V1544 A 4 H

TD#ME F#H 23

Forrester Research 3/13/2003

1. Technology Is Key In Travel’s War Planning And

Recovery
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Start With Planning, Reservation And CRM Data Bases
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- Make Online Tools — Not Call Centers — Your Primary Information
Gateways
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+ When Appropriate, Lead With Online Communications To Bring
Travelers Back
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2. Psyched At First, Now Web-depressed
WebEE TRWVWT] b TEREWVWF] ~

1990 FERHATITIT, A v Z—F v MIFRITH T T4 v —FEIT L - Tl = A ~ OHIE &
FKHBFBORKM T L FHEOIRLENEN, BLEITDVLEI> LI TH D,

VT ITAY—, BT ITA L ERTIVE, A F—Fy M bhFmEa 2 X, il b
DOIGEHEAG DN FIAFENTLESTNSLEEWVHL TV,
REROP, < DT, EVRRAEEND Web VA + EORRZHIZEHRICS 7 FLTWD,

America West D X 9 727 74 L%, Web EE 24/ LG TV 5D,
AA X, Web EEFIH ZITHICRD DD VI, GDS 7 4 —DFERD Y EZRDTND,
( AA’s EveryFare program )

RTIVERTIL, Expedia X° Hotels.com 72 & DA 7 4 VkiTHic L B~—F ¥ > bE—/L A
DRGERIEIC XLV | BEHEMAOWBA R AEL TV D,

INBDOE Y TA UHAITHIE AT AP RN A= E— LKy FL— FTEEA X h I —
AL, FHUC~Y—2 T v 7 (RKT30 %) LT, BIRLTWD, AT /VITIERAERIZK
DLAFanr—b—hombEE RN RERRE —FEHEMOB— ([2HME UG T
W5, TGRS DMMEREMEE T A4 VHATHICIR OGN T LE > TS EFWVIH LT
Do

F T A VRFEDBNTE R D ZFENHER DN, BT A I, ZOF v R EED
Eolinz e, o UHEIERERD STV 5D,

Travel Distribution Daily Analysis  4/02/2003

3. Online Travel Agencies Pick And Choose
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GDS Services
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4. Dot-travel Domain Could Gain Summer Approval
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5. Cendant Opts Cheap Tickets Brand
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7. Travelocity Business Makes Online Debut
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