMEENE, AT TA Ly (T6%) EHfx AL TA L S iaxt T T4 (84%) DF v xIL
WAE T, XVBEERMENZRL TS, ZLT, FCL Yy —iftiTOBAT, AL
HEEEZ TS,

RIROE 1%, FFEOEATALIZH T D0 A YT 4 —ICEEBZ KFT, b K& ER
Lo TWDHERTE, KU ERWRIRDERDO BTN L T, FAEFEGORT ¥ 1L
T A L SRR ST-EATELZRIRL TV, HIMNRITOEPR TN L - T,
10 A 4 NRREEDS, BEATEEZET L TnD, IHFEOXAFTI v A, (ZOFHE
DIRY TIEWIEIZHDRZRNDY) . KO RHIO, WEAMNRITO, &0 ik 23w\ MABRGRT T OIEA
RRZ, RITEIE. U A7 Db WA E~ER L, 2L T, X0 @Emnr 7y Ricxt
$ MMM (higher brand affinity) Z7R77, RS ZATRMEE b ORI 0 1347
WS, BEAFTIEICHEBEZRIFLTWS, ZIZThH, Baxtr oy Waxto5 40 &
AN T TA CEMFATEAE LD b RADELEEDE D56 DME NI TR
IZE ST, @EmNITEL DR S TEATTEZTINL TN D,

ZOFIL, L DA TA UKITED, FFEDFE, Bild, Web YA MIkT 54 YL
T 4 —HEANIL, HKIBRIT DN T A 2 —NF CHAIZ LOMEEE L2 WEZBAfEIC LTV 5,

oA YL 4 —DFEEA Purchase Loyalty

FUTAUVFATARICR T 5 a oy B TITEBETH LD, BATE 283 He—
HERTE/ TiIIEN
Online Agency Shopping Is Important But Not Sole Driver of Purchase Behavior

WL Web %A b BFATEZMEAT DA T4 UIik(iTE (A VAR I, AT AT
Va vy ST AEHTCEAT D RN E S0 TR T Ar T A URITHICR LTk
DaAYLiemls, ZOFEVIZRLVR—F—X A I714 VRITHEO Y 3 v oR—D =
7 O—LLE (36%) ZHERT %, (Table 21 ) LLRRS, T4 ity a v
NWN—FEO~Ta )T 4 —lL, va vy TR LA T4 UiRATHELDIS D Y — R T
FATZEA LT 5, (Table 21a ) ZOHEFE, rA YU RL (60%) &AL YTy
— (95%) OV TEIT AL FOMFIZHLEZXDLDETHD, LT, ITHEALEE Y
TA X —IZAbhE S AMERIECY A b ~—F7 T ¢ 7 EHRESGE L FIRRIC, v a v
V7 TBREREAT, BB UURA T —T V= L OEESINRNEERELDICL
W5,
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Table 21 — Online Travel Agency
Loyalty

Have you ever shopped for travel from an

orline travel agency Web site but purchased
that travel elsenshere?

Table 21a - Online Travel Agency
Loyalty

Have you ever shopped for trovel from an
online travel agency Web site but purchased
that trovel elsewhere?

[ Shepped Online Agercy, but Purchased Elsewhens
[ Shopped and Purchased from Gnline Agency

- Don’t Know
4%,

Layallsts (1]

Swiltchers [1]

1] T B0 100
Beser Lsual oniine fravel shoppers

(1] Same ¥eh site used for purchase an sngle ar multiple
visits; [ Purchesed on mutipke Web sites

Shopped Online Agency but Purchased Elsewhere
100

B loyalists (1)
3 Switchars (2)

ﬁﬁmﬂﬂ

Directfram Diectfrom  Diredt from  Dired fram
Birline Hooite | Car Rental  Retail Travel
Comparry Agency

Base: Usud anline travel shoppers
[1) Same 'Web site used for purchase on single or mutiple
visits; {2) Purchased an multiple Web sites

Sourca: The Polvs gt Consunar Trave' Trends Sy B Sounce: he PhoCostyght Consmer Trnied Trands Suney Eghth
Ediran FEufiton

oA YIYAND~Ta )T 44— EHE:, BTV Q21%) R0V X I —2F (20%) 5
F0b, AT UFITHEN D DY 3 v T EEAEIFATND, LLERL, vay
IR=WAL v FTEHRNI VT T A Y —IT A T A UHITHED Y 3 v =D,
B 72 ) — ARAOEADBELZ T HFIR D, T —DITT, AA v F 7D
RPN RO ZVDIL, ZOIET 4T 4 —HRTTA 7 LIEF72 LCC % U 73t
FOFEEMET UL, BLETITRY,  ZOAAL vFr7E, v T Y AL (53%)
EAL v F ¥ — (85%) DS THE TS,

Table 22 - Supplier Web Site
Loyalty

T 7T A —Web A NI, AT A URATHETR
FHTa vy B ZnBIEA~O R (allegiance) P
LAV ERICRREDE 7 Z/ED EiIFTns, 10
NDF L TAva vy _"—HFaE 4 N (39%) 73,

ou ever shopped for trovel from o suppker

e but purchased thot travel elsewhere?

Shiopped Supplier
L Web Site but

Purchased
R o . Elsewhers
Vay P EWMAEY T T A —Web A THEE
Shiopped and

Purchzased from
Supplier Web Site

LTW5, (Table22 M)

Baz Usual oniine fravel shoppers
Source: The PhoCus Mgt Consuner Trave' Trends Sovey Fipfin
Edxion

vay oY —AFERR AU T4y va v S—iE EORATIEARHI T
ZOMDTTiE, £ LTSIE, Fr RV A T30 EEZ LV ZFF>TnD
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KvavEr s T AL NOFREZSO M, 1% Table 23 - Shopping vs. Buying
By YT LIHFS CIRITEMA LT s,  Behavion by Online Shopping
(Table 23 )

Have you ever shopped for kravel on an onfine

trervel agency or supplier Web site but purchaosed
that trowel elsewhere?

BCOVTT AT —Web YA b a3/ 3—0 44%703, 50 0med nline Travel Agency:
WEADEIA Y T A UHITHICEE L CW\WD— 5T, Purchased Elsewhere B5%
Y7 o740 —F, EOa vy T XR—=AD =47 Fram supplier (NET) 62t
D— (32%) %, a— L X —EEQHEDF T T A EIF"““ Retail Travel Agency

¥ T ROVIRHEANICEE ST, R AHERFL T 010 20 30 a0 %0 &0 70
W5, ZOHT. BEEEDL 3 v S— ORI Shopped Supplier Wb Site:

e, BBHOT T NIZHT 4 T740 va

RSO (allegiance) FHEFTB. FTTA T | S Gl g
D IHERED Y 2 — N EVHEARH LT B, —

8% From Retail Travel Agency

0 10 20 30 40 5 &0 TO0

Barse: Usud anline fravel shappers
Source: The Pholoskinpht Comsamer Tl Trends Somey Fghth
Edfiton

DTW, 4/24/2006  FT.com, 4/27/2006
2. Cendant May Put Travel Unit Up For Sale

U F U RATERERRM 2B ARL~

Cendant 3, Orbitz, CheapTickets.com, Galileo % & ¢ 22 OfiffTH¥ % #4122 Travelport (-
VWEGITIZ Travel Distribution Services) %, BiociZ/nT 2 F A2 WE LTz, 77U A hOF¥
filc k2 &, 40(E", (4,700 (EM) LLEOMEMNRSL & PSS TS,  Cendant 1, FE4E
10 AlFE Uiz, attottdb (REhpE, A7, ifiT. Lo ¥ h—0 4 4+E EGEAE) oW
D14EE LT, FATEMAZ A7 U b S L3 ZEET S, A#E)EE(Caldwell Banker,
Century 21 RENE Y 7 > F ¥ A X), 77 /L (Days Inn, Ramada, Super 8), L > % 57— (Avis,
Budget) @ 3 FFIZOWTIE, HUHEYD . SFEFICAE T U FESE5HTiE,  Cendant
Doy ALEREN L, A2, UA—UVENSIRSHEI S TORIZ, 10 H O IRk,
Z OB L ITENEIT, HRIMIZALS% BT L, 2 HIZ1% 2006 FEOFAE Has L4 FEIEL
W5,

Cendant OffATERFD5EENT, Blackstone Group # &0 7 A4 N— |~ =7 AT 4 —{E¥ED
HOKOMD, EFEBIA T 7 — (unsolicited) %52 1F 7R E S TW5b, (Cendant
2R Henry R. Silverman (3, Jt Blackstone Group ®/3X— ~F—_)  Cendant |%. £
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AT 5 EREY b BREPRSEWVEMEEZMITTEND ETEEND, T4 X— ] =
I AT 4 —RHE~DOFRHOEZ TR LIRS, Cendant |E, Citigroup & J. P. Morgan Chase,
Evercore Partners ZJ&& > T, FATHFI OB AT o, SHRICH . HINAFLA LD
BREOENAIEEN 2 BR4G9 5, Citigroup & J. P. Morgan Chase 1%, IE7ERIAALE I, &0
£V mOAFUIAE 2 32n & Hk 2 6RIC, ARleef|Z o777 7 A F A (staple finance)
A7 7 —T5bDLALNTND,

FRATERIX, 22 77 > R EE3EE 8,000 A&z Tk Y, Cendant 7 /L—7DHClL, ME
—ELRAHAEPICRARDR 2 FER, OO MIL, LVENS v 7 X X—
ANNLER T HNTWD T2, RUIZAE T 7 hENZTREAISND £ 925 &, BEICEFED
BASHAPEELTCLE Y, (RET Y MEIE, # v 7 A X=X T EOL-ULIZH
FEINLHOT AL THREAOBAHRN LI ERTRD, BED M&A FFIL,
INEBUTRIEDRITREE > TN 5,)

FRATERFIL, Cendant OH Tl b R T 0 FEMME D ETH-T-,  LnL, #E
Lo~ AL FOKIK  — LAFEFNTEIL L7 Ebookers.com fffT £ % A 2$425m (500
&) OFHIHEZF EL WD - & T T4 v —LBPHFREEN OO T Ly Y
—% 7T, 2005 fFI2iX, A$332m (390 {EM. FHMHEGT L) OEMORTEZIESE
TWb, (Fv vy 2B EDORED I, Galileo 2>5HHTVW5,) 2004 4121%, $101m (120
BH) OEMFREZF EL T\,  Cendant 1X, D\ ixiL, &EIZ, Jt CO #iZZd CEO
Gordon Bethune %z, CEO (2, Computer Associates CEO @ Jeff Clarke % J< 4 f84 L7-73, 1
BT, ZOREFHO T U AIFERNIA D SNTWD,

Cendant /&, # 1 VARG, $135m (160 f&H) OFREZF EL7-,  IAIX+T%D 42
", (4,900 (EM),  FRATESFIMUAIT+17%D0$645m (755 /€M) . FliE (EBITDA) 1XA19%
?$105m (120 f&M) Th o7z,

DTW, 4/20-24/2006

3. B D GDS : fiZEett B EWIEFR

GDS & fiiZE st OTT@ERRI . IRAITHFT STV D,

Worldspan 73, AA, CO, UA &, GDS it L7z, (GEHRITKHRE Sz AA LD
N, AR 5 /T, 8 A L HDLHZNT D,) ZOHKIL, FRITHD, #MzEstto
TNALT Y NEFDTEOIIZ, 2 OO T v a i e s T s (NRIZHALNZENT
WY ZH LTWDHAT, fliod GDS ZEOEK) & I3FEAMIT R D,

15 215 R-1 (“Fik 1844 A 28 H) 8 TD fhiRE



Galileo 1%, US &, 54T ZHGHE LT-, LT, 4 A FANC, UAfifize L 3K EL Lo,

Sabre [Z, NW, AirTran, US & OZFIHEH#ZIZ, UA (4 A 2L H b A0, 5 FMOE#
Tharry M) & DL (7T H1HE»OHERO, THEMROEMZ Va7 M)
B Fe e fifiE LTz,

ZOHEKIT, UA KON DL 1, AftA T4 VEIRY A b EENE =F A MR
5. BTCONTREEL A X U —Z%, Sabre 1245, %o GDS EFIITIL.
Travelocity & MERARFED Site59 . 5 EMD~—47 T ¢ » TREINMHEL T D,  Zh
T, Sabre 2%, ERHUCR T2 AT v —1F, AA L COD2HHDIETroT2,

Sabre 1T, kx v hU—7 Fx VT EORWIT, ORMWZR7vars o~ 7782, @
ZOMDR H— L DRIFELL EOSAE, QMBSO — R 7 ¢ — Uk 2 5 2
DTUT I vay, @BIEOL-VEVEKTINZE LTS, A 8T 4 7DD
fige, OFITHD Y —L &Y — 2 ORI A Zelki:, S5 OLRFECHELRIZ D Do
TWo, EE-TND,

DL |%. GDS VitilTF ¥ R/ DEHZWAD S5, EHIOMZERFLE 22D b ELau,
GDS 1 4k, B I LL LD GDS ~D& 7%, KBRS 5 #EfH 2 L TV 58672, DL
I%. Sabre %, ##%c GDS (preferred partner) & L Cfi% LC\5, DL L, #5 GDS LA
Sh0 GDS ZMa XU 7L —RSEHEE->Tn5D, AL, Zhvbo GDS I2i%, DL
E, a7 o MRt LRVEE, DL, ZoOWREL, 2~3 BEONIZATHIEA
IEFE-LTND,

DL i%. G2 SwitchWorks ~D#&EZ{T-> TRz, FL T, %L IOMOT 7 /ny—
~OFE Ak LT EF o T D, (DL IR, WREERCHIFT) & OFTHBE (k2 K780
B DDA 9 H?  Chapter-11 ©361%, FriE S #HHI S T\5,) G2 SwitchWorks
L. AA, US, CO, DL, NW, UA 6, Rflo=a 7o MR Iy P A F2ETH
%, DLIE, G2IIDLDTFZAT A Xy MU —%MHHL, MZ 2%y ABORNIZ, K&
RN AR NREEINDTEAD, EE-TND,

GDS ™% < %, Worldspan OFFIHUA, MIZESALIFESR LIBE 72F / L7220 TR
DECLTCW5,  ASTA & BTC (Business Travel Coalition) @ 2 3 MI{A1L, GDS DH—
B A (25 L C ., Travel Distribution Working Group ik L. FFREDHERIZH 25 L,
FRATHES — T HIARFIDFEAE L2\ ek, BT 2 7 b5,

4R 215 R-1 (CEpk% 1844 A 28 H) 9 TD b



4. What Travel Metasearch 2.0 Must Do To Win
NE#HE | FITAZ Y —F 20 RIHOLDOHE (2)

AZYP—F 2.0 EELR>TRE
METASEARCH 2.0: THINGS GET INTERESTING

AZH—F 1.0 DRIUC LY | < ORZESHNR A Z I —F L Ok A5 B X T,
ZRUTAE LWE TRV, WSS uE, iITERT, “Aihz” 295725
9o REEPIEOFEENE L0 BEHNRV, EOWMIE, BRESTCHIK L2572 9,
fiflg~>T? OAZH—F 1.0 BFEIZOOHY — HHENPLHELENTIC — @—F T,
MiZE X A RO XD 27l Z2MEn D FRHAIE ER LB > TEBY, @A Z P —F
& DREDORBICKTT DILENF Y, £ L TOA X —FT HEOWEDIT > THRIZFITH
THOXENA D, TNEOETH, A XY —F 20 OBRIZHIDOETWHDENS, &
TOFATY 774 v —1%, XL L7k (A &2V —F 20) ~O¥EEZLEL LT
Do TR HIE, A XY —F 2.0 1%, Web iffT—W— A ¥ —7 = 4 ZADEHRE 5
XHIFT, U wF T, N—RAT T 47 R—2 arTr hOERE. L KX ARG
La—H— ar ba— LI 57259 b,

FLUWVWWeb20 727 ) v P—ns, HEE LMESHITKT DA Z P —F 2.0 DY
2—%5lE EFB7EAS

New Web 2.0 Technologies Will Improve Metasearch 2.0’s Value To Consumers And
Airlines

ettt — BIHATH T I A4 v— — B AZY—F L ORMRE ., IR ST
WEBRL TS, KVFART 7 ) o —LZ0fRELTEENDGT Y r—a U
FEINRVED I, MHEZ o, TR, KV@AOREEEIED, eoxRA L
EOMDIEEEEDA 2T 7 ay — HAIBLZENDN Web 20 EEbIL WD 77T
—arThirN — EVR—FTDHEAS, KATHERI ABWAHEINDLZAD
INFEOHLWT 7/ ur—L ZOEVICEEbNDL a7 e, BRI A
nNas71=5s9,

15 215 R-1 (“Fik 1844 A 28 H) 10 TD fhie



“mashups” DEEREMN, N—ARITF 4T R—R arJF v hOEREIT, ~—F7F—D

BB 5,

Buzz about “mashups” opens marketers’ eye to perspective-based content aggregation.

Mashups 23, [f{TO~—7Z—IZL > TEHETHD, L bIX, s, A MR
JHa—YP—0 BEEER AT, £ L Ta—% =0, ZOEKROBIMNT-2 7 M
THALANLTHRENRHERDERIZT 200072, — &z, Ths, B0, BERLRWY
A Mo A—Tr V=R a7 NEFFUDITAELZERL TS, Mashups |£, A%
P —F OFEC, Web fITOMHROZDOMOE Sy CAEFN-ERHETH D, Mashup
DOEAEFIE LTE, RBA D, O KITHEIZ, HEOITO LY BVWSR—=AXT T 4 T %
5. %2 5 %12, Kayakcom 2iEE & Google Maps & 7L > FLTWb, Fhk, @
Travel+Leisure ~ 4 %, by w7/ 500 4D U A~ T+L 500 #=fwE L, £z
Google Earth iz 7'm > h L T2, (Figure 3 )
Mashups (%, 74 A7 ¥ a v F—2%, mashup (EXIET) OIE-LFHE, fMADOES
. HLWEHAWGETH 2 FHEEWRL TS, Web @ mashups b [A] CEEZ2 B IE T
fEbiLd, MOYA Foar Ty MEEDTERET LY R BT, mash LT, @H
—HEIZLTLE S, AENZIFZ—HY— S F—T A X,

- Ajax B3, 22— —par be— A HRLIFITa vy T S F—T oA A ZxHT 5
BlhaAN—7 38D
Ajax sparks interest in a travel shopping interface that users can control.
Ajax 13, 9 — DD Web 20 IZBT 2R MFETH D,  FKITEBLPEREFUITH - T, Ajax
(R WL Z A S—7 SETWD, Zhud, 2—P =2, ek ADRT v FDlEE
ary ha—/LIELHFEARRICTH, Web f ¥ —T =4 Z%ED EIF 5, Ajax =—
P U H =T oA AT, FERELS T, B, £ U TSI L CTERSE  (physical
quality) ZERFEL T\ 5,  ZiE. Google Maps D L /3—DFRIZ, —H =73 HIXDFE
FrHBEIZay ha— L IE5ERHEDLDIEITWD, (Figure 4 ZH8)  Zim. BifE,
AZYP—=F 12T, Ajax 2> TOBFRTIEARWVA, Ajax (X, A X —F 2.0 2, f{7H
D, FATOY a3 v B 7 LEARFDEL Lb‘%?ﬁ’%ﬁ& DO FAAREIC L TV D,
Ajax IX Javascript & XML Z &R L7253,  Ajaxid, v 7 FTidkewy, i
Javascript <° XML 2 L7= | 83, Flash 22 E D, 20T 7 ) v o—2H Lz,
Web A v Z—T7 2 Z%AED BIF 5 HEZERLTND, Ajax A ¥ —7 x4 X LIHK
DE ) EOEWVE, IR, 22—V —0N7 — & 2t 5 EICh— " — 2 E T 5 DTkt
LT, Ajax f v F—7 = A AL, 22— —RMFHRE, —Esoe LTRE L, KEzE,
TH ==~ T % (post),
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ITA Software IZxt3 DB D Iy FAV PR F¥r v 7L XML &2 “KET”

IZ3®5

Carrier commitments to ITA Software bring caching and XML to the big time.
ONDA X —F A ME, F¥ v 7 BOIE BT — 2, ITRFEL, K
— V7 74— KT &, WED Ajax XA T DA 2 —T7 = A AZ%AEH) (power) XH T
%o PlZIX, Kayakcom (%, ¥v v o 7—%% Web X—R 77U Fr— 3Tk
RSN TWD, FRTA—T V=2 T/ 7 I 7ZFEXML TEH->T\W5, it
ZERHIT A ZY—F YA FOFFHEEEFET DO, — WU Frvi=2 7
— 2L ENAEXMLY 4 — FTRIET 272012 — RVWIEDD 28R TR, K
v U= MiZEStoihE, ITA Software 23 ATPCO M HHY HL7= XML IZ X 5T
—ZTHo T, WEOHEEY A Mo, b R<ENTIEAD, ZNbDOAYY— FL
AY—EDII v A NI ZOMOKERCAROMEERAED A X P —F & OBHRAEL
D, HEFWIKINLDFE L I > T D,

Figure 3: Travel+Leisure "Mashes Up" Its Own T+L 500 List With Google Earth
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Source; Google, Travel+Leisure, and Forrester Research, Inc.
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Figure 4: Ajax-Type Interfaces Aim For Intuitive And Appealing Navigation
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Source: Google and Forrester Research, Inc.
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fizEstt, A2 —FORIN- I EHR

Airlines Discover Metasearch’s Hidden Charms

H )= DDA X —F 20 DF LT +— N ADFEL 72 HFEFE (indicator) 1%, #TZEtEA
AP —F 10 & DFFEBWTRTIREE & | id T & THE i T GDS 2Tk L TIRAF L
RITHIEZR S RNVER D — OB HTRTWD,  Bonofizesttix, A X4 —F A1
FOLLTORES ZFHE L T\ D,

- BRIV LUBMERNYT 4T =DV =T — Y7 b,

Shift share on new or low-profile city-pairs.
AZ Y —=F O T ENRN o T et ~OFEBRIT, Byxifz2vyy — UIXULIE P2P Th
D0 — BEBIIIR T DMAESAEOBHITN T 3R TH D, A X —FId EstD
B, BT, BRI 7 m e — b LRV VN RSB L ST D BV R A
ERAESELFITETLHFNHKD,

[ RBYP—FINOFHADEGT- N T 7 0 v 7 ETPRIO—EIE., Toxndi~—rT 4 7 %5l
LTV, BHEMNZH LW Ck LCC & — L AFEHER)

(B E ST AA Y —=FORYDONY 2 — T MBI THY 2T — 7 M2,
[Z DR T A DIFEZ SR WBE N Fox DFE A XS —F TR L T<ND) 2
UL, BRI DEEESGY — VT (e-a~—A@E, 7V7 Xy MU — 7 fiZeath)

- WHANIT & BEMEEHEE DS,
Complement next-generation IT and simplified fare structures.

ZOPFETA »F B a— LIfiEStE, EDOITISHT 57 T n—F& 7407
T 5T 7a—FItL>TC, AP —FICHTHIERZEIZL TV,  Linux 12XV
THRIVAT DAL TV OMZESHIT, KV EMikA AT L—bE s m—X2 0 RO
Sat TPF (ZOMEH b @V a2 S 0) ZH LT ozt L 0id, 2R —
Vo7 74— XHOTITHEALTND, HAWFEIZIE RS 7= Tidnd T
iy & SN AZ i RIE L TV DiiZESHE, RED~—F T 4 T PROPIIA Z ¥ —
FDAaR Mt ELTHD,
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[TPF & Linux i Z, Linux OBMIA 500, THERADIZ, AA 7 L—ATIE, ¥
1,000 *, HbEP S TLE I RS ), TTPFZFEH L TWAIRY IE, A=V 7 74 —%KTF
SELHHINEES ] (GDS D 1T #:)

[Fex DTFHIARA ML Linux Z2#EH L TW5 ), TBERSTIE, A2 P—Fnbn o7
S ZIZ0E, A MEIERAE L TRV (K LCC IGEERE)

- TRRERESA~D LN Ly POt
Provide leverage in their distribution strategies.

ALY —F 1, GDS ZEH 72 < THRTITRWNAY, BT TEIERE S Tn 5
PTITA Y — LR ELERLZHIC, b9 DDAy PEY T T4 ¥ —I2H52TW5,
GDS X, TN bl E¥ER, mIITfiTar T N TSRl b b
S92 %, BolmnbLmEL TS, L, 54437 7 HIZ, Sabre & Amadeus 73
arFr b =T U T IERRRE LT D& & S0NTIT, MIZESHEEIL, P2P B DT
OIFROER L PO ER & ERUTA 2 —F A VB ZHERE L TRzt
& DEERUETRIFI L EOFFEHINESE 2, A —FICE S EDLE R 2D TN D,

(A S —F 2 LT, BRI & —T A UHE RIS, 80003, GDS ik
BN, BHOED AV a—/L e LCCHttEDZEN L 2RO 2 FHN KD 259 ) K
LCC HRIEHH &)

[Sabre : Amadeus &= Z B2 % T, Fx X3 o0FEL2E L7-), (Of#LICERL
7=, @GDS fi#F (GNE) IZEFEL7=HF, ZLTOA XY —F N, FTrxrDATVa—1L &
FTx DT IAT AR VB =T A NR=NF—EDAT TV a— D,V 7 OAREN
OFETERIG LTZ) CkRry hUY—2 Fx U 7itdilE)

A Z Y —FEiT, 20 REIFRIT, KREREEZRELR2THIRWT 20
METASEARCH FIRMS MUST CLEAR SIGNIFICANT HURDLES FOR
METASEARCH 2.0 TO WORK

AZYP—=FRFEIFTLHMT, 727 /0= EVRRETANTHEINBED TNDHOD

T, AZY—F v 2—2KL, a7 b, 2P — 27 AR X EVRAD
MO R EZTAR L A XV —F20% 314 T T )V TEY LT 12 LT U0 728w,
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kY v Fhvavbt s =2 ARY U REBEYHTEHIC, AFF—F200F. kY
%< DarT v RO TIRITHEWITRVY,
Metasearch 2.0 Will Aggregate More Content To Create A Richer Shopping Experience

frzesttn, A X —F 20 OFEHOAIREEZ MG L TWH DT, A XV —F $A M,
Vg N EHIZE AR OREIL, BITHIZEROBIRZITIZIE BT, FRITE DA D
AT D ETIZEED L S5 Fa, i LTI 2R, AZ—F3, st
IZEE L TWDHFEE, AT AR N—ARZOMOIT7 e X7 MZh, kL2 iux
WT7RYY, KD RBRICE AU7E Kayak.com X Sidestep 1%, DO —H—EIL, 1TAD
LIeN=F o Z = ETITR L TR T, AP —F A LI ENRVAZELDY
. REEFIT4AF X 72 control freaks T 2 4 H1 O 72 1T FUXW T 720, (Figure 5 1)
Control freaks (%, MiZZEAEIZOWT, HEOSRKERICET oM EREREZEKL T\ 5,
ZOEROPFTIE, LB EEND,

X VEMe 7 74 ME#H,  More detailed flight information.
frzesttix, 8, A7 Va— N X —T A A bOETHa YT M GDS
(AR L TV DT ES, va vy B 7 OBRT, oo a7 v FofEmibe, Th
DIFFRDPA~DFHEDBHRILNTND, ZOMOFRLIATEEH® HlIX =27 A b
TV ITN—BDNHDTVIT LY 7 T ADPFAET O FER Y RIS EE R ST
DHDOMN? ENIRATFT o IR9TF Ry 7 ADRRRIILTNDLDON?  HDOFERIL. L5
ELFIHTETHRY,  AFP—F P MI ZODY =AM bffiEsttar 7o b &
BIRANC mushup LT, ZOBRICT 7B A L, 754 NORBRHERICERZT HEN LR
Do ZORRIEBRERNCER S, Iy TR — DI Lo THB A
AL CWDIEBREDFET 254, BOVHI 2T UInig 2z,
CNW ~—7 7 v 7 HESEOME At Spinella X, T4 v 7R 2 —OmEIE/2 5008, R E
PEREL VY b, HEORGEICEEZ] Lo TW%, March 18. 2004

- BiZESRfa VTV NUADEEE T b
Third-party content beyond airline content
Control-oriented 7ZRVHEF 13X, MIZESHEDR Y RINIKIZ L2 B2, Bl iTmE bRV L >
TN—NI2E N DV 7T = T HEN UL ASER (FxL— b LilE<) O
BEMAEMD 128> T\5,  SeatGuru.com (X, BEICZ OFWMARM L TV D, RERE)N
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RIREITEN O OFRIZT 7 B AHR DA, AZH—F 20 1%, ZhbOfFmz, B4
HravbErs 2 AR ATHE L, —RIREICH L THIRSIT 5725 5,

a—WF—4Epk 27>k User-generated content.

fiZessthix, BEMEV T LE2— (A R) OF T4 %A FTORKIZ, HE
WT DA NH LM BHIIRND, AZ Y —TF 20 1%, Bipo7HIET, L2 —ZEk
Do EIRoTHT? MEOWRET, a7 7 AF a7 VX vy v (BEROME)
DIEAET D56, 22— =2, BEHRET NS AT =7 —%AKET 5 Hik%E, A X H—
F201%, BRHL TS,  filziE, Yahoo ® FareChase %, B&kL7=2—W—I2, T
3 bt vy a TS D RZE S RE% (search terms) i) S CW5,  2—H—|ZIHLR
ZEPATE & GWK ZEHTE OEWT 2 | ORIV Z SET S, —KESRDTIEA DI,
[ —BEARE R L TV D ZOMO—F =2 o THD b,  ZOEHE -
TWAHEDMDZ—Y =2, MlVaEH Lica—W =2, B (=—V—1EllER %52
TNDIEA D,

Figure 5: Metasearch Users Want Control, Not Just Bargains

Metasearch users Nonusers

Income 583,780 571,464
Age 47 46
Female 50% 53%
Married/partnerad 72% 1%
Children 29% A0%
College degree 57% 445
Years online 7.1 6.4
Technology optimists 69% 58%
Annual leisure air trips 1.7 1.0
makin gulrw;ret :gvg Iar';?r;ﬁggr?'lle?'ﬁiﬁ % 36%
“I'will pay more for a quality travel 379 330

product or service”

Base: Morth American online leisure air passengers
Source: Consumer Technagraphics® Q3 2005 Narth American Survey

Sowrce: Forraster Ressarch, Inc

iy
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5. TDR4 A 24 B 5 DEL

TDR4 H 24 H531%. UIFD 45D ELZEH L TV 5D,
(1) A 74 VhifTttiE. GDS 22BN L-2oDodH 5
(2) GDS D by ABGIEAS
(3) AOL DFEANRITRHE Y 1 hBH%E
(4) A IA4y aa=T 4 —~DIKF

TNTNOERZ, LTSRS

(1) FIA RITHEER. GDS 2>bHMIL L2255
Online Travel Agencies Grow Up, Gain GDS Independence

> AU T4 VAT, GDS AR LW T, I A= XA LT N axs FL
O TN D,

» GDS IZXoTH U TA UidTHh e ORRITE>THKS,  Worldspan (X, ZDIXAD
50%73, A>T A UHATHTHITZ, £ OO GDS IE, 10%~12%IZ LN E vy,

> Cendant 23, [FIfEDJRHIPHIZES > o F¥EZ 4 I T 5, ZiL LR UERIZ, Sabre

(Travelocity) & Amadeus (Opodo) (X, tRET 24 T A UHITHOAE T D b &

BEfL TV 5,

> LILRBRS AT, URITHOZ A L7 b ax 7 ME, aAxA e Y= R LR
FZHFET 20T, BTOFT T Y —L U 7 T HRTIIARNY,

> P TGDS DRV a UM, F v T A UATHR, £ OMOFERET v R/ -
TEbbD EEXDHDOIFRETE, O

(2) GDSREDE VR AMMEEE
GNE Alter Business Strategies As Travel Industry Shifts

> AT T T A Y —@ED D OYE A A R OfE FIF R E | GNE &2 b OBEF AT 5
IWTWD GDS 1&, 7IA4 v VB OER ZE LTS,  GDS 23 FEf S 4
DIEE, B OMliRs Tdh o 72 GDS 23, AAHEIZ S - T2 FIANZ IR TV D,

> FHERATS LAY =D vy 7LD | i LB OB O, FlD A X —
FPBHED YD £ TORTOEMETORRIZ, THOEGORARIER Y IED TS,

> GDS 7 4 —E FiFiE, ITHICKI > TCWBA T 4 T ORICEN D125 9,

> GNE b, HEONY a— TRy ay (ifEmE) 2EELT, KITO N7 )
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72 a BT TOEYARA T ADaRX MR LIAH TN D,

>  AgentWare < Farelogix |X, 77 A ¥—& GDS OHRIIZAVIAAT, GDS DA T 7
Vo7 HM7ELTND,  HEOHIKIE, 774 v —IZ, GDS TITHIRARWIER 1
5 Jis e B R AR R D BR R & T 35,

> AgentWare 5\ M Farelogix £, 77 A4 v —ERY A R TLOERRer o7z, 77
7 L— FEREZ A T A UIATHEIZ bk LigD T D,

> G2 SwitchWorks X, V—7 7m—%HEIk L. KITHIERE ORI T +— I AT 5
—H T, BT TA Y —OFEREHIRD A D — R LHREE R L T D,

» GNEIISEIZSOH D LF I NEPELN, TIUTREN,  #5E, TS TORS
ENWIEICE 25T o7 s, GDS EHFLE oD b, gL ko
&b, GNE & EDMOMREIRIET v RE, SR OFAT G L L TIT< T,
N a—Li#EAME (relevancy) ZBRLTW5, O

(3) AOL DFEEFATRIEY A MEAFE
AOL Tackles Full-Trip Planning With Travelocity & Kayak

> AOL Travel 73 Travelocity & OHERER)T 7 ) o U—3) L A X P—F D Kayak H3#)7H>
7" Pinpoint Travel TH > T, fATitEBFOMTUZE SRSINT 5,

> Travelocity & OZFINPHMAIEFI TH - 7-7=, AOL Travel (&, Pinpoint Travel %, AOL
7T v N4 E—UERE I, ML S P& B 250 o1,

> Travelocity & OFEKIC XV | Pinpoint Travel (%, AOL Travel & — &k SN CTiEE Sh
LENHKDEEC ST, ZHUCE D AOL Travel 13, i bRAAIIGRITHHE YA
MIAFER T D,

> Travelocity OEEHRZRNG, 23— F I — L OIENOE LN D BRHIER, KITOT
AT 4T ETIERN=2 T MR 5, % LT Travelocity 1, #2544
VIATHOD — R 7 s DIk A AL O L C, AOL Travel O 7T hBEFEIZ,
TI—h VAT AL UV ERET DI L S TH T D,

> Travelocity ®7 7 / v U—IZMAZ T AOL DI 2=7 41— U T /NHEL 21—
P—1Epa T b &, AOL DETHHA RIPHDO L Ea—& AU VT LoffEa
7 v MZ X 5T, AOL Travel ZifATRHEI D 7= DT — N7 A L 5 F A FHE LTV
Do

> Travelocity (%, A Z ¥ —F EF &V R—FLARWTNE S, AOL Travel |%, Pinpoint
Travel Z, AOL O —iRR = O ANTHAATF LA FHR L TV 5, £ LT, [FRFIZ,
ZDONR—= =y T LY B —E AT 55812, Kyak D7 —F% b~—F77 1
7 7Ty N7 —LEFMTS, L., Travelocity & Kayak O/3— Rk —3 v 7
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&, Rz sECERN SN D, O

(4) Fv o4y aa=F 4 —~DEFF

>

Web 2.0 12X > T, AxiL, Fa A X =273 D IFHROZ 725t Tldn 7
olc,  PFIR B2 T o M ERREE LG . ZENEFATENED, £Da
T MZVAR RLTWA,

Xy NOBRGEIZIE, O3 JEEENET v RVIIFEELRY, Lo, A2,
FH7R, A RHIRBNO I ~v—FT 4 U7 EIEBRT HMBFE Lo T,
Web A FDaI2=7 ¢ —F, AxH, 5T, il i~ ITLIZHR
WEBNT S, BERAFHEOEEIZH- TS, L, G, 222=7 4
—l. ZLOFEERaT U ME | HREBET22MEDAR L T,

Z OREIZKILT 57212, 1goUgo 13, REHEDHER DN ETEE I HE D 21T, =
—F—=lZ U v F T A NVOIEREERL, LT, a7y M, NEDESIZ
KX oTBNSTTY AT 4 7 LTW5,

a3 a=7 —k, Hedar Ty hOFEEODLETIEARL T, AUVA—fn, B
DAIa=l—arbA U Z2T7 73 a O TR TUIRBR,

FATOT 0 7R v —F VPHEREL T\ D, 7R HIX, A T Ao T
WEBR 7R A L TV A D DTE, Z2ZiZary7r b Uy Fhryar 7 AR
Moo, w7y Amd, EEE, (R 6IE, LE2—2FH ADBFERDD,
Z LT, WM ZGF A TWD 0 E Ny X L6, /Y 7u774y oLy
a—FHx, WEDO L Ea—F NSRS L T<ND,  INHOEME, FiEET
53X 2=7 4 —EDITIIRAIRIZ,

AI2=T A =BT VT AV v RAEREAE L TWHIRY FEEZ < L E 2 —I3FE
L7y, BIZIE, BT AOF—F =03, BOORTIVOGERNRLE2—%2 &L
TH, o, FlzIE25 NDFRI -7 L B a—i3B >ER R WEFITR D,
RTVOEIDOERGEL W &, FORTIVILET D B BB ST H® AT TR
FLEIRREN NS, WHEEL ZoHHoOEHEREZR LN ->TW\W5, LCC
IZEoTIE-T, MLEIRFENERD, ZEWMPELAHET D%, ZOMEDHRY
HifEH & ITRE T 2 FENE X BILD,

NiZ, B OATORIREER 2, AIZEE LR > T0D, HEOHITIX, %A
HOIER72072, RRHI, BaLOPEEIL, ITED, KRERITO) a2 57— 3
NZDWT, HEORANRF G2, 0 A YT 44— 7077 A TGRSR T &
DH, KVEBELTWLHELHLNILTND,

FATERT, 2a=T4—0arT v MUENE, BAk~—0rT 17 &7n%E
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— g DY —)VIZRIH LR NWFT 720,

> aAIa=7 14— YA NI BHEI~—TT 4 7BV HATHNS OV —F, @7
rAfGE, @A A=Y ar @uA YT 4 —D 4 OOEREZHA TV 2,
O V—F:
A 22T 4 —RIBAT 4 7L EFIL. BEEE LA TR TN D,
@ 7o APE
BWwala=7—&, 2—F—Il KR LIEKITORTEZHIFLTFLTND, £
NEBATETEE L, BRORITEMZBAT L2 81205, HFEV, £22ITE E
IR 72 7 1 ZPRGE DS EE D,
@ arRR—=Tgr:
Web EDOFBEHBDIRNYTT A v — (F1Z1F Timeshare) 72 &%, 2 Ia2=7 41— ¥
A FEDRIECLD, V—FLar "=V a rolHELZXND Z LRRRLFITRD,
@ vYLT f—
AIa=T 4= A MV Ea—Z28RT O NET. beblas vy —REn
ANEIZ, UV TPRHZEZE->T, 7047 MZONTOLEa—2HENTINDHD
b, BEERITIC LWFEED, O

PhoCusWright, 4/19/2006
6. Web 2.0 Begins To Sprout In Travel

U7 2.0 BT OMRICFEAEZ D

WEAEFR2N S X— b, Web 2.0 LIEZN TOWDEEMNED & LWRE e f 7 b
DI, < OBYE LB NEL Lo TnD,  THEFEIL, @O Web 1 DR
BaIEDT, V=¥ b Xy hU—F 27 mashups DERZ2HTT 7 7 a o—IZHERD | =
M e~—rT 4 7 Fr FNVOFZNT 2ES TS TN 5D,

BUEL7ZBREZ Y — RLCW A DL, HEFEDOEDIRIN/RIEN Y DN EMEY Tnd, L
TvAa ZlRbE V5, BriloAR#E)pE mashups Zillow (Gt Expedia CEO Richard Barton
MRRAL) R°F v X7 YA b Delicious 72, Z< DOANIET. ZTD Web2.0 DEEE %, 45
72 W O—FFAT & —BE L TV D28, AR —L— ¥ |~ MySpce.com (T
HIZH) ORRIIBIAIRED, ZORABE L ~—7 v b AN 2a—OmFITRWT, Z
NWEDOT 7 ) ay =Nl ESE L TWAELZIE LT\ 5,
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KIRE LT A0 T4 VTR ES X, Web2.0 DHEFUZIZA VIAA T2,
Web2.0 23R 270NN, B EO 7 a X7 M EF—EAEBELTCLE EEZ T
LHDEAD,  FrTAUITHRY T T4 v —0, BEESOLIC, T L THEDe A
YT 4 —ZAERENIIED BT 2 FERHESD LS U2, BV 1 o1 & —=x
v b =TT 4 Ik 0 ZL O E & FEZIABOOBH DN, KWIZH, HEHIL.
TNHOHA NERET T, NaIo, MiEO ) a AT —ya a5 7 v xuic

EZAN

[>TV 5,

About Us

"'myspace.com"

a place for friends

1.

3

MySpace is an online community that lets you meet your friends’ friends.

Create a private comrunity on MySpace and you can share photos, journals and interests
with your growing network of motual friends!

See who knows who, or how you are connected, Find out if you really are six peaple away
from Kevin Bacon,

MySpace is for everyone:

Friends who want to talk Online

Single people who want to meet other Singles

Matchmakers who want to connect their friends with other friends
Families who want to keep in touch--map your Family Tree
Business people and co-workers interested in networking
Classmates and study partners

anyone looking for long lost friends!

We are a new site, developing new features as fast as we can. If you have suggestions or
comments, please mail them to: contact

How Do I Use MySpace?

First, Sign Up and Create a Profile

(our Profile is Your Space on the Weh, where you can describe yourself, hobhies and
imterests. You can even upload pics and write journals.)

Second, Invite your Friends to join Your Personal Metwork,
OR, Search the site for your Friends who are already Members of Myspace.

Third, Yiew the Connections you Create between Your Friend and Their Friends. Some
people have 1,000s of people in their extended network!

Meet your Friend's Friends and Suggest Matches! You can communicate with anyone in
vour Personal Metwork,
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L LEETIE, A T4 UATOMARTH, FrLnwr 7 2 eo—28H LT, HEED
HUUVTERERIC RS L CTIAZEINESE L5 E L TWA LA vY—0nHTRTVW A,
PIF2., FNEOT LA ¥ —iEE,

Case in point #1 — TripAdvisor imitates Wikipedia.

2 OFRT ML, B, 22—V —DNEWAMEREND L E 2 — %2424t % TripAdvisor <°
IgoUgo DN DY A ~DIFHIIL R EICENRS LTz, BT VT BA, ZOHEBEEDORE
HINRDIEA Y ZFIH LT, 26 DOH A MIHZENMESTo L E a2 — %248l LigdT,
ZORRIR A FRT L E 2 —2HPRDIZT RS D 72012, TripAdvisor I%, L E2—D
KR RTINVEEEBROKIREIR DHATO—E20 6, FATEMICKRTT 5E 2 Ik L
2o OFED. FRITED. BEOROBEER 2 DERA > T A 2 TA B, FRATOT0D
@ “Wikipedia” % BH% L7z,

Case in point #2— Yahoo integrates travel.

MySpace.com D2 % HIZ L7z Yahoo 1%, T2 & ORtEOAY A MIH - T, Web2.0
HRIS 2R L=, CFFEMGAE D 9 HiZiE. MySpace.com IE, &k Tl bEIE SN S YA b
Ll TNDIEAS,)

{H#E 73, Yahoo DA b Z25i T, ATIC B3 2 Ry, B2 IE TDEN D77 /L EEHRIT 2 |
EANNTHE I, 22— — L Ea— RIFLTWDNRIT (stored trips) | ffif% % mashups
Lizva—hhy b3%y hENLD,  Yahoo 1L, ZOHFRUCE 0, BEAMRER & F UARIC
FATRIEZ S EIZ L TR D,

Case in point #3- Starwood’s FourPoints.com and TheLobby.com.

Starwood 1%, Z < DFATT B/ A X —EPBR L TW D T o7 o o BlE
TAMNBHKTHT, 514 2 < DHBEDP RO TV DLIAITRKROT 7 2R =0 X%
AR—hr42%, F LT, Fourpoints.com DA ~ FVA % —H L. Google DA< D, i
DT TNVRIRER Y 7 A ML TWD, ZORRRIRERR v 7 AROE[NED Eh
EEDET TR DDONE, RIZANYF U LRWVR, HERBEERZ T2 RIET 50 L 13E
9 Starwood DRAAZRAZIT, HESNTLNDNE TH D,

Starwood 1%, Web2.0 ~D IV AL IMERFPEF7E1T TRV, FFEE, falt, iAT9 v —
F U R hDTHX 28— hOFLFEAE#HTH 7 1S TheLobby.com #32H EiF7-, Ll
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RIRD, ZOYA M, RN ORGTRRI AR HEECIE B R TR,

FATHOESEE L, W B0 a2 =7 4 — 1 MR LT RS2 Moy — R 25T
jﬂéﬁ{i%\ E‘< ﬁ’)bjﬂjéfcﬁﬁ'ﬂﬁib\ﬁ’fxb\o /}\f£< CI:%)\ J:?E@b“—‘x 15'7‘4’—
DHEEHET, FI2=T 4 —ICAVIAALT, BILWREHEELFERL TN D, W

FOUR A& POINTS

BY SHERATOM

RTIILEER (= — R :: FE—

chickit, cchbthed (A=)
| ~l
Ed =]

G B W W

=L W
B—ER&T AT 4
(BEAENEBRETT ) !
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7. Hofio=2—=R

| FRATHEE TD |

(1) GDS#HEA&ATINVERGE. BifEL: +5.4% 2005 £k
2005 =D GDS #H DR T /L THIFEREIX, 2004 H-ET+5.4% 0 120,623,880 Z=JH CThH > 7=,
ADR % +5.4%, AT +11.2% TH -7z, (TravelClick Press Release, 4/10/2006)

Room Nights | % Change ADR % Change
Total GDS & Pegasus Hotel
120,529,708 5.4% $132.91 5.5%
e-Commerce
Travel Agent Component 97,358,468 5.6% $140.43 6.3%
Consumer Internet Component 23,171,240 4.3% $101.30 0.6%

(2) RYYTT RAAP=R U FEELZEA
TripAdvisor.com 73, wiki OIREZEA LT, —H¥—|2, OfTENEN 27k
ERELT v 7T — hSELH LWRER Y D EiF 7, 2 OFEAEIL. TripAdvisor Inside
EREEINAE 2 T, [AfED Web 2.0/user-generated content ® U — K& —@ARENZT 5, =
— =T LD arTr MEklZ, BENRT v 77— MrATHh A FD, BB LWER
TEY B 2FICR 57245, & TripAdvisor 335> TV %, (TDR, 4/24/2006)

(3) WTTC, 2006 EHEHRITEL Y — 1V X LHEEEH%$353.7bn & THI
World Travel & Tourism Council 1%, HE D 2006 EDfirfT &Y — VU X A E K% . $353.7bn
(41 JK 3,800 f&[1) & FHIL T\ 5,  # LC,2007 425 2016 4D 10 4fH] T, FF5+8.7%
DILKRZ TR L TCWD,  SEANGIE O & 94:1%, 2006 4-C, $75.1bn (8 JK 7,900 1&
M) <, PEEEEO 74%%28 35, GDP (X1 2T Y —VY Xa0 5 5EIG
1% 2.9%, BENRIRETEDD L 137%ERD, Y—U XA, FET 1,740 75 O
ZAED . KEEITANE D 23% 2T D, BRI E A S & 7,760 T L2 K
D 102% % MRS 5,  WTTC X, ¥V —VU XLHEOZDIZLL T E2#RE L TV D,
- ANV xy b ATARRFREE. TGk KON =T A A BER OB
ALy =T —RROLO, Bl OMHEIZDOVER
C PEEHERREL, TEY—U XA Tl T MR BIEEOMMER B AL
© RUIREZEHEESE D200, ER~OT 71 AR
HAR, ft=, JUEEREE & Y — U X LDO@MABIRIZH T2 7 v —Yy—& A4 RIA4
D7 rE—h  (DTW, 4/25/2006)
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(4) FATIRBR I N—T, BA VN FIHT BRI N —TRE

U.S. Travel Insurance Association {3, Catastrophe, Preparedness and Response Committee (CPR)
BN LT, RT T A4 T OBMEFEVIINT TS, FILSEYLSNEEESE, R
FIEIEDRND B DA TNV U ORI IFRINE L . FERICEIE L5650, ¥R
LAYUZIAT RO Z BRI E LTWD,  FATHERIE, 2 ORRZREN & ITRIZBLA
# <. CPR ~OBMNFE 132 < 1372\, (DTW, 4/25/2006)

(5) BITHICA v F—F v b B—NVRY — F&ERGET DAV A BB ER-T=
HOU (2 A% A& < 77 / v v—4& 3 Digital Island Communication 23, > % —>x v kLT,
=Y = REZRETHFLZRFTFLTCND,  U—FREZRETHZDIZ, 2 DA |
BidMyVacation.com & LeadsForTravelAgents.com 3.6 Eif, 4 A 24 A5, 3BT A
ERAR
BidMyVacation.com (X, EFERIREDS, By 23GHE L T2 BRARR 72 kA T OFERE 2 iR 5
LYA b, TR FATRHEIDS ENTET FIRIEICE ATV D0y (A7 Y a—/RAK
HUZERILC) RS eidiuebievy, HEED. FATaHE % BidMyVacation.com (278
AT 47T HE ZOER (=AU —R) &, < F LeadsForTravelAgents.com
(SN D,
LeadsForTravelAgents.com % 7= i T4EIT, HEE DA ET DHAT R R D L& X 7285
By 2OV — REWATL2EN/IKRD,  UV—FOEREIZ2~9 " T, V—FREZHRZT
4 7 LT EE D AT DI TH D B EIEZ BN oW L » TAEEDE D > TL %,
Z < OFATHNBEEEZ GG, U — ROERIZENIET L R DH#Aa, 4 A
DF 1T, 120 DTN, ZOEV XA A T v 7 LTS, ZOEVRAL,
2000 fFEEHD Ky h a3l 7T—ADRRIZIE, RV EAfFHEL TV, £, BRbAE4
Td -7z eGulliver |, 5 FRTICEEZIFIELTWVWD, AZHK-TWNDHDIL,
Webeenthere.com T, 2002 4T Travants.com (Z4RIZZAH L CTHAEIZE > TS, (DTW,
4/25/2006)

(1) R )T 4 —REEROL IR E— a5 ARl I &k

KIEHIPRZ R (TSA) 1%, FiFHUE 6 A 20 HA o, 20 2246 C, Registered Traveler Program
BT 5, F LT, REIDE, KEORZEE~DORMZEEL TS, Zo7a
T MM E LT HEL. FRNCBIFOEERT o ) A FDY A N ERAET DAY
7 Rt (FE) 2200 T, TS ATHINERG D, Wiz LIEREIL.
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M 22O X2 ) T4 =T &2 5T =y 7 OHTHIET 2508k S,  TSA
X, BIZ 2~3 [AlfffT9° 5 700 T AOFEHERBIZT 0 /T 23 MEkzx b, TSAL, 20
Ia T LAOEEDHIIREADOEELIRET H, FHITAHAREESND, TSA
%, FEAE HOU, WAS. BOS. LAX. Minneapolis ™ 5 728kt | RRENER 2ZE L= 70
U #® Orlando International ZEH&C, Z O 7'v /7 AORBRIGERN 2% L T\ 5, 578
HECIE, BZEHETHR 2,000 AN Z 0aBRICS ML=,  Orlando TiX, RREI{EZED Verified
Identity Pass Inc.73, 20,400 ADZN#E %15 L T 5, (Orlando Ti&, FRBEM 2N BUE ©
ST\ D,)  ZESoHRTEH 5 Air Transport Association (., — D22 HEFI] ik
BT ERMRLETHZOT ST MG LTS, (wsj.com, 4/21/2006)

(2) HEmMAHME —BEELTATD
China Southern Airlines 28, EH3 523X hxfiRo—BE LT, —H&EEZ7ZAT S, 78
HIEPEIZIL, 2005 FEITIEAT A2 1 L= MD-82 AU X 11 MG s, 7EEMEEIE. £
1o (15/EM)., mBomElg<T. PEBUFIL. 3 ALGENHORIM—F v —2%
+50% i 1 LTV %,  China Southern (%, 2006 4F~2007 4EOREFE A D72 (2 210 {7
(3,070 (M) &I 5, 2007 4FRI2IE, 330 D7V — hEEAET 5, (wsj.com,
4/21/2006)

(3) ZEEMZE FRINBPIESHR C AS0%IEEE T
BA 73, ERININEEHR 65 B C, IEEREE ORURAI /2 M LA 13220 . a2 A50%
FEME R 5, Zhix. LCC KFD Ryanair <° easylet ~DXHUK,  FAGES L 52
*ro  LON=AMS X157 F,, ZOMOEHTIE, RIEGEEN, BXLE 70 "Il FiFEn
TWo, BA X, TREEZ, MHBEORBEKECTAREIZL, Y 77 AL
150 T2 T D, Z<DLCC BEEMEL T\ D, BENOREE L B2 FETF
b EEEO E FIZ LTS, (DTW, 4/21/2006)

(4) BAA, BKEIZT7 =2 u T LVOBERRDOETE2FZ D

HEDZEHEA N —F —BAA 1%, BEEITH LT, A O 7 /V—7 Ferrovial 23380
DAY =7 LD 8TEER v (167,500 (M) OBCHIVEIIERZHESGT X5, 1A
29 14 BELUINICEBICCHFRZ D, < OFEF LRROR VN LUT (F OB #IX 8.10 K
VB TIEFRLRNWEE ST S,  F LM, Goldman Sachs 235R\\N5 =20 — 27 A3,
1RR8.70% VN THINT AR ZIT-> T\ D, D= Y — 7 A2, Abu Dhabi, Allianz
Capital Partners, Blackstone 2321 L Cu 5,

Joke (BRSFAE) 13, 4 A 23 B BRI, BAA X 2o i B UL O 4 6
Uz, MEiE, ERNE, REAOMBHEMETH Y . BUNPNREELT 5 X&EWEDE /
T72U\5, BAA DNEE T 2 29081%, SREOHIZER A XX DHEEA 77 THY . HHOHIX
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ZPED RE AN, A% OZEEILIRG L2 LFTRNN S 5720, FrOtEREE
HEEHRLS RSP0 720 & LT 5, (FT.com, 4/21-24/2006)

(5) TNAEMZENAry MR, FEEEAR LHABHMHERTICNTS

DL fifiZ2 D3 A vy MEAIL, 4 H 156 HIZ, FEMTEHEAE Lo/ A vy NS HESR
Z. 6,000 AOFE BOPHAERZIZ AT Z L 2 0E Lz, Ziud, 890 13 ASHJE Lz
MAESZAERT, 12: 1 OBRZHETCRESNTZ, WESEShHHEE. 6 A 1
A5 35 FMAEZT, Eel > A% (HLA% 3 FMOSHMBRIIIE > TIEE
Shb) %’é.‘@?ﬂ@&foeoﬂ\é ZORBORIRY 2, AL, &fEA3 Chapter-11 %
FREIAUZBEE L 72 BEl i, 21485, (2,500 (&) @ bankruptey claim  (GE¥II#AUIZ L 0 3¢
hboind) ZZTWAENREKD,  FESNERINIZHEAIT OHENFIZES b
ERTWD) 2fhiE, #HA12$650m (760 fEM) @ note Z#3K4h 9, ZOEEIL, ST,
FH1$280m~$290m (330 {1 ~340 &) OWHEEAEEZ b7-HT72455, DLIE &
71y - A18% AT T, A$305m DITFEHIFH A ER L Tz,  Sthid, MEGEZE
HTeOIZ, RSB FY TCOEDOT v hEEELTWD,  HMEBIZX DHHERZNIL, 5
H 31 BickiblHisd, (wsj.com, 4/21/2006)

(6) KMIZELH, ~xB T EEBOAKR Y AN ESH 2 #H5E
KEJF (FAA) 1%, 4 A 21 H, _REB T OffiZeattoXKaqe v ARSI 25 L7,
FAA X, ICAO NEDT-LZEMEDEBEAKUEL TESH & LT, ~Hizetio kT A% 1995
FELUREGE L TR, FAA L4 A 21 B~ DL 2MEDRIERH LT D F A58

Z OB E A RFE LTz, SBUFIE, IIHNCRRE LT RO~ ANE 4 A FHRID %\
KEEICHIR S 2 &L LTV, ARIO FAA OFRFEEIL. B O E R E O
4 BENZATDIL TS, (DTW, 4/24/2006)

(7) =7 —bF v, TNVEONT ATL ZBETY = 7 G
AirTran 73, DL fiiZED 7228k ATL C, B a2 T, BRI
15%D >y =7 —%#HH L5, 10 FRICHEETRI Ch -7
Valujet 2>5 ., BIFED AirTran IZ4RTEZE 2 TG, K2R T
e b BE R EREIRIE 2 RS T zE it L Zro T D, BT1T &
B737 MU T KRR B D AL BEIR AR A 0T B0 FR O BRHR A
AT LTV 5,  Southwest DER7R{K= A T, EVRA 7T A
EY 772D 27 T A (FEFRENHRD) ZHERF L. jetBlue .
DERATERAILS, Lo L, MBHRICKS REMEDT 55 g
IR R PG Rl A [REE L CUvD,  AirTran 13, MIZESFHEREE |
DOBFARERT-S,  Bear Stearns 75 U & b David Strine /&,
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AirTran X, 5412, 54m (63 (2H) OFIEEFH ET 57249 EFHIL TV D
4/22/2006) E-E.}X AirTran CEO Joseph B. Leonard (64)

o (nytimes.com,

An Airline Once Written Off

(8) Kif#aa.

AMEE AL, A
F LT, EOFEERHLEN.

After an ungertain beginning, SirTran Airways has Become a major player in
the airling busingss by picking and choosing sirategies figm other airlings.
Here is how it compares with one of its low-£0st compelitons, JelBlue

dirlran
PRIMCIFAL AIRPORTE Allania-Harishald o F,
FORI LE[-" 1993 1998
[ I'j 26
HLUIKBER OF b 6700 HEE P HHR Hhee
wEbhE dddid Hhddd e HhbE BRRad HRERR BEE T

EMPLOYEES"
¢ =1 0D empioyess

® FLEET AME
FLANMED GROWTHE

dhdhd bhddd bbb BRERE
B bbb bbb A0

105 planes

.— 58 ordaess

bbb Saaad FREREE bhddd
bbb raaad FEERE bR

.— 92 planes

— 177 oiders

-'-HII.I-.-..._LH - o i I.III.IIII.I.-’-
AVERAGE FLIGHT LEMGTH E51 miles o 1 359 milas
AVERAGE DNE-WAY FARE $83.98 110,03
PERCENTAGE OF @ @
SEATS SOLE
;‘:‘iﬁ;:}ij;l;ﬁll ¥ 1.0 howrs 13.4 howss
2005 REVEMIUE $1.45 billion $1.70 billion
2005 PROATALOSS £1.7 millicn 220.0 million
MARKET GAPITALIZATION $1.31 billign $1.55 billign
LOMNG-TERRM DEBT 54T billion 52 26 billion

Sowees: Company fings with Secunties and Exchange Commission

"Full-time equivalents
fas ol Dec, 31, 2005

W=V T AU BTENMNEREE

KiElE (DOT) X, T4 B A% HFHE LTV 5 Virgin America 73,
D HILTWDKETRIC L D FERE AR > TW D NEDLDHIED KT, 412
AVTCERHTH R T, BICFEAOBEINE B ORI A2 ER LTz,
HRRED 49%LL | & | G TR D 25% L EORANERIE STV 5,
KEFRICE > TITEON D2 FEZZRL TV 5,
M, EA ($177.3m=205 {EMH) D> ’/\u

America (%, Richard Branson @ Virgin Group ()
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TEHET D KMZESALTH D, KERIZESHR 86 FERSEUIIEE O Virgin

Group 72 & E D FEfEN £ > TD,  DOT IE, LLF % Virgin America (2R LT\ 5,

- ZOMOMEEICETLERE. T AT U RICET AR TOEE (2Ol Virgin
Group {E¥~OEEDFEICET H1FHm A= T,)

- Branson & Virgin America (ZBAf% 95 /3—7 ¢ L ORIT, VIV SN2 TOEM

- Branson & Virgin America O B M DBk A figan L 7= F4H, O CEO Fred Reid 738
LEEE R R TRA L NET I =10 AY v 7 DY IR

- Virgin America D& 5 & Virgin Group & OBIRIEEE GENFEICT 7o —F Lich e s
o) ICBIT B HE®  (DTW, 4,24,2006)

(9) vmv7, T=urvu— MEFHUREE/ICT 000

0V T B, %< OEEMZESHE . OAO Aeroflot (A GRS, SACAYZR[E = fT4e 2 1
LHEEBRFLTND, ZiUE, BEIEA—D—3 (A EET, —HOEEREEE/(
BORO—B, ZOZRT, 2BEIFIL, A0 O Aeroflot O 75%DEARZ FTA T Sk, (Bl
TEOBFHERIT 51%,)  Aeroflot 1%, ¥ = MEFRUXEEMZE (100%) TH 7208,
VBT MR L [FIRFIC, 100 #ERL Eoo/ N S 2pfizesstt (babyflot) (2Bl S iviz,  BIFEIT,
5 £ KRFMH2e4:4ETH 5 Aeroflot, Sibir, Pulkovo, Utair, KrasAir IZ X~ T, A Dy 70
ZEIHRL SN TV DA, 2O PN S ENERLL TR, o= Y U7 —
VarvPRELINTWD, B U TEINR 100%FTET 5, sUE. — kA I35
finZestb B, 188 #Lic %, (wsj.com, 4/24/2006)

(10) (ABRF., 7=udn bk F XY OEMSHERELERE

{ABCRFIZ, ORY & CDG DZeEk A~ L — % —Aeroports de Paris O —EEE b %2, FiFE6
HIZHERT 20 bEngy,  AAFBEEIE, AdP DY = —% 40 fE=>—n (5,600 &)
& LT AT B2 — R OFHZRFT LT\ D, kY, AdP i,
5fgz—unb 6 fid=—n (700 (£ —850 fEM) OEE&FELZHHL, Z0&EE, 5%
OZEPYRFENC YT 5 FE, LBUFIE, RIEGE LT IEERELTHT L)
T, 27 4 U T 0 —423D Gaz de France SA <°, i [FIFHLE @ Dagris Group D51 %
BEtLTnd,  AdPIE, 2005 432 19.2 fE~—r (2,700 f&H) DIAZE LT\,
B0 P 7 Ze g R A ks S, 7,870 T AT, ZOW 231X, CDG Z#FI% Ch o7z,
AFIKL Z#)8 & F DfiZe L, CDG Difik 5 4] D+26.5% DZE kAt A O EiFic
EWML TS,  ALBUFIE, £k, B2, 12 9 5FEMD+5B%DE LT 2380 LT\ 5,
Wk, BN ERZE B2 L 5, 22l B RH 2 ko T 5, [FIRFICIER TR (IATA
WEZFZ DO CORFIHEE) ICHF 25 HEMEZBELBLL TWVWD, (wsjcom,
4/24/2006)(FT.com, 4/27/2006)
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(11) XET. 5ARV T FA 7 &7 o —BZERE

A F ¥ —0 Daylet Corp (Del Ray Beach, Fla.) 73, KRGHESO/NERHTTE  (FEEfE 200—400
W) 2T DT T A T Ay v— B R SES AR LBl T S, Daylet
DOFFEE, BHEEIEDNLTND T 74 X—F Y=y b P—ERLFRRY, FVE
WO~ A 40 1%, =3, 3527 — X7 —72, L. Eclipse Aviation LD
Eclipse 500 Y A > =P Y=y b (5 AFD, 11140 5, =16 {EM) T, Daylet i,
239 HZRIEL T 5,  Eclipse (% 2,400 #%4 =1L T\ 5b, (N7 —4 27 2 —H 1,300
%) (wsj.com, 4/24/2006)

(12) =2/ I— 772 “SEbE BRFEhTH5
TTNRZ, TIOT OMZESEAT AT v a v & LT, =ma )/ I— 7 7R ZEBT D N
BT PR 2 (TRZH) 2ENCHET LT\, T, SCHFEERE ORI, PIHIRY
T AT 4 TBBEDE /T AT OMUZE AL BRI 7236/ 2 BRAs L TV DT
RV, RS G VB IE, BRI AT MZERARE, T OFTRNE 2 A5 E LT,
+6 Jifi (B737 TUHEDLE) 1 H+12 5 (B757 b)) DM L. JEF EE OB LA X > T
W5, (HAUEREIL, ALS Ay FBE(LINTWD,  WH ORI Y 7 7 APEEIL 74
Ry F—82 Ry FOEREZALTW5,) (nytimes.com, 4/25/2006)

For Airlines, a Delicate Balance Between Economics and Comfort

With new materials and modem designs, manufacturers are creating seats with an increasingly smaller profile to provide

more legroom. Airlines, however, are using the additional space to squeeze in more rows. Aircraft design experts say the
next evolution in seat design could be a standing-room-only model, allowing for even closer row spacing.

Seat-to-seat
Since 1978, the average space between Newer, thinner seats could ...but many airlines chose to use ...and Airbus has proposed
aconomy-class seats has lost 3 inches. have increased the legroom ... the space to add more seats ... a standing-room concept.

Thicker Thinner
B H st

i
kil
.- .
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BOEING 787
DREAMLINER

Boeing's recommended
configuration for its 787
Dreamliner is eight seats
across the aisle, which would
allow for some extra elbow-
room for customers. More
than half of the airines
ordering the plane, however,
have opted for a nine-
abreast configuration.

Graham Roberts for The New York Times



(13) A _Y T H LCC &L
IB #2273, 2D 10 AT LCC 23 h b, BRIC AL » OUZERE T8 D 213 ZJifi%5 LT
W% 7 A 2310 Ryanair, easylet, Air Berlin 20 LCC IZx/IH1T %, 1B O LCC #izes 4t

(FARE) 1%, BCN IZHEMAE X A1 D LCC 15D 0%t 2 TE, |’
A4X, 50m =—1r (90 &) T, W, IB A 24m 2—u 2 HETDH, R OBERIZL
ANRA VRO builder THSH ACS &, 7T A X—K =747 4— 772 RO Quercus
NHET 5, A1 O Institute of Tourism Studies DFHAIC & 5 & A1 L EhRIMIZ ik
=D 31%D 120 5 AL, LCC FIK L 2> T\ %, (2006 445 1 PU-HI9ERS) (FT.com,
4/26/2006)

(14) =T7—=TVT7. N ITIF3T 4 v v a{BaHR
AirAsia (=) 1Z. 4 H26 A, N7 7 4 v aTILb BT 567 e2EICLD, 10 Ao
SHATI D 1 A40%Z2\ EE TH - C, Dhaka = Chennai / Kolkata (-1 > F). SIN, BKK,
KUL f BEABHR T2 & BK LT,  ZOBIREEIT. N7 T7T 4 v 2d East West
Airlines & D TH[F LT3z H LS 7= Air East Asia, S‘EJ@\ KUL (23N T, R ¢ MOU
D3RG S AL721E22 0, (channelnewsasia.com, 4/26/2006)

(15) HEBEGHZE, AISEITOKREF L 2006 5 1 IUpHRE
China Eastern Airlines (%, %5 1 PU-HIRE T, A955.1m s& (140 (M) OXEEFH ELT,
AFEREIE, 50.4m ot (7{EM) OFIEE, a7 B VR AL, +56%H001 LT 74.8 (B
(1,100 f&M) Th o7, [Ftki%, 2005 ££(Z A467.3m o= (69 (5F) DOXRIBEFESHET
W5, BEMEOLIC %ﬁkﬁﬁﬁ’ﬁﬁ%%ﬁ MDD L b 20% D 5EEI A R, (wsj.com,
4/26/2006))

(16) & A H—#ize (V) BYIOHEMRBER

>V H R =13 LCC Tiger Airways 73, 4 A 25 H2>5, SIN = JLHHER, 26 H 2> D E MR,
27 BRI, 2 RA2BIERT 5, ZHuL, Tiger (2& > TOHID TOHFEARLFEHR,
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