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Forrester Research TECHNOGRAPHICS Brief: June 6, 2003

1. Brands Don’t Matter To Web’s Mercenary Travelers
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Percent of Leisure Bookers at OTAs Who Are Mercenary Travelers
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“In the past 12months, from which of the following Web sites have you
purchased travel accommodations ?”
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Forrester Research TECHNOGRAPHICS Brief: June 6, 2003

2. Who Books Hotels Online And Where
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Hotel Bookers Have Become Less Career-Motivated
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Where hotel Bookers book online
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....and which sites they use

Percent of online hotel Bookers who have used the Web site at least once in the past 12 months
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Just as Orbitz hit Travelocity, Hotwire stole share
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“What types of Web sites have you used to book business travel in the past 12 months?”
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There’s Still Room For Improvement For Booking A Hotel

Web site
American Express
Cheaptickets.com
Choicehotels.com
Crowne Plaza*
Days Inn
Embassy Suites
Expedia

Four Seasons
Hilton Hotels
Holiday Inn*
Hotels.com®
Hotwire.com
Hyatt
Lasvegas.com
Marriott

Orbitz
priceline.com
Radisson Hotels
Sheraton?
Travelocity.com
TravelWeb
Westin Hotels
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Choicehotels.com offers unique search
options—like choosing a hotel closest to a
city’s beach—but this results in the most clicks

to book.

Y

Crowne Plaza advertises its New Lowest
Internet Rate Guarantee on

Ichotelsgroup.com.

Y

Hilton offers nine different rates for the same

Y

room at the New York Hilton.

As they are focused on just one day,
Lasvegas.com includes an extensive number

of activities, including Celine Dion packages.
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Radisson, priceline, and Travelocity cleared
many of the barriers to booking on their sites.
Travelocity made the most progress, dropping
the number of clicks by 54% since 2000.
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