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(ranked by 2001 gross bookings) (US $M)

2000 2001 Change Owner
1. Travelocity 2,500 3,128 25% Sabre
2. Expedia 1,800 2,903 61% USAI
3. Priceline 1,217 1,162 -5%
4. Orbitz - 800 - 5 Airlines
5. Hotel.com 305 509 67% USAI
6. Hotwire - 325 - 6 Airlines+
7 . Cheap Tickets 255 285 12% Cendant
8. WorldRes 147 246 67%
9. OneTravel.com 80 99 24% Amadeus
10. Trip.com 50 25 50% Cendant
Total (10 services) 6,534 9,482 49%

()  Orbitz launched in June 2001
Hotwire Launched in November 2000, but 2000 revenues were negligible
Travel booking only, Internet bookings only
Peiceline investors=General Atlantic Partners, Hutchison Whampoa and Cheung
Kong
Hotwire investors =Texas Pacific Group, America West, AA, CO, NW, UA, US

Airways
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Profitability
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Expedia non-cash and non-recurring items

Travelocity profit before special items

Priceline pro forma profits
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Market Dominance
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Hi® PhoCusWright £t
Can Online Travel Agencies Sustain Their Growth? 26 March 2002
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